Better Sausage and Specialties 


When your binder comes from here! 


When you use NUSOY—The Super- 
Absorbent Binder—you are assured 
of finest results always. This is a 
strong claim, and we are prepared 
to back it up with strong facts. 


NUSOY is made by a patented, ex- 
clusive process. No other sausage 
flour has the advantage of being 
produced by this method. NUSOY 
has proved its ability with a record 
of success extending more than three 
years. NUSOY is used by prominent 
packers throughout the industry. 


There are definite, sound reasons for 
the success of NUSOY. It improves 


the quality and flavor of meat loaves, 
sausage, chili con carne and any 
other specialty in which it is usec. 
It retains the natural juices of ti: 
product, ordinarily lost during prv- 
cessing, and gives tremendous iui- 


creases in yields. It improves the 


appearance and keeping qualities of 
the product. 


NUSOY is produced in a $500,CC0 
plant, backed by an alert, progres- 
sive organization with the confidence 
in its product to say “NUSOY must 
make good or we will!” Order a 
bag today! 
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A New Development in Eliminating 
Air during the Processing of 
Canned Meat Specialties 


‘BUFFALO’ 


Vacuum 
Mixer 


EAT canners who have experi- being incorporated with the meat 
enced trouble with air pockets during the mixing operation, elimi- 
in processing luncheon meats, ham, nates all air pockets, maintains color 
sausage and other specialties, will and flavor and reduces spoilage to 
find the solution to this difficulty by a minimum. 
the use of the “BUFFALO” Vacuum 
Mixer. 


The “BUFFALO” Vacuum Mixer is 

capable of a 28” vacuum. Fitted with 
Tests made by several large packer- air-tight cover; top and sides of 
meat canners have proven that vac- machine rigidly braced. Made in all 
uum mixing, by preventing air from sizes. 


Write for detailed information and prices. 











JOHN E. SMITH’S SONS CO. 


BUFFALO, N. Y., U. S. A. 


Manufacturers of “BUFFALO” Sausage Machines and Packing House Equipment 


Chicago Office: 7 Dexter Park Ave., Union Stock Yards, Phone Boulevard 9020 
Western Office: 2407 S. Main St., Los Angeles, Calif. : Canadian Office: 189 Church St., Toronto, Ont. 
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THE “SILO 
SYSTEM” 


Boiler houses, new or 
old, need only be large 
enough to house the boil- 
ers and auxiliary appa- 
ratus when the Link-Belt 
“silo system’’ is used. 
Coal is dumped onto a 
hopper under the track 
and elevated by a bucket 
elevator to a live storage 
hopper inside the silo. 
From here it is taken by 
gravity to a traveling 7 
weigh larry and deliv- — 

















ered to the stoker hoppers. Coal in excess of live storage overflows the 


hopper and is stored in the silo until needed. 





The power plant and Link-Belt coal handling system of 
International Business Machines Corp., Endicott, N. ¥ 
A substantial reduction in handling costs, amounting to 
approximately 50c 
per ton, has been 
effected since the 
installation of this 
system. It has also 
increased boiler 
efficiency and as- 
sures a constant 
supply of steam at 
all times. 
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Another simple coal handling installation of moderate size for taking 
coal from railroad cars to overhead bunkers. 


OME plants are burdened with unnecessary 
Ss coal and ashes handling costs because of 
old-fashioned methods of handling coal from 
railroad cars to the boiler room and of ashes 
disposal. They are losing money through fail- 
ure to invest in coal and ashes handling equip- 
ment which would pay for itself out of savings. 


A number of simple, low-cost Link-Belt systems, 
such as illustrated on this page, are available. 
In many cases they can be fitted into existing 
conditions in old plants with little or no boiler 
room alteration. 


Investigate the possibilities for savings in your 
plant. Callinan experienced Link-Belt engineer. 


5222-0 
LINK-BELT COMPANY 


The Leading Manufacturer of Equipment for Handling 
Materials and Transmitting Power 


CHICAGO PHILADELPHIA INDIANAPOLIS 
ATLANTA SAN FRANCISCO TORONTO 


Offices in Principal Cities 


LINK-BELT 
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and MULTI- COLOR PRINTING 


a 
DANIELS 


RHINELANDER, WISCONSIN 


PACKAGE 
makes the product 


Fine appearance catches the eye, creates an 
obvious impression of quality. And it’s qual- 
ity that sells meat products! A DANIELS 
wrapprovides package identification for your 
products, gives attractive appearance, dis- 
tinguished individuality, and a quality ap- 
peal that builds sales! 


Whether your packaging problems con- 
cern themselves with greaseproof, glassine, 
transparent cellulose or any other material, 
DANIELS can serve you. You can centralize 
your packaging responsibility in the DANIELS 
plant, with the assurance that our designing, 
testing, engraving and printing experts will 
serve you perfectly—and reduce your pack- 
aging costs! Write for details! 
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TURNOVER! Say —the only 


turnover your product gets is when we dust it! 


Discouraging? Yes. But more important, it is 
a signal that something is probably wrong at 


the point of sale. 


If this happens in the merchandising of your 
product, has it occurred to you that we might 


be able to help you find out the reason why? 


We have practically grown up with package 


merchandising. We have seen many problems 


solved and had a share in their solving. This 
accumulated experience is yours without obliga- 
tion. But if yours is a new problem, you will 
find us ready and willing to work with you in 
solving it. 

A letter to us may help you solve your prob- 
lem. Address the Sales Promotion Department 
of the American Can Company, 230 Park Ave- 
nue, New York City. 





Listen to a 





AMERICAN CAN COMPANY 


230 Park Avenue, New York 


BEN BERNIE | 
“and all the lads” 
TUESDAY NIGHT 


N.B.C. WJZ NETWORK 
9 P.M., E.S.T. 


s 
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—_— must pay its way 


Insulation should not be put into the truck 
walls merely to give it a free ride. It 
should pay its own way in refrigeration 
savings. 

If you don’t care about your refrigeration costs, just don’t 
bother to put any insulation in your truck. If you can 
stand the expense of excessive refrigeration you will be able 
to keep the load cold. But if you want to keep refrigeration 
costs as low as possible you will install Dry-Zero Insulation. 
This insulation investment pays for itself by the saving in 
refrigeration. You get ample dividends every year the truck 


runs. Investigate Dry-Zero for the important job of in- 
sulation. 


Dry-Zero cuts your costs 


Insulation affects two costs ... the ton- 
mile expense, and the refrigeration expense. 
Besides protecting perishables Dry-Zero 
keeps these two costs low. 

Dry-Zero Insulation saves on ton-mile expense because it 
is so light that it decreases the deadweight of the truck. 
Dry-Zero also saves on refrigeration expense, because it is 
both an efficient and a permanent insulant. It keeps heat 
out of your truck and continues to do so with its original 
efficiency. Engineers give Dry-Zero Insulation a rating of 


.24 B.t.u. Use this insulation in your next truck and save 
money. 











PLANS DPRYV:ZERO 
for tudlding 
TRUCK BODIES 











Book Tells the Story 


The streamlined _semi-trailer 
shown above was built for G. A. 
Hormel & Co., Austin, Minn., by 
R. H. Gray Body Co. of Austin. 

A prime specification in this 
modern job was light weight and 
safety, plus insulation. Dry-Zero 
Insulation (which is both light in 
weight and highly efficient) was 
used to help achieve this. Three 
inches were used in the roof, 2%4 
inches in sides and ends. 

This is another example of Dry- 
Zero’s use to achieve high effi- 
ciency in a_ refrigerated truck. 
There is no mystery about the 
reason for the choice of Dry-Zero 
for so many high efficiency trucks. 
It is all explained in the book 
shown here. Write and get a copy 
for yourself. It is free. Just ask 
for the “Plan Book.” 


Dry-Zero Corporation, 222 North 
Bank Drive, Chicago, or 687 
Broadview Ave., Toronto, Ontario. 


Tell Your Body Bullder to Give You 
Advice and Costs on Dry-Zero 








DRY: ZERO 


REG. U.S. PAT. OFF 


Dry-Zero Standard Blanket 


Week ending November 30, 1935 


The Most Efficient Commercial Insulant Known 
*  Dry-Zero Sealpad * Dry-Zero Insulated Tarpaulin 
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* Dry-Zero Pliable Slab 
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SELLING Sausage AT A PROFIT 


@ Means Educating the Consumer 


on Its Many Varieties and Food Values 


a CONSUMPTION will increase 
when a better job of sausage merchandising is 
done by more manufacturers of sausage. 

Meat merchandisers all agree on this point. They 
know sausage is always their ‘‘one best bet,” their 
quickest money-maker when made right and sold 
right. 

Their job is to educate the consumer. The aver- 
age housewife knows too little about sausage, its 
nutritive and economical values. Any sausage mer- 
chandising plan will fail if education of the house- 
wife on sausage varieties and values is neglected. 


Tell Them More About It 


What sausage education the consumer has re- 
ceived has been largely along lines of one or two 
items. It is no wonder, therefore, 
that the great majority of them 
think of sausage in limited terms, 
and have no idea of the many va- 
rieties and specialties. 

Little has been done specifically 
in describing frankfurts, bologna, 
and other staples and specialties. 

Minced ham is taken for 
granted. It is one product house- 
Wives invariably ask for when 
planning a quick meal on a hot day. 


KNOWS WHAT SHE BUYS. 
Customer learns to identify quality 
Product by the brand name on the 
carton, or printed on casings or 
wrappers. (Photo Visking Corp.) 


But seldom has she been told that fried minced 
ham is an excellent dish on a cold day. 

Baked meat loaf of good quality is delicious 
when served cold. Housewives appreciate this. 
But few know this product when steamed is equal- 
ly delicious on a cold winter morning. 


Wants Food Information 


The housewife wants to know what’s inside the 
casing or package. And why shouldn’t she? She 
has been fooled often, and has become skeptical. 
Cheap sausage has been on the market so long that 
a new generation of meat eaters must be convinced 
that quality sausage is available—products that 
are economical, savory and possess high food value. 


For a sausage manufacturer to say merely that 
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he makes quality sausage is not enough 
these days. Quality frankfurts can be 
purchased in some stores for less 
money than is asked for many other 
kinds of meat in markets that give 
good values. 

Today, to do a good sausage mer- 
chandising job, the consumer must be 
told what sausage is made of and how. 
It must be honestly labeled and it 
should be guaranteed to the limit. This 
is where identification through the 
package or printed casing or label 
comes in. 

Packers and sausage manufacturers 
will never get an adequate portion of 
the consumer’s food dollar until they 
stop the practice of producing sausage 
to meet the other fellow’s price. The 
housewife who buys sausage never will 
come back for more if she is not con- 
vinced she is getting good value for 
her money. 


Ways to Educate Consumer 


Educating the consumer on sausage 
varieties and values map be done effec- 
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tively in a number of ways. The Visk- 
ing Corporation several years ago origi- 
nated the “Taste It” plan for use in 
retail stores. This is familiar to most 
retailers and sausage manufacturers. 
Its value in educating consumers and 
increasing consumption of quality sau- 
sage depends on the extent to which 
it is used. Sausage manufacturers, 
through their salesmen and with adver- 
tising, should encourage and if neces- 
sary aid retailers to use something like 
this “Taste It” plan regularly. 

Encouraging organizations of women 
to visit the sausage manufacturing 
plant and see for themselves the care, 
skill and experience required to pro- 
duce quality sausage has been of con- 
siderable value in many larger com- 
munities as a means of building 
consumer demand for identified prod- 
ucts. 


Demonstrations offer another oppor- 
tunity to contact housewives personally 
and to get over to them in a convincing 
manner the important selling points of 
an identified product. Demonstrations 


EDUCATING THE HOUSEWIFE. 
Store demonstrations increase sau- 
sage sales. How a Texas sausage 
manufacturer built up his business. 









may be as modest or as elaborate ag 
the sausage manufacturer chooses to 
make them. Quite often, however, they 
have the greatest value when they are 
arranged for in advance and are made 
before specific groups of women. Ob- 
viously the results will depend in large 
measure on the abilities of the demon- 
strator. 





Demonstrations Build Business 


One successful example of sales build- 
ing through the use of demonstrations 
is that of Ben H. Rosenthal of Dallas, 
Tex., who recently opened a new plant 
and went out after business on a qual- 
ity basis, backed by good merchandis- 
ing. He conducts demonstrations regu- 
larly, and gives them much of the 
credit for building sausage volume in a 
territory where cut-price competition 
has been severe. © 

He sells the housewife on sausage 
by proving its quality, and aids dealers 
throughout his territory accordingly. 

The program is carried out in towns 
of from 1,000 to 10,000 population in a 
trade territory within 250 miles of the 
plant. The fact that 90 per cent of 
Rosenthal’s sausage business comes out 
of these smaller towns is good evidence 
of the value of this plan as a profitable 
volume builder. 

“We have a woman demonstrator 
who spends all of her time arranging 
and putting on demonstrations before 
church groups, parent-teachers’ asso- 
ciations and clubs in these smaller 
cities,” says Ben Rosenthal. “These af- 
fairs usually include a luncheon or sup- 
per, and we provide the amount of sau- 
Sage necessary to serve the group. 

(Continued on page 58.) 
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That the wide variety of activities carried 
by the National Live Stock and Meat 
bring a better knowledge of meat to ¢ 
students and consumers generally is 
by the illustrations on the opposite pag® 


These show meat research work in 








ress, a typical retail meat dealer audience 
tending a meat lecture-demonstration, 
economics meat identification and 
contests, an intercollegiate meat judging 
test, a vocational agricultural meat id 
tion contest, and a judging committee at 
in connection with quality and palate 
investigations in meat. 
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culture From Twenty States 

Compete in Meat Identifica- 
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Don't Have to Pay Processing 
Tax Before Filing Suit 


OLLECTION of AAA processing 

taxes—already seriously impeded 

by lower court injunctions—was further 

checked this week when the U. S. Su- 

preme Court ordered the government to 

cease collecting taxes from eight Louis- 
iana rice millers. 


The court granted an injunction that 
will stand until it decides a petition 
raising the question of a taxpayer’s 
right to sue to restrain collection of a 
tax he believes unconstitutional. The 
court will hear arguments on the peti- 
tion on December 16, and a decision is 
expected simultaneously with that on 
the Hoosac Mills case. Meantime the 
millers will pay the tax into a deposi- 
tory named by the court. 


If the court finally rules that taxpay- 
ers may sue to restrain enforcement of 
the tax, processors will not have to sue 
for recovery of taxes already paid the 
government, or prove at the same time 
that they have not passed taxes on. 


Don’t Have to Pay Before They Sue 


The court, in effect, has ruled against 
the government contention that taxpay- 
ers must pay first and try to recover 
taxes later. Such procedure was spe- 
cifically provided in the AAA amend- 
ments, but processors have argued that 
the provision prohibiting refunds, if the 
taxes had been passed on, made this 
guarantee without value. 


The court’s action was similar to that 
of lower courts, and strengthened the 
injunctive relief they have granted to 
hundreds of packers and other process- 
ors. Some observers predicted it would 
result in almost universal application 
for injunctions by processors. 


While all processors have not ob- 
tained injunctions, the volume of proc- 
essing tax collections has been cut 
sharply during past seven or eight 
months. During the four-month July 
to October period processing tax collec- 
tions totaled only $51,322,597, against 
$178,658,534 during the corresponding 
period last year. Tax collections dur- 
ing October amounted to $10,467,049, 
against $54,714,990 in October, 1934. 


AAA Belittles Ruling 


“The Department of Agriculture does 
not attach any significance,” said Mas- 
tin G. White, solicitor of the Depart- 
ment of Agriculture, “so far as con- 
stitutionality of the Agricultural Ad- 
justment Act is concerned, to the ac- 
tion of the Supreme Court in issuing 
a temporary injunction against collec- 
tion of taxes on processing of rice pend- 
ing hearing on appeal. The question 
in this case is not whether the proces- 
sing tax on rice, or the Agricultural 
Adjustment Act as a whole, is consti- 
tutional or unconstitutional. The ques- 
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tion is whether the district court cor- 
rectly decided that it had been deprived 
of jurisdiction to entertain a suit to en- 
join the collection of processing taxes 
by article 3224 of the revised statutes 
and section 21 (a) of the Agricultural 
Adjustment Act as amended. A re- 
versal of the decision would only have 
the effect of sending the case back for 
a determination by the district court 
of the constitutionality of the proces- 
sing tax on rice under the Agricultural 
Adjustment Act, as amended on August 
24, 1935. 


“This action of the Supreme Court 
will have no effect on the availability of 
funds to meet contract payments,” added 
Mr. White, “since such funds are ad- 
vanced by the Treasury out of the gen- 
eral funds of the Treasury to meet the 
current needs of the Agricultural Ad- 
justment Administration.” 


Packers Intervene in Hoosac Case 


Attorneys representing the Hygrade 
Food Products Corp. and two other 
processors have requested the Supreme 
Court to allow them to intervene in the 
Hoosac Mills case, because of similar 
cases of their own in lower courts. They 
characterize the AAA as the counter- 
part of the NRA, declared invalid in the 
Schechter poultry case. Counsel for a 
Midwestern farmers’ association sought 
permission to join with the government 
in the case. 


Other developments of the week in- 
cluded granting of a preliminary in- 
junction restraining collection of proc- 
essing taxes from the Cudahy Packing 
Co. The federal district court at Chi- 
cago, in granting the injunction, or- 
dered tax money held in escrow. 


A government motion for dismissal of 
injunction proceedings brought by the 
Kohrs Packing Co., Davenport, Ia.; Du- 
buque Packing Co., Dubuque, Ia.; Iowa 
Packing Co., Des Moines, Ia.; Roberts 
& Oake, Marshalltown, Ia., and six 
other processors was denied in federal 
district court at Des Moines, Ia. 

Restraining orders under which col- 
lection of AAA taxes is prohibited, and 
money impounded by the court, were 
continued indefinitely in 41 cases which 
came before the federal district court at 
Wichita, Kans. 


MORE LABOR ACT CASES FILED 


A number of complaints charging 
violation of the Wagner labor act, and 
involving employer-employee relations 
in almost all types of industry, have been 
docketed by the National Labor Rela- 
tions Board. Practically every kind of 
“unfair labor practice” forbidden by the 
act is included in cases being heard. 


No complaints were ‘filed with the 


board for some time after passage of 
the act, but it is now reported the board 
has decided to go ahead as though there 
was no doubt of constitutionality of its 
powers. First cases filed were against 
transportation companies unquestion- 
ably subject to interstate commerce 
powers of congress in at least some 
aspects of their business. 

It is not believed likely that any test 
cases on the constitutionality of the act 
will reach the Supreme Court for sey- 
eral months, perhaps too late for de- 
cision before the fall of 1936. The 
board’s orders may be reviewed by cir- 
cuit courts of appeals, but direct appeal 
to the Supreme Court is not permitted, 


PACKER BUYS PRIZE BEEF 


Another packer joined the ranks of 
those stimulating the production of 
better livestock by the coming farmers 
of America when Sieloff Packing Co. of 
St. Louis bought the grand champion 
steer at the twelfth annual producers’ 
4-H and vocational baby beef clubs 
show, held at National Stock Yards, Ill. 
The calf, a purebred Angus named 
“Frisky,” weighed 965 lbs. and was sold 
for $1.10 per pound, the Sieloff com- 
pany paying a total of $1,061.50 for the 
animal. The per pound price was 27%c 
higher than that paid for the champion 
a year ago. The calf was raised and 
fed by Luella Padgett, a 15-year-old 
4-H club girl from Kellerville, Ill., and 
was purchased by Ray Muckerman for 
the Sieloff company. Special quarters 
have been built for this fancy beef, 
which will be on display for some time 
before slaughter. 


TO COMPEL DISCOUNT REPORTS 


Recommendations that special dis- 
counts or allowances made by manu- 
facturers to chain stores and other 
large buyers be promptly reported to 
the Federal Trade Commission are con- 
tained in the commission’s annual report 
for submission to congress, issued this 
week. The commission also recom- 
mends repeal of a section of the law 
with reference to amount of discrimina- 
tion involved in quantity pricing. 


PACKERS’ SALES INCREASE 


Dollar sales of packinghouse products 
during October were 8% per cent 
greater than in September and 18 per 
cent greater than a year ago, according 
to the monthly survey of the Federal 
Reserve Bank of Chicago. Packers’ 
sales tonnage expanded more than nor- 
mally in October over September, and 
was only 13% per cent lower than in 
1934. Production at inspected estab- 
lishments was within 11 per cent of 
1925-34 average. Payrolls for last week 
in October showed a gain of 2 per cent 
in employees, 6% per cent in hours 
worked and 8 per cent in wage pay- 
ments over September. 
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of Packer(# ge Salesman 


Better Salesmen 


One Answer to Packer's Sales 
Problem Is Discovered Out 
in the Field 


BY PACKER SALES MANAGER. 


HE morning’s mail brought the 

usual mechanical answers to our 
queries of a few days before. “Com- 
petitors underselling us on sausage”; 
“ynseasonable weather”; “salty hams”; 
“farmers have no money”; “mines 
closed”; “boiled hams falling apart,” 
etc. 


Two-thirds of the way down the pile, 
and out popped a letter which started 
out something like this: “Don’t know 
what others are getting; haven’t had 
time to find out.” 


Attached to this letter was his daily 
sales report, which disclosed a fine in- 
crease for the week and a substantial 
accumulative increase over the year. 


Down at the bottom of the report 
were these words: “Why don’t you ever 
come down and spend a few days with 
me? Come next week, I want you to 
make the South trip, and the time 
is ripe to do some good.” 


This man had been with the com- 
pany nearly a year, and the writer 
had not met him. He had done such 
a good job of selling in comparison to 
other salesmen that we did not feel 
additional expense on his territory was 
justified. He was disappointed because 
I did not make this trip with him. 


Discovering a Salesman 


A few months later it was convenient 
to stop off in a small town which he 
would make that day. The clerk in 
the hotel told me he would stop there 
for his mail first, and that he would 
not miss 2:30 p. m. by ten minutes. 
I waited in the lobby. Finally, within 
a few minutes of his schedule, a car 
stopped across the street and a very 
striking personality pushed through 
the door of the hotel. 


“Little late today, Jim,” he said to 
the clerk. “Business looking better 


though. Going to have a real week 
this week.” 


“There’s a gentleman waiting to see 
you, Mr. Mack.” 


“Is this Mr. Stewart?” he inquired, 
whereupon I told him it was. He 
couldn’t believe it possible that some- 
one “from the office” had really come 
down to see him. 


“How long can you stay with me,” 
said he. “Fine, we'll go out and get 
a couple of orders seven miles east of 
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town, come back, finish up here, get 
the mail out and then we will get down 
to business. How’s things with the 
other boys?” 

He excused himself to read the mail, 
cleaned up a bit and we were off to 
the country. 

I had met the best salesman I had 
contacted in years. 


He Was on the Job 


He had “the floor” in every store 
and market where we called. His cus- 
tomers respected him. He was their 
purchasing agent rather than someone 
who came in to sell them something. 

They asked his advice and accepted 
it, because it was logical and honest. 
He was well posted, and capitalized on 
the information and ideas he possessed 
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by their practical application to his cus- 
tomer’s needs. In other words, he 
placed himself on the other side of the 
counter. 


Price was seldom mentioned, other 
than in an incidental way; never in 
comparison with his competitor. Busi- 
ness always came first, and every cus- 
tomer, as well as the clerks in the 
store, knew him as “the busiest sales- 
man they knew.” 


If the customer was busy, or there 


were several salesmen ahead of him, 
he would excuse himself to come in 


later on. Even if it was his last call 
in the town, his customer never 
knew it. 


If business was not up to standard 
that day, it was his fault, and he 
checked up on himself—took an inven- 
tory that very night. 

He could sell anything, because he 
knew the customers who could use the 
product and those who could not. The 
common methods of “special offer for 
this week,” and manufactured high- 
pressure schemes to inflate the ton- 
nage with no thought of return to the 
customer, had no place in his selling 
technique. 


Real Definition of Salesmanship 


The two days I spent with this sales- 
man proved conclusively to me that I 


had found the real definition of sales- 
manship—the ability to create a de- 
sire, to want the thing you have to 
sell. 


It also changed my point of view, 
and my idea that it was money wasted 
to spend time with a successful sales- 
man, and that this time and money 
should be applied to those whose ton- 
nage was not satisfactory. 

I learned more as a result of visit- 
ing this salesman and meeting his 
customers than I had learned in two 
years of calling on salesmen in the 
lower tonnage brackets. 

It gave me something to think about. 
It gave me some practical ideas to pass 
on to the other men. It convinced me 
that the place to learn about sales is 
at the point of sale, and that the cus- 
tomer’s problem is our problem and 
must be faced as such. 

Finally, the more time we invest in 
successful salesmen, the better will be 
our equipment to help the less success- 
ful salesmen, and we will encourage 
rather than destroy their initiative and 
effectiveness. 

We have now improved our merchan- 
dising because of the closer and more 
frequent contacts with our successful 
salesmen. 





HOLIDAY MEAT SALES 


It is not too early at this time for 
packer salesmen to commence to plan 
to get more than their usual quotas of 
holiday meat sales. Enthusing retailers 
to talk up ham or roasts for the Christ- 
mas dinner, and meat for gifts, is 
much more constructive than worrying 
about the inroads poultry is going to 
make on meat sales or assuming that 
meat volume will fall off during the 
holiday season this year because this 
always has happened previously. His- 
tory does not always repeat itself. 


Encourage retailers to dress up their 
stores for the Christmas and New Year 
season, to stock meats in holiday pack- 
ages for home consumption and gifts 
and to solicit customers early for meats 
for the Christmas dinner, the holiday 
party lunch, etc. Show your custom- 
ers how to make attractive displays of 
meats suitable for the Christmas dinner 
and how to solicit the housewife for an 
order of meats for the holidays. 

Chances for increasing holiday sea- 
son meat sales are good enough to jus- 
tify spending some extra time and effort 
along this line. 


Do the salesmen on your staff read 
this page? 
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Making German Ham 


A Western packer would like to know 
how to make German ham. He asks: 
Editor THE NATIONAL PROVISIONER: 

Can you furnish us with directions for mak- 
ing German ham? We believe we can sell some 
of this product in territory we have recently 
opened up. 

Since these hams are not cooked be- 
fore they are eaten, all packers operat- 
ing under federal inspection must follow 
B.A.I. rules (see below) for uncooked 
pork in making them. (Copy of rules 
on application.) The way they make 
them in Germany is as follows: 

Only hams with a pink meat color are 
chosen. They should weigh about 18 
lbs., and are long cut with some of loin 
end on. Hip bone should be removed. 

For curing use a mixture of 25 lbs. 
of salt and 4 oz. of sodium nitrate, or 
prepared curing mixture. This mixture 
is rubbed into the ham, especially the 
skin side, for about 5 minutes. Press 
some of salt into leg bone at cut. Place 
hams in a vat, and on each layer add 
enough of curing mixture so that all 
parts are lightly covered with it. 


When vat is full it should be covered 
with boards with a weight on top. 
Curing will take 28 days at not less 
than 38 degs. Fahr. Repack three times 
during this period, so that top layer 
goes on bottom. Rub hams over again 
at each repacking. 

At end of 28 days take hams out of 
vat and lay on floor in same tempera- 
ture for 14 days, sprinkling curing mix- 
ture very lightly between each layer. 
At end of this period wash hams in 
warm water and hang in dry-room for 
two to three days. Then smoke in a 
very cold smokehouse for not less than 
6 weeks. In Germany these hams are 
sometimes smoked for 6 months. 

Careful handling in cure will yield a 
tender product. Packers preparing this 
type of ham for the first time should 
cure only a small batch. In this way 
they can watch smoking and curing 
closely. 

While the method outlined above is 
not exactly like that prescribed by the 
B. A. IL, there is a great deal of 
similarity. 


Curing Hams to Be Eaten 
Uncooked 


Following is one of two Bureau meth- 
ods for curing hams to be eaten un- 
cooked: 


Hams shall be cured by a dry-curing 
process not less than 40 days, at a tem- 
perature not lower than 36 degs. Fahr. 
The hams shall be laid down in salt, not 
less than 4 pounds to each cwt. of hams, 
salt being applied in a thorough manner 
to lean meat of each ham. When placed 


Page 14 





| pW WN) 


in cure hams may be pumped with 
pickle if desired. At least once during 
curing process the hams shall be over- 
hauled and additional salt applied, if 
necessary, so that lean meat of each 
ham is thoroughly covered. 


After removal from cure the hams 
may be soaked in water at a tempera- 
ture not higher than 70 degs. Fahr. for 
not more than 15 hours, during which 
time the water may be changed once; 
but they shall not be subjected to any 
other treatment designed to remove salt 
from the meat, except that superficial 
washing may be allowed. The hams 
shall finally be pale dried or smoked 
not less than 10 days at a temperature 
not lower than 95 degs. F. 


Hog Vat Temperatures 


Good results in hog scalding depend 
on use of correct methods under super- 
vision of a reliable employee. A packer, 
who wants to know the exact tempera- 
ture at which hogs should be scalded, 
writes: 

Editor THE NATIONAL PROVISIONER: 

What temperature has been found best for 
sealding hogs? How long should they remain 
in the vat during the process? How much 
slaked lime should be used to soften hard water? 

There is no fixed rule governing hog 
scalding. Temperature of scalding 
water and time hogs are left in it must 








Dry Salami 


Good dry salami is in demand 
throughout the year. Many pack- 
ers and sausage makers include it 
in their regular lines. 

A successful formula and com- 
plete directions for manufactur- 
ing such salami appeared in a 
recent issue of THE NATIONAL 
PROVISIONER. Clear instructions 
are given for preparing casings, 
handling, grinding, spreading, 
mixing and stuffing, and drying 
the meats. 

Reprint of this formula may be 
had by filling out and mailing 
this coupon with 10c stamp. 

THE NATIONAL PROVISIONER, 
Old Colony Bldg., Chicago, II. 


Please send me information on dry 
salami. 


(Enclosed find 10c¢ in stamps.) 
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vary with size of vat and number of 
hogs killed per hour. If vat is large 
enough, water may be used as low as 
132 degs. Fahr. and hogs may remain 
6 minutes in the vat. 

Of course, higher temperatures are 
necessary when smaller vats are used, 
Maximum temperature should never be 
over 142 degs. Fahr. Time necessary 
for scalding varies somewhat according 
to kind of water used, season of year 
and breed of hogs. As a general rule 
about 100 hogs can be scalded per hour 
for every 10 feet of vat length. 


If scalding water is “hard,” or con- 
tains an excessive amount of alkali, it 
will not scald well. When slaked lime 
is used in softening hard water, two 
water pails full of lime are used at 
start of kill on a 40 ft. vat and 3 pails 
on a 60 ft. vat. Another pailful should 
be added every hour while killing is in 
progress. 

Uniform temperature should be main- 
tained in vat for best results. Scalder 
should test his work repeatedly by 
scraping along the hog’s back with a 
hook. Uniform temperatures can be 
obtained if vat is so arranged that 
water circulates from drop toward de- 
hairer, then to heating coils and filter 
and back through pump to tub. 

Over-scalding results in surface of 
the skin being cooked and gives a 
rough, undesirable appearance which 
will disqualify cuts for fancy grade and 
cause loss in value. 


INEDIBLE YIELD FROM HOGS 


A Mid-western pork packer has been 
attempting to check up on his inedible 
output. He writes: 

Editor THE NATIONAL PROVISIONER: 

We have been trying to determine the average 
yield of inedible product from hogs, also the 
grease yield from dead and condemned hogs. 
Can you give us any figures on this from the 
experience of others? 

Average yield of inedible product per 
animal from the hog department is 
about 15 lbs. This is the raw material 
going into the tank. 

Where a dead hog is tanked the 
grease yield depends, of course, on how 
fat the hog is. Average yield is usually 
around 30 per cent of the weight of the 
animal with a crackling yield of 15 to 
25 per cent. A condemned carcass 
should yield around 40 per cent of 
grease. 


SPACING HOGS IN COOLER 


How about spacing hogs in the cool- 
er? Have your men read chapter 4 of 
“PorRK PACKING,” The National Pro- 
visioner’s latest book? 


The National Provisioner 
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Packing and Wrapping 


Ideas and Experiences in Meat and 
Sausage Merchandising Which 
Help to Sell Product 


BOOSTING HAMBURGER 
VOLUME 


Increasing meat sales involves atten- 
tion to many details, not the least in 
importance of which is preparation and 
display to give products greater eye and 
sales appeal at point of sale. 


This may or may not require wrap- 
ping and packaging, depending on 
nature of product. Most often these 
modern sales aids are used. Invariably 
it does require more than casual thought 
to catch the eye of the housewife and 
to cause her to want the particular 
product. Ingenuity in devising attrac- 
tive new ways of offering products for 
sale always is an asset, particularly 
when cost is low enough to enable its 
inclusion in the selling price. 


How to sell more ground beef was the 
problem confronting the manager of 











DISPLAYED TO SELL. 


Salisbury steak in individual portions 
displayed on printed parchment sheet 
sells much better than plain hamburger. 


one of Grand Union Company’s mar- 
kets. He solved it by giving this prod- 
uct anew name andanew dress. “Salis- 
bury steak” sounded well for a name, 
and for a new dress he used Patapar 
parchment, 30-lb. sheets, 5 by 7 in. These 
were attractively printed in red with an 
inspiring sales message. Then individ- 
ual portions of the meat were placed on 
the sheets in the manner shown in the 
accompanying illustration. The effect 
is an attractive, clean, appetizing prod- 
uct, and customers buy more of it than 
they ever bought of the plain ham- 
burger. 


PACKER ADDS TO SOUP LINE 


Packers who manufacture or dis- 
tribute other food products—allied lines 
—are in better position to operate dur- 
ing periods of livestock shortage than 
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those who do not. One packer with a 
canning department has made a big 
success with his line of soups. 


Four new soups—cream of mush- 
room, vegetable-beef, noodle and cream 
of tomato—have been added to the Hor- 
mel line, increasing the number of 
soups being produced by this company 
to ten. Others are vegetable, chicken, 
bean consomme, pea and onion. The 
new soups are described as follows: 


Cream of Mushroom.—A new type 
made with natural unbleached mush- 
rooms chopped fine, sauted in butter, to 
save all of the flavor, and blended with 
new dairy cream, butter and seasoning. 


Vegetable-Beef. — Made with more 
than half beef stock. Filled with vege- 
tables and pieces of beef big enough to 
bite into. 


Cream of Tomato. — Produced with 
sweet country cream and ripe tomatoes. 


Noodle—A new type of soup. In- 
gredients including fresh country 
cream, rich meat broth, cubes of ten- 
der meat and real egg noodles. 


The new soups are being advertised ex- 
tensively in some sections of the coun- 
try, particularly on the Pacific Coast, 
large space in the newspapers being 
used. The “double your money back” 
offer used so successfully by Geo. A. 
Hormel & Co., to induce consumers to 
try the other soups of the company 
when they were introduced, is being 
continued. Under this plan the offer is 
made to refund to the housewife twice 
the amount of her purchase if “she 
honestly thinks the product is not the 
best of its kind she has ever tasted.” 














Good Looking Wieners 


In some localities regulations 
have been passed prohibiting the 
use of color on sausage. This 
means that packers and sausage- 
manufacturers must get the best 
color possible as a result of man- 
ufacturing and processing. 

Some methods of getting good 
color on wieners or frankfurts 
where the use of outside color is 
not permitted have been published 
in THE NATIONAL PROVISIONER. 
These suggestions will help you 
in selecting meats for your prod- 
uct, curing the ingredients, chill- 
ing and holding, and finally, 
smoking and cooking. 


If you want this information 
fill in and mail the following cou- 
pon with 10c in stamps: 


THE NATIONAL PROVISIONER, 
Old Colony Bld., Chicago, Ill. 
Please send me information on how to 


make looking wieners without the 
use of artificial coloring. 


(Enclosed find 10c in stamps.) 























New Trade Literature 





Tripe Scalder and Scraper (NL163)— 
Corrugated scalder and scraper claimed 
to clean thoroughly 40 to 60 tripe per 
hour is described in this broadside. Fea- 
tures of machine are compactness, si- 
lent operation and easy loading.—The 
Allbright-Nell Co. 


Meat Choppers (NL157)—Booklet illus- 
trating seven new models in meat chop- 
pers claimed to combine features of 
quality, construction and fast, trouble- 


- free operation with compact design and 


modern appearance so desirable in up- 
to-date markets. Each model described 
in detail, with uses for which it is best 
fitted—John E. Smith’s Sons Co. 


Rendering (NL160)—Facts and facili- 
ties behind “Boss” rendering equipment 
are given in early pages of this book- 
let. Later pages illustrate balanced- 
power cooker, fusion-welded cooker, hog 
shredder and hydraulic crackling press. 
Characteristics, output speed, actual 
test results are given. — Cincinnati 
Butchers’ Supply Corp. 


Truck Refrigeration (NL165) — High 
and low temperature truck refrigera- 
tion can both be obtained with sys- 
tem discussed in this 16-page bulletin. 
Operation of system is described in de- 
tail and illustrated by diagrams. Ad- 
vantages are listed; examples of sav- 
ings users have made are given.—Kold- 
Hold Manufacturing Co. 


Pipes (NL161)—Six kinds of pipe and 
tubing discussed in new booklet. Char- 
acteristics of each are given; something 
is told of the way each is made and 
the uses for which it is best fitted. 
Available metals, sizes and gauges are 
given.—Republic Steel Corp. 


Unit Heaters (NL154)—A 24-page book 
describing various designs of floor and 
suspended type unit heaters and con- 
taining much useful information for the 
meat plant engineer in solving heating 
problems, including charts and tables 
showing applications, figuring sizes 
and capacities of ducts, steam pressures 
and temperatures, condensing capa- 
cities, heater capacities, etc. — The 
Trane Co. 





To obtain information on new 
trade literature mentioned in THE 
NATIONAL PROVISIONER, write: 


Editor THE NATIONAL PROVISIONER: 


Please send, without obligation, publications 
listed below. (Give key number only) : 


NOB. cocccccccccccccccccccccccecesccesseccees ° 
Name ........ eo ccccccccees ecccccccceccces eevee 
Street ..ccccccccccccccccccccccccscccsscccece ee 
Clty ..ccccccccsccccccvcccccccccces eccccvccccce 

















FRACTIONS OF OUNCES 
MEAN DOLLARS OF 


Fairbanks precision bench dial 
scales prevent “overweights” on 


food products 


Where an ounce of overweight measure 
means the difference between profit and loss 
—where an inefficient weighing system is 
costing you money—there’s a place for a 
Fairbanks scale on your production line. 
Scale shown, sealed against moisture, weighs 
with true Fairbanks precision during sus- 
tained severe service. Polished cast alumi- 
num alloy platform is non-rusting, and in- 
ternal parts are unaffected by service where 
meat and brine impose unusual working con- 
ditions. 


Hams and bacon, as well as many other prod- 
ucts, can be quickly graded, marked and sent 
on their way with but a minimum of time. 
For complete information on this and other 
Fairbanks scales, write Fairbanks, Morse & 
Co., 900 South Wabash Avenue, Chicago, 
Illinois. And 40 principal cities—a service 
station at each house. 


panks Scales 


PREFERRED THE WORLD OVER 
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FOR THE 


BIG HELPING 
OF 
PACKING HOUSE 

AIR 
CONDITIONING 


@ Baker owes thanks to readers of National Provisioner 
for their help in making this the biggest year since 1930. 
Your preference for Baker’s ColdStream Brine Spray 
Units has been reflected in an increasing demand .. . 
and it pleases us to know that you also have profited 


from the use of Baker =a Ake ICE MACHINE CO., Inc. 
equipment. 1518 Evans Street, Omaha, Nebr. 


Sales and Service in 
Principal Cities 
BA E L Imi 
CONDITIONING 









For protection 
of all products 
requiring lowest 
temperatures— 


STEVENSON 
SUPER-FREEZER 
DOOR (overlap type) 


No crow-bars needed to open 
this overlapdoor. Opens 
and closes with mini- 
mum effort; withstands 
years of use. 

Improved 031 Roller 
Fastener designed es- 
pecially for overlap type 
doors, 

Improved No. 450 Ad- 
justable Spring Hinge 
holds door rigid at axis : ish 
points — swing, Sp. caleaa 
clear ing, e 

of opening, on } 


short radius. 


Send for 

Bulletin. 
ANDO #PPROWED = fe 
JAMISON COLD STORAGE DOOR CO. 


Jamison, Stevenson & Victor D s 


HAGERSTOWN, MD. U. S. A. 


Branches in all principal es 
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Plant Cooling Notes 


For the Meat Employee Who Is 
Interested in Refrigeration. 














BACON STORED IN CO, 


In a series of experiments conducted 
recently by Dr. E. H. Callow at the 
Low Temperature Research Station, 
Cambridge, England (reported by Ice 
and Cold Storage, London), a side of 
tank-cured bacon was stored at 32 degs. 
Fahr. for 18% weeks in an atmos- 
phere of carbon dioxide. At the end 
of this time it was exhibited in the 
unsmoked state at Smithfield market. 

According to expert opinion its ap- 
pearance was hardly distinguishable 
from that of fresh bacon. There were 
no signs of micro-organisms, and color 
was very bright. The side was then 
smoked, cut up and distributed to ex- 
perts for tasting tests. These showed 
the bacon had kept remarkably well. 
There was no sign of rancidity in the 
fat, and color and flavor of the lean 
was excellent. The skin, however, was 
rather tough. The lean was slightly 
friable when cooked, but this fact was 
not reported by most of the experts 
to whom samples had been submitted. 


Lower temperatures of storage were 
used also, in order to see whether still 
better results could be obtained. Two 
sides, Al and A2, from the same car- 
cass were dry cured and stored un- 
smoked at 26.6 degs. Fahr. Another 
pair of sides, Bl and B2, were hard 
frozen at minus 22 degs. Fahr. and 
stored at 14 degs. 


Sides Al and Bl were in air and 
sides A2 and B2 in an atmosphere of 
carbon dioxide. After eight months’ 
storage the four sides were defrosted 
and smoked. These were exhibited in 
London and taken back to Cambridge, 
where samples were tested. 


Results showed that both sides stored 
in air dried out badly, and the surface 
of the fat was very rancid. Owing to 
the rapid circulation of air in the room 
at 26.6 degs. Fahr., the side Al was 
dried-out so much that the interior fat 
had been protected from rancidity. In 
the side stored in air at 14 degs. Fahr., 
the fat was rancid throughout, and a 
yellow color had developed in many 
places. There was no sign of rancidity 
in the fat on the sides which had been 
stored in carbon dioxide. 

Appearance of the gas-stored bacon 
was distinguishable from that of fresh 
bacon. After being cooked, the lean 
of the gas-stored bacon at 26.6 degs. 
Fahr. was possibly more friable than 
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fresh bacon, but that stored in carbon 
dioxide at 14 degs. Fahr. was just like 
fresh bacon. A striking point about 
the gas-stored bacon was that the loss 
in weight during storage was almost 
negligible. This was probably due to 
the fact that it was kept in a closed 
container. 

The foregoing experiments were all 
carried out in gas-tight metal boxes 
capable of holding a carcass of pork 
or four sides of bacon. In order to 
study gas-storage on a larger scale 
under factory conditions, a gas-store 
capable of holding 30 to 40 sides of 
bacon has been constructed. 


HOG COOLER REFRIGERATION 


What is the best arrangement of 
sprays and coils in your hog coolers? 
Read chapter 4 of “PorK PACKING,” 
The National Provisioner’s latest book. 


CONDITIONING 


© What it is 

© Why it is needed 

®@ Where it should 
be used 


in the MEAT PLANT 


A clear statement 
by a recognized authority 
about this newest develop- 
ment for saving and improv- 
ing product in the packing 
and sausage plant. 

Describes methods and 
gives temperatures and hu- 
midities for each department 
of the plant. 


Fill out and return the 
coupon if you want a copy. 


THE NATIONAL PROVISIONER 

407 So. Dearborn 8t., Chicago, Ill. 
Please send me copy of “AIR CONDI- 
TIONING IN THE MEAT PLANT.” 
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REFRIGERATION NOTES 


Everett Hall will construct cold stor- 
age plant, 49 x 100 feet, Mount Vernon, 
Wash. This is to be first of several 
units. Estimated cost is $15,000. 


Western R. R. & Navigation Co., Pit- 
tock Bldg., Portland, Ore., plans con- 
struction of cold storage warehouse to 
cost approximately $200,000. 

A. L. Morgan, Mayo, Fla., recently 
purchased 4-ton refrigerating machine 
for use in meat curing. 

Dr. J. L. Brooks, Tifton, Ga., plans 
combination ice manufacturing, cold 
storage and meat curing plant. 


Westpoint Ice Co., Westpoint, Nebr., 
plans installation of individual cold 
storage locker system. 

Ed Dinkel, Coopersville, Mich., is re- 
modelling building for use as cold stor- 
age plant. 

City of Greenville, Miss., M. C. Smith, 
mayor, plans erection of cold storage 
plant. . 

A. M. and J. Solari, Ltd., recently 
purchased 11-ton refrigerating machine 
for use in retail store. 


MEAT SUPPLY AND MARKET 


Only one-twenty-fifth of the nation’s 
meat supply is produced in the 11 North 
Atlantic states, while one-third of the 
total meat supply is consumed there. 
This area includes the New England 
states, New York, New Jersey, Dela- 
ware, Maryland and Pennsylvania. 
Seventy per cent of the nation’s meat 
supply is produced in the central group 
of 13 states which comprise the Corn 
Belt area. 

These facts have been developed as 
the result of a study by the National 
Live Stock and Meat Board covering 
1930 to 1984. Ranking next to the Cen- 
tral group of states in production is 
the Western group, with 16 per cent of 
the total. The Southern states rank 
third as a group, with 10 per cent of 
the national output of all meats. 


As a group the 18 Central states pro- 
duce 33 per cent of the nation’s lamb, 
49 per cent of the veal, 60 per cent of 
the beef and 80 per cent of the pork. 
Leading in the production of lamb is 
the Western group, which produces 56 
per cent of the total lamb supply. 

In the five-year period Iowa led all 
states in beef and pork produced. 
Kansas and Texas were second and 
third respectively in beef production, 
and Illinois and Nebraska second and 
third in pork production. Montana led 
in lamb production with Texas and Cali- 
fornia ranking next in order. 
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— Anpvep Profit: wim ADELMANN 





ADELMANN BOILERS 
produce a finer product because of the “yielding 
spring” principle. They save time and labor because 
they’re truly efficient and wonderfully sturdy. 


Purchases of Adelmann Ham Boilers or 
equipment may be financed in amounts up 
to $2000 for periods as long as three years, 
under the Modernization Credit Plan of 
the Federal Housing Administration. Ask 





All Sizes 
All Kinds 
All Shapes 





for details today! 











Write for particulars today. 








ALL GOOD! 
sds ti totes ae wate een FLAM BOILER CORPORATION 


Aluminum, Tinned Steel, Monel Metal 
and Nirosta (Stainless) Steel, in a com- 
plete range of sizes. Liberal trade-in 
schedules make it actually profitable to - 

dispose of worn, obsolete equipment and European Representatives: R. W. Bollans & Co., 6 Stanley St., Liverpool & 12 Bow Lane, 
equip with new Adelmann Ham Boilers. 


*‘Adelmann—The Kind Your Ham Makers Prefer” 


OFFICE and FACTORY, PORT CHESTER, N. Y. 
CHICAGO OFFICE: 332 S. MICHIGAN AVE. 


London—aAustralian and New Zealand Representatives: Gollin & Co., Pty. Ltd., Offices in 
Principal Cities—Canadian Representatives : C.A.Pemberton & Co., Ltd.,189 Church St., Toronto. 




















PRAGUE POWDER 


“An a Safe, Fast Cure” for HAMS - BACON 


y i! 
rat aa anette! 


Meets B. A. I. Requirements 





-** SAUSAGE MEATS 


The color is set while the meats are yet young. 


The natural meat juices are retained. These weights 
are not lost. 


You will like a Prague Cured Ham for slicing. 


The Boiled Hams and the Baked Hams have better 
color, better taste and will have less shrinkage if 
you cure “THE PRAGUE POWDER WAY.” Try it! 





THE GRIFFITH LABORATORIES 


1415-25 West 37th Street, Chicago, Illinois 
Canadian Factory and Office: 1 Industrial Street, Leaside, Toronto 12, Canada 
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Trade Moderate — Market Steady 
Over Narrow Limits—Cash Trade 
Fair—Hog Run Liberal but Com- 
paratively Small—Hogs Firm. 


Hog products backed and filled again 
over narrow limits, in a mixed trade 
the past week, following fluctuations in 
hogs and irregularity in grains. There 
was no particular feature to trading in 
lard, other than liquidation of Decem- 
ber prior to tender day. This, in the 
main, was replaced with later positions. 
Packinghouse interests took nearbys 
and sold distant months, transferring 
hedges. The market displayed a firm 
undertone. 


The hog market, after showing some 
hesitation, stiffened in face of a fair 
run of hogs. However, compared to a 
year ago, hog receipts at Western 
points were comparatively small. Ac- 
tion of hog and futures markets was 
looked upon as indicating a fair to sat- 
isfactory cash trade during the week. 


Production of lard in September was 
placed officially at 34,000,000 lbs., com- 
pared with 69,000,000 lbs. in September 
last year and a 5-year September aver- 
age of 94,000,000 Ibs. For nine months, 
January to September, production 
totaled 482,000,000 Ibs., compared with 
1,033,000,000 lbs. the same time last 
year, a reduction of more than 50 per 
cent. 


September Lard Consumption 


Consumption of lard in September 
was 41,000,000 Ibs., compared with 77,- 
000,000 Ibs. in September last year, and 
a 5-year September average of 85,000,- 
000 lbs. Consumption from January to 
September, 1935, totaled 476,000,000 
Ibs., 30 per cent under the same time in 
1934. 


Receipts of hogs at Western packing 
points last week totaled 306,600 head, 
compared with 214,800 head the pre- 
vious week and 561,300 head the same 
week last year. 

Average price of hogs at Chicago at 
close of last week was 9.45c, compared 
with 9.25¢ the previous week, 5.70c a 
year ago, 3.90c two years ago, and 3.35c 
three years ago. Top hogs at Chicago 
at mid-week sold at 9.75c, compared 
with 9.60c the same time the previous 
week, 

Average weight of hogs received at 
Chicago last week was 228 lbs., against 
227 Ibs. the previous week, 218 Ibs. a 
year ago and 226 lbs. two years ago. 


Lard Exports Continue Small 


Lard exports for week ended Novem- 
ber 16 were 2,110 ,000 lbs., against 
4,460,000 Ibs. the same week last year. 


Week ending November 30, 1935 


Provisions end Laura 
Wickly Marfcé (Cv 


Exports from January 1 to November 
16 totaled 84,997,000 Ibs., against 411,- 
644,000 lbs. the same time last year. 


Exports of hams and shoulders for 
the week were 589,000 lbs., against 
1,558,000 Ibs. a year ago; bacon, 37,000 
lbs., against 340,000 Ibs.; pickled pork, 
66,000 Ilbs., against 417,000 lbs. last 
year. 

PORK—Demand was fair at New 
York, but market was easier. Mess was 
quoted at $37.87% per barrel; family, 
$37.387%4 per barrel; fat backs, $35.3714 
@38.37% per barrel. 

LARD — Demand was fair at New 
York and market was steady. Prime 
western was quoted at 13.40@13.50c; 
middle western, 13.40c; city, 13c; tubs, 
14c; refined Continent, 144%@14%c; 
South America, 14%@14%c; Brazil 
kegs, 14144@14%5%c; compound, car lots, 
12%4c; smaller lots, 13c. 

At Chicago, regular lard in round lots 
was quoted at 5c under December; 
loose lard, 324¢c under December; leaf 
lard, at 83242c under December. 


(See page 46 for later markets.) 


BEEF—Demand was fairly good at 
New York and market was firm. Mess 
was nominal; packer, nominal; family, 
$23.50@24.50 per barrel; extra India 
mess, nominal. 








Figuring Hog Cut-Out 


Hog cut-out values must be watched 
more closely than ever. 


They not only indicate what hogs are 
worth to the packer in relation to prod- 
uct values, but they are of considerable 
help in showing how to cut the most 
out of each carcass. 

Does price of lard justify cutting for 
the tank or favoring the various cuts? 

What are relative values of hams and 
loins; hams and bellies; shoulders and 
bellies? How can cutting be done to 
secure the greatest yields of the higher 
priced cuts? 

Cutting tests help to give the 
answer. 

Watch THE NATIONAL PROVISIONER 
cut-out tests. Compare results with 
those secured in your plant. Study cut- 
ting percentages and prices at which 


various cuts are selling. 


Adjust cutting practices to the mar- 
ket, and :naintain close control in the 
cutting room. Don’t permit product 
that should go onto higher-priced cuts 
to be left on lower-priced product. 

Adjust methods also to eliminate ex- 
pensive trimming. 


























MEAT IMPORTS CONTINUE 


(Special Wire to The National Provisioner.) 


New York, Nov. 29, 1935.—Move- 
ment of foreign meat into New York 
was featureless during week ended No- 
vember 27. Largest pork imports came 
from Brazil, consisting of 1,539 Ibs. of 
S. P. bellies, 21,350 lbs. of S. P. hams 
and 1,275 lbs. of S. P. butts; and from 
Canada, made up of 3,360 Ibs. of bacon 
and 660 lbs. of fresh tenderloins. Beef 
imports were small except for 594,600 
Ibs. of canned meat from South Amer- 
ica and 68,860 Ibs. of oleo stearine from 
Australia. No shipments of beef are 
anticipated from New Zealand. 


Some samples of frozen South Ameri- 
can pork have been received but qual- 
ity is not considered worthy of this 
market. About 11,000 Ibs. of sausage 
came in from Argentina. 


Volume of foreign meat products im- 
ported into the United States during 
October was approximately 44 per cent 
above October, 1934, aggregating 8,450,- 
000 lbs., against 10,400,000 Ibs. in Sep- 
tember, 1985. Imports of ham, bacon 
and pork, amounting to 751,000 lbs., ex- 
ceeded beef and veal imports by about 
400,000 lbs., a reversal of the trend pre- 
vailing earlier in the year, when the 
greatest trade was in beef. Canned 
meat imports for October were higher 
than in 1934, and imports of 62,933,000 
lbs. of such products during first 10 
months of 1935 were almost double 1934 
volume. 


MEAT IMPORTS AT NEW YORK 
For week ended Nov. 23, 1935: 








Point of 
origin. Commodity. Amount. 
Argentine—Canned corned beef........ 353,800 Ibs. 
Argentine—Cured frozen beef trimmings 4, 918 Ibs. 
Argentine—Edible tallow ............. 55,360 lbs. 
Argentine—Canned yennt eee 120,582 lbs. 
Argentine—Smoked sausage .......... 3,306 Ibs. 
‘Australia—Oleo stearine ............. % b> 
Brazil—Sweet pickle pork butts....... 5,525 Ibs. 
Brazil—Sweet pickle hams............ 10,724 lbs. 
oe Sas See 4,073 lbs. 
CamaGh—-TRNRMS. bidccc cece cscs cccocee 797 lbs. 
Canada—Fresh chilled beef .......... 23,852 Ibs. 
Canada—Fresh chilled pork tenderloins 180 Ibs. 
Denmark—Smoked bacon ..... gevceesé 2,750 lbs. 
Denmark—Smoked ham .............. ,0383 § 
Denmark—Liverpaste ...........++ee05 532 Ibs. 
England—Beef extract ............... 840 Ibs. 
England—Meat paste ..............+. 300 lbs. 
France—Liverpaste ...........2+eeee0s 635 Ibs. 
Germany—Smoked sausage ........... 10,855 Ibs. 
Germany—Ham  ..... 1... eee ce cece ceee 442 Ibs. 
ee ee eee 65 Ibs. 
Germany—Bouillon ..........5esn eevee 2,800 Ibs. 
Germany—Powdered soup ............ 14,000 Ibs. 
Holland—Liver sausage ............++ 2,637 Ibs. 
Irish Free State—Smoked ham........ 2,302 Ibs. 
Irish Free State—Bacon ............+. 10,467 Ibs. 
DEP HEGRE cccceccsccscccseccceses 15,245 lbs. 
NL: hainnéne se tveavels 6e.ctutnw tes 1,389 Ibs 
Lithuania—Bacon ............sseseeees 661 Ibs, 
Lithuania—Cooked smoked ham....... 598 Ibs. 
Paraguay—Canned corned beef........ 54,000 Ibs. 
PORNO oo ccccccwesesecccccccces 24,487 Ibs. 
Poland—Cooked sausage ...........+05 je 
Poland—Smoked sausage ............. 2,624 Ibs. 
Poland—Smoked pork loins ........... 11,525 Ibs. 
Poland—Cooked ham ...........++0+0+: 325,447 Ibs. 
Uruguay—Canned contend iow Asecn'er wane 3, Ibs. 
Uruguay—Canned roast beef .......... 10,800 Ibs. 
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Se ING I A COT, 


WEST CARROLLTON 


GENUINE VEGETABLE PARCHMENT 




















THERE IS NO SUBSTITUTE FOR GENUINE VEGETABLE PARCHMENT 











However fine the meat product, only thorough sanitary pro- 
tection guarantees a first class product on the consumer's 
table. Genuine Vegetable Parchment provides that essential 
factor in a degree impossible to any so-called substitute. De- 
signed for only one purpose —the protection of moist food 
products — it is odorless, tasteless, insoluble in water, dirt, 
grease and germ proof, easily unwrapped—permitting unused 
portions to be rewrapped.. Plain or printed, can be used for 
carton liners or outside wrappers. For safety’s sake use the 
Genuine — most leading brands do. 


WEST CARROLLTON PARCHMENT Co. 
WEST CARROLLTON + + + 
Our 39th Year Serving the Food Industry 


OHIO 














The Man Who Knows 


Makers of the 
genuine H. J. 
Mayer Special 
Frankfurter, 
Bologna, Pork 
Sausage (with 
and without 
sage), Braun- 
schweiger Liver, 
Summer (Mett- 
wurst), Chili 
Con Carne, Rou- 
laden Delica- 
tessen, Wonder 
Pork Sausage 
Seasonings,New 
Deal Lyone 
Seasoning and 
Special 
NEVERFAIL 
Curing Com- 
pound. 
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TALKS ON N 
SEASONING 


a ee ‘ Fe 
fT. / layer 


The fundamental basis for any sea- 
soning material is the combination of 
spices from which it is manufactured. 
That is why a lot of seasonings never 
make the grade—they haven’t the 
proper foundation. 


All MAYER Seasonings are made 
according to the latest and most im- 
proved methods of seasoning manu- 
facture. They are selected more care- 
fully, blended more expertly. We be- 
lieve that they are the finest that can 
be made. 


But the primary reason for their 
quality and ability to build profits is 
the fact that they are made from the 
BEST SPICES THAT MONEY CAN 
BUY! 


Why not try them and see for your- 
self how good they are? 












H.J.M 


6819-27 S A 


NTAR 


ALL IN THE SPICES 


YER & SONS CO. 








A Specialized Service 
by Packaging Specialists 


We are primarily manufacturers of highly 
specialized packaging equipment for lard 
and shortening. Our broad experience in 
many plants where we have successfully in- 
stalled our equipment enables us to render 
this service. 

The Fee Packagers, which embody such 
basic principles as Feemogenization, the 
Lamb method of accurate weights, and 
other exclusive and patented features, can 
be of great importance in solving your 
packaging problems. 


May we serve you — write. 





570 Granville St., U. S. Factory: 


Vancouver, Canada Seattle, Wash. 
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Higher Product Values Reduce Hog Cut-Out Losses 


ORK product values for the first 
is days of the current week im- 
proved considerably as compared with 
the similar period a week earlier, the 
gain per cwt. from the various hog 
weight averages ranging from 3c to 
17c. Fair consumer demand and scarc- 
ity of offerings of some products were 
mainly responsible for the stronger 
market of this week. 


Hog prices also were up, increased 
cost to packers averaging from 3c to 4c 
per cwt. above last week. While pork 


product price and hog cost changes - 


were not large, relative better gain in 
product prices was sufficient to reduce 
hog cut-out losses from 4c to 14c under 
those a week earlier. Lighter averages 
showed greatest improvement, loss per 
cewt. being 14c and loss per hog 28c 


under corresponding figures last week. 
The following test is worked out on 
the basis of live hog costs and green 
product prices at Chicago for the first 
three days of the current week, aver- 
age costs and credits being used. The 
figures used in this test apply to Chi- 
cago only. In other sections of the 
country local costs and credits should be 
substituted for those used here. 


HOW SHORT FORM HOG CUTTING TEST RESULTS ARE FIGURED 


(Hog prices and product values based on THE NATIONAL PROVISIONER MARKET SERVICE, cutting percentages 





taken from actual tests in Chicago plants.) 












































180-220 lbs. 220-260 lbs. 260-300 Ibs. 

Per cent Price Value Per cent Price Value Per cent Price Value 
live per per cwt. live per per cwt. live per per cwt. 
wt. Ib. alive. wt. Ib. alive. wt. Ib. alive. 

bi citavicchasiey MD ean 13.90 19% $ 2.71 13.70 19% $ 2.67 13.30 19% $ 2.57 
a 550 15% 37 580 15% 82 5.00 14% 74 
ee. SR eee 4.00 17% -70 4.00 17% -70 4.00 17% -70 
Loins (blade in).......0:.cevesas 9.70 21% 2.10 9.30 20% 1.93 8.80 19% 1.68 
ae ot 11.00 21% 2.37 8.70 20% 1.76 3.50 19% .69 
Bollias, D. Bocce 2s ccc cv ccc ccecne ees Sere Jaee 3.00 18% 56 9.00 18% 1.68 
WR IUMOEE wae cs 64's 4c02o008e enone 1.50 11% AT 3.50 13% 46 5.00 15% -79 
Pintes Gnd JOWIG. ..0.. occ sc vesiesnees 2.50 125% 32 2.50 12% 2 3.30 125 42 
MU  POBIES <ic bined b-5 50's 60:5 eg oi acetnn tere 2.00 12% .25 2.10 12% .26 2.20 12% 2T 
P. S. lard, rend. wt........cccccces 11.90 13% 1.56 11.60 13% 1.52 11.20 13% 1.47 
SpareribsS......cccccsssscscssccces 1.50 16% 24 1.50 16% 24 1.50 16% 24 
TAARAIIERS o':0/0'0.4 60.505 5% sos ee chat 3.00 13.0 39 2.80 13.0 .36 2.70 13.0 35 
Feet, tails, neckbones............-. 2.00 ey 13 2.00 sense 13 2.00 phan 13 
ES 2 ee ereieeae were 39 protehe 39 adoke 39 
TOTAL YIELD AND VALUE.........+- 68.50 $12.20 70.00 $12.12 71.50 $12.12 

Cost of hogs per cwt.......... $ 9.56 ¢ 9.59 $ 9.58 
Condemnation loss............. .05 05 05 
Handling and overhead........ 61 54 51 
Processing taX......ccessceces 2.25 2.25 2.25 
TOTAL COST PER CWT. ALIVE.......-. $12.47 $12.43 $12.39 
WOPRT, WATE << cci0e wovieeaccewenerte 12.20 12.12 12.12 
at 31 By | 
BOGE BOP BO Rie 6 side vivant see doe $ .54 $ .74 $ .76 








WORLD HOG NUMBERS GROW 


Expanding hog production in the 
United States, Germany and Denmark 
is reported by the U. S. Bureau of Agri- 
cultural Economics in its quarterly 
summary of world hog and pork pros- 
pects. 


The bureau reports a marked increase 
in number of pigs raised in the United 
States this fall, which will be reflected 
in increased slaughter next summer. 
Hogs slaughtered this winter, it is ex- 
pected, will average heavier than hogs 
killed a year ago. 


Increased production in Germany and 
Denmark will be reflected in increased 
slaughter in early 1936. A substantial 
increase in number of hogs in Great 
Britain also is reported, but a decrease 
in Canada. Inspected hog slaughter in 
Canada this year to date has been 
slightly less than a year ago. 

A considerable shortage of hogs and 
hog products in importing countries of 


Week ending November 30, 1935 


Continental Europe is reported. A 
major part of shortage is in lard, im- 
ports of which have been sharply cur- 
tailed by trade restrictions in the last 
two years. Supplies of all fats in Ger- 
many are small at present, but shortage 
is expected to be temporary. 


Exports of live hogs and of lard from 
Hungary to Germany, Czechoslovakia 
and Austria will be smaller in next six 
months than a year earlier, says the 
bureau, because of short corn crop in 
Danube Basin. Short supplies of hogs 
and lard in Continental Europe, it is 
believed, will tend to lessen restrictions 
on imports of hogs and fats. 


INCREASE IN DANISH HOGS 


A considerable increase in Danish 
hog numbers, coupled with restriction 
of Denmark’s pork trade with Great 
Britain, threatens serious over-produc- 
tion of bacon early in 1986, the U. S. 


Department of Commerce reports. Hog 
population on September 1, 1935, totaled 
3,166,000 head against 2,992,000 head in 
1934. As Denmark is now permitted to 
ship only 65,000 head per week to Eng- 
land, expected increase in slaughter will 
result in over-production of bacon early 
in 1936 unless new foreign markets can 
be found. 


CHICAGO PROVISION SHIPMENTS 


Provision shipments from Chicago 
for the week ended Nov. 23, 1935: 


Week Previous Same 
Nov. 23. week. week,’34, 
Cured Meats, Ibs...15,373,000 14,248,000 16,839,000 
Fresh Meats, Ibs. ..44,724,000 42,218,000 61,165,000 
Lard, Ibs. 1,982,000 2,491,000 4,654,000 


When you need good, experienced 
men, try the “Classified” pages of THE 
NATIONAL PROVISIONER. The man you 
want may be in this issue. 
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*“HALLOWELL” 





Pat. Applied for 
Fig. 1053 - “Hallowell”? Sausage - Meat Truck 


While designed for the Sausage Department, can be 
used wherever a low box truck is suitable. With every 
joint welded, not a rivet anywhere, every corner 
rounded and all surfaces smooth and galvanized, it’s 
easy to keep the “Hallowell” spotlessly clean. Top is 
flanged, as shown. Made in 3 standard sizes but can 
be furnished to any dimension wanted. 


Get BULLETIN 482 














STANDARD PRESSED STEEL CO‘ 


= 
BRANCHES 





BRANCHES 


soston’ § JENKINTOWN,PENNA.  xewvorx : ‘ : 
| DETROIT BOX 550 pho aa | The World’s Largest Knitters of Stockinette Fabrics 





Were Not THE ONLY ONES 
y WHO MAKE GOOD STOCKINETTE ‘ 


There are probably other stockinettes on the 
market that do a fairly good job for meat pack- 
ers. Perhaps some of them are every bit the 
equal of ours. We don’t know. 


We do know, however, that there are a whale 
of a lot of meat packers who use our stockin- 
ettes exclusively. There are a lot more of 
them who use our stockinettes on all their 
finer and more profitable lines. And all our 
customers tell us that they save money, get 
better stockinette and increase sales and profits 
by using our coverings. There are some very 
good reasons for our growth to the World’s 
Largest Stockinette Knitters. Why not give 
us a chance to give you the facts? 


Write! y y) ben 


State 1637 
222 West Adams St., Chicago, Ill. 
Selling Agent 


THE ADLER COMPANY 


CINCINNATI 














RALPH D. THOMAS DAN S. HELMICK J. V. EDESKUTY 


RALPH D. THOMAS 
ee AND ASSOCIATES ee 


Engineers 
© 


1200 Second Avenue South MINNEAPOLIS, MINNESOTA 





Grinders—Vibrating Screens 
FOR BY-PRODUCTS 





There is a Williams for every by-product 
crushing or grinding job. Heaviest con- 
struction predominates. Especially de- 
signed to grind greasy cracklings and 
tankage. Other types crush green bones 
and hash dry rendering materials. We 
also build the well known ‘‘Full-Floating’’ 
Vibrating Screen for sifting greasy 
cracklings. 


WILLIAMS PATENT CRUSHER & PULVERIZER CO. 
2708 NORTH NINTH ST., ST. LOUIS, MO. 

Chicago New York 

37 W. Van Buren St. 


San Francisco 


15 Park Row $26 Rialto Bldg. 














Reduces cooking 
time 1/3 to 1/2! 


SAVES STEAM, POWER, LABOR 


CUTS RENDERING COSTS.—Grinds fats, bones, carcasses, 
viscera, etc. —all with equal facility. Reduces everything to 
uniform fineness. Ground 
product gives up fat and 
moisture content read- 


ily. Low operating cost. MITTS & MERRILL 


Big Savings! Increases : “ é 
melter capacity. Builders of Machinery Since 1854 
1001-51 S. Water St., Saginaw, Mich. 


Sizes and types to meet every 
requirement. Write for Bulletins. 


CUT YOUR 


GRINDING COSTS 


ae oe S Type “A” Hammer 
Mills are especially adapted for the 
reduction of packinghouse by-products, 
fish scrap, etc. Their extreme sectional 
construction saves time in changing 
hammers and screens and in the daily 
clean-up which is required where edi- 
ble ao pamenacts are reduced. 

to 100 H.P.—capacities 500 to 
i, eis on tae Write for catalog 302. 


STEDMANS FOUNDRY & MACHINE WORKS 
AURORA, INDIANA, U.S.A. FOUNDED /834 
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PORK PRODUCTS EXPORTS 


Exports of pork products from the 
U. S. week ended Nov. 23, 1935: 


PORK. 

Week Week Nov. 1, 

ended ended 1935 to 

Nov.23, Nov.24, Nov. 23, 

1935, 1934, 1935, 

bbls. bbls. bbis. 
Matal 26 ecavecesscceces aha 80 25 
United Kingdom ........ cee 80 25 


BACON AND HAMS. 
Mibs. Mlibs. M Ibs. 


a ee 580 1,555 2.756 
United Kingdom ‘ 580 1,326 2,748 
Continent ....--- eee) 183 3 
West Indies ..... oe Lian 5 
Other countries ......... 46 





Mibs. Mibs. M lbs. 





er er 596 3,360 4,796 
Unite ad Kingdom ........ 478 3,151 4,356 
Continent ....ccsccccccve 118 S+ 391 
West Indies ........-... Wea 124 49 
Other countries ......... Suto 1 eat 

TOTAL EXPORTS BY PORTS. 
Bacon and 
Pork, Hams, Lard, 

From bbls. M Ibs. M Ibs. 
New York eee 496 424 
Boston ... wate 56 
Montreal .... 84 116 
SMEs ooh a.o~ aeiee.s er 580 596 
Previous week .......... 25 706 2,076 
S WOO GOO 2c cccncccen eeins 766 1,038 


Cor. week 1934.......... 80 1,555 3,360 


SUMMARY NOV. 1, 1935, TO NOV. 23, 1935. 


De- 
1935. 1934. Increase. crease. 
Pork, M Ibs..... 5 48 ave 43 
Bacon and hams, 
. ea 2,756 4,935 aes 2,179 
Lard, M lbs.... 4,796 19,688 «+++ 14,892 


HUNGARIAN LARD COMPETITION 


Exports of Hungarian lard to Great 
Britain, Germany and Czechoslovakia 
have increased sharply during 1935, due 
to reduced competition of United States 
lard. The U. S. Department of Com- 
merce reports, however, that there is 
little about Hungarian lard to make it 
attractive to distributing agencies, and 
nothing to give it a competitive ad- 
vantage over Amercan lard. 

Since unit of production is small, 
Hungarian lard lacks uniformity of 
product and regularity of supply de- 
manded by import markets, being re- 
garded as “extra” and handled when 
more desirable types are unobtainable. 
Hungarian lard has a rather yellowish 
color, is granular in texture, lacks firm- 
ness and has considerable taste and 
odor. It does not ship or store as well 
as firm U. S. refined lard. 


System of hog management followed 
in Hungary permits rapid but limited 
changes in commercial output of hog 
products without corresponding changes 
in hog numbers. Although Hungary 
has no advantages over other exporting 
countries except a great elasticity in 
perk output it is able at times to coim- 
pete seriously with them. 


Lard hogs are produced in greatest 
numbers and only about a third of these 
normally enter commercial channels. 
Balance are held on farms as a reserve 
from which feeders can be drawn for 
mcreased city or export trade. It is 
more advantageous for Hungary to-ex- 
port live hogs than hog products. There 


is a slight trend in this direction at 
present. 


Week ending November 30, 1935 





CHICAGO PROVISION AARKETS 


Reported by THE NATIONAL PROVISIONER DAILY MARKET SERVICE 


FUTURE PRICES 


SATURDAY, NOVEMBER 23, 1935. 
LARD— 


Open. High. Low. Close. 
Dec. ...12.80 12.80 12.75 12.75 
Jan, ...12.50 12.55 12.50 12.52ax 
Mar. ...12.50 12.50 12.47% , wen 
May ...12.40 12.45 12.40 
July . ...12.30 12.30 12.27% ie ry ax 


CLEAR BELLIES— 
No future quotations. 


MONDAY, NOVEMBER 25, 1935. 
LARD— 


Dec, 12.52% 12.57% 
Jan. 12.45 12.47%4b 
Mar. esta 12.42% 
May ...12 12.37 12.40 
July ...L 12.20 12.20ax 





CLEAR BELLIES— 
No future quotations. 


TUESDAY, NOVEMBER 26, 1935. 
LARD— 


Dec. ...12.50 12.55 12.50 12.52% 
Jan. ...12.40 12.42% 12.40 12.42%b 
PEs cccvere eats 12.3744ax 
May ...12.27% 12.30 12. 27% 12.30b 
TAY 220 cece noe canis 12.174ax 


CLEAR BELLIES— 
No future quotations. 


WEDNESDAY, NOVEMBER 27, 1935. 


12.57% 12.60 


12.50 12.57% 
mines i 2. 9 ‘an 
12.32% 12.40 
nike QL Be o7isb 


CLEAR BELLIES— 
No future quotations. 


THURSDAY, NOVEMBER 28, 1935. 
Holiday—No market. 


FRIDAY, NOVEMBER 29, 1935. 
LARD— 








Dec. ...12.57% 12.70 12.57% 12.70ax 
Jan. ...12.57% 12.65 12.57% 12.65b 
Mar. .. o.0ee . 12.50b 
May ..12.37% 12.50 12.37% 12.50ax 
July ...12.37% Eaoe a 12.3714 
CLEAR BELLIES— 

No future quotations, 

Key: ax, asked; b, bid; n, nominal; —, split. 


EXPORT NOTES 


Quota on imports of American hams 
and bacon into Great Britain has been 
fixed at 9,133,196 lbs. for the fourth 
quarter of 1935, after deducting for 
overshipments which were made during 
summer quarter. 


Reductions of 37% per cent in Colom- 
bian duty on “hams, butifarras, sau- 
sages and similar foodstuffs, even when 
preserved in boxes, etc,” and 50 per 
cent in duty on lard are included in 
pending reciprocal trade agreement be- 
tween United States and Colombia. 


Shipments of American pork to Swe- 
den in August were twice as great as in 
August, 1934. A reciprocal trade agree- 
ment between the United States and 
Sweden became effective August 5, in 
which duty on salted pork from this 
country was fixed at 12 crowns or ap- 
proximately $3.06 per 220 lbs. 


U. S. Department of Agriculture re- 
ports that while Canada has not in past 
been an outstanding market for Ameri- 
can lard, purchases have increased from 








CASH PRICES 


Based on actual carlot trading Wednesday, 
November 27, 1935. 


REGULAR HAMS. 


°8.P. 
20%4 
20% 
20% 
Green. *8.P. 
WOE ssviciccevececesincoces 21% 22 
STE RS NR Oe Sols Ree 2114 22 
BPE sc.cescovcatcectoceoes z 21 
BEE ccccesceesesecucctes’ 2m 19% 
ED ecocccesceweccesscoes 18% 18 
DE | a ccd ccgeccvcecseveess 18 17 
MEE Neteeen peicavaneoveee 17% 16% 
SE cenatbeccvesadadwssee 17% 16% 
SED apeérescedqedacncenes 17% 16 
WO OF iwoens.cccceenerceun 17 15% 
PICNICS, 
Green, *S.P. 
DB a vicnnesnes40ttseente 16 
GiB. Gace nkeosscaeecnnes 15% 1514 
GOD. Soe csdcescccdskevades 14% 1414 
WR Fines decid ccauwn sesws 14% 1414 
BIPON danc%sscesaeunameaves 14% * 144 
Short Shank %c over. 
BELLIES. 
(Square cut seedless) 
(S. P. 4c under -D. C.) 
Green. *D.C. 
23 
23 
23 
23 
221 
22 
Rib. 
19° 
19 
18% 
13% 
1 
18 
OD ciccwevccvstyesebensee ths bedsicdaesnd 12% 
DD -sndc0ss 0c eccuesewesesames cown te eee 13% 
MEE. 0% 50.40 4a Vescesncetebebewwiesnnkuhan 15 
WE Sir vend unde sdectash ge awaberessensese 16% 
EN UAE BED SRE SE EEE Re 4 17% 
BE wicinviedivaGaesau ede tne mime ubaaxe 17% 
SE <0 Scanwh Ve wed vin bales 6 on we Sek bade e vik waite ex 17% 
SME wiipiccenngandenincanst kins weeuee 17% 
OTHER D. S. MEATS. 
Extra Short Clears........ 35-45 18%n 
Extra Short Ribs.......... 35-45 1844n 
Regain’ PIAtes ..ccccccccs 6- 8 15% 
Cheat PIRGGS onccccccccccss 4-6 14 
IN aks cour iceues vo 13 
Green Square Jowls....... 15% 
Green Rough Jowls........ 13% 
LARD. 
lo geese Mh a nc, EEE ERE eee by ag 
Prime Steam, 100s. ....2....0cccvcccce 
Refined, boxed, N. Y.—Export......... pa 
Se, eb SEs osc evas tbh meitonecess 15.00n 
MEO MEE F6S 0 be ducbekesbeeeueers Caves 13.25n 








less than 1,000,000 Ibs. in 1929-30 to 
almost 3,000,000 lbs. in 1933-34. Re- 
duction in Canadian duty on American 
lard from 2 cents to 1.75 cents per 
pound, under new treaty, may result in 
further stimulation of this trade. 


Watch “Wanted Page” for bargains. 
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“Boss” Balanced-Power Cooker 


(Patent applied for) 


This newly developed 
cooker eliminates electric 
power cost, reduces cook- 
ing time and improves 
the products. 

A saving in fuel con- 
sumption is also effected. 

Let us give you de- 
tailed information on 
your requirements. 





No. 110-BD CooKerR UNIT USEs STEAM TWICE 


No. 705 Hoss” Hos=Size 30 





Actual tests have shown the advantage in This new development has many superior 
shredding materials to be rendered. It features; it is accurately machined and 
reduces them to uniform pieces, assuring carefully mounted, to give the very best 
thoro disintegration and smooth, even ren- of service. 

dering. 


Write for our A-49 bulletin if you have not received it. 





The Cincinnati Butchers’ Supply Corporation 


824 Exchange Ave., .. o xards, Mfr. “BOSS” Machines for Killing, 1972-2008 Central Ave. 
Chicago, Ml. Sausage Making, Rendering Cincinnati, Ohio 
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TALLOW—A rather quiet week fea- 
tured the tallow market at New York. 
There was a moderate turnover in extra 
at 7c delivered, equal to 6%c f.o.b. 
Offerings were not pressed, but on the 
other hand soapers were not anxious 
for supplies. As a result, the market 
took on an awaiting attitude. There 
did not appear to be any particular sur- 

plus of supplies, but consumers ap- 
parently have satisfied their immediate 
requirements, and were inclined to look 
on. 

South American tallow was quoted 
at New York at 6% to 6%c c.if., with 
little or no indication of business hav- 
ing passed this week. European mar- 
ket was reported more attractive to 
South American tallow this week, and 
Europe was reported to have taken a 
fair quantity. 

At New York, special was quoted at 
6%c nominal; extra, 6%c f.o.b.; edible, 
9%6c f.o.b. 

At Chicago, there was little or no 
feature to the trade in tallow. Edible 
tallow was in demand and was firm. 
Inedible grades were in moderate sup- 
ply, but were meeting with a quiet de- 
mand. At Chicago, edible was quoted 
at 9%@9'%c; fancy, 74@7%c; prime 
packer, 74c; special, 64%4@6%c; No. 1, 
6% @6%c. 

There was no London tallow auction 
this week. At Liverpool, Argentine 
beef tallow, November shipment, was 
up 9d for week, at 29s 6d. Australian 
good mixed at Liverpool, November 
shipment, was off 3d from a week ago 
at 29s 6d. 

STEARINE — Last business in oleo 
at New York was at 10%c, a drop of 
%c from previous week. Undertone 
was reported weak, even at lower levels. 
At Chicago, market was quiet, steady 
and unchanged. Oleo was quoted at 
10% @11c. 

OLEO OIL — Demand was rather 
quiet at New’ York and market was 
easier. Extra was quoted at 183%@ 
l4c; prime, 12% @13%4c; lower grades, 
12%@18c. At Chicago, demand was 
slow and market easier. Oleo was 
quoted at 13%4c. 


(See page 46 for later markets.) 


LARD OIL—Demand was routine at 
New York the past week and market 
quotably unchanged. No. 1 was priced 
at 10c; No. 2, 9%c; extra, 12%4c; extra 
No. 1, 10%c; prime, 17%4c; winter 
strained, 12%c, all in barrels. 

NEATSFOOT OIL — Demand was 
rather quiet, but market held steadily 
at unchanged prices. Cold pressed at 
New York was quoted at 16%c; extra, 

11%c; No. 1, 10%c; pure, 13¢. 

GREASES—A moderate trade but a 
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sa lallows “Greases 
Betkly Markit Rett 


steadier tone featured market for 
greases at New York. Business was 
reported passing in yellow and house 
at 64%c, an advance of %c from recent 
levels. New England took a fair quan- 
tity out of the New York market late 
last week and this appeared to have 
strengthened the situation there some- 
what. 


Offerings were lighter, and with 
steadiness in tallow the market dis- 
played a firm undertone. Soap makers 
were not inclined to bid up prices to 
get supplies. 


At New York, yellow and house were 
quoted at 64%4c; A white, 6%c; B white, 
65c; choice white, 74% @T7%c. 


At Chicago, the small accumulations 
of choice white grease seemed to be 
moving at steady prices. Other grades 
were more or less neglected. Brown 
was quoted at 5%c; yellow, 5%@6c; 
B white, 6%c; A white, 7%c; choice 
white, all hog, 8%c. 


BY-PRODUCTS MARKETS 
Chicago, Nov. 27, 1935. 
Blood. 


Buyers have lowered their ideas. 
Sales of unground being made at $2.85. 


Ammonia 
ia os vsincss vencadebeentaeasocuue $2.90 
WEL. ow ccaccuce veseessoessar pours 2.85 


Digester Feed Tankage Materials. 


Market steady and unchanged. 
Unground, 10 to 12% ammonia. es 75@3.00 & 10c 
12% 2.65@2 


Un yee _ to . 
TAGGEE GEO .cccccccccccecccccce 2.25 


Packinghouse Feeds. 
Prices unchanged. 


Digester tankage meat meal 60%..... $ 45.00 
Meat and bone scraps, 
Steam A. ¥ meal, 65%, special feed- 


Dry Rendered Tankage. 


Situation unchanged; buyers bidding 
75c. 


Hard pressed and exp. unground 
act” unit ~ hy beta eb beasts gt -75@ .80 
prsd. pork, ac. grease 
ade. car enemas aes " @55.00 
ac. grease & qua 
ity to UE nccinewonerseseeccetenee @47.00 


Horns, Bones and Hoofs. 


Prices largely nominal; trading slow 
and market not clearly established. 


Horns, according to grade........... $50.00 ad 
Cattle BOCES ccccccccoccevcccccsooece 29. 
Tank DOMES 2. .ccccccccccccscccssccce i7e0@it 0 


(Note—Foregoing ces are for mixed carloads 
of unassorted materials indicated above.) 


Bone Meals (Fertilizer Grades). 


Market featureless; prices unchanged. 


Ste ground, 3 & 50..........e00- $17. 18.00 
Steam, unground, 3 & 50..........+. 16. 17.00 








Fertilizer Materials. 
Buying inquiry light; prices nominal. 


High -“ , Tae ground, 1 
Tb SUR. vows ckcccnvetecnsscad @2.75 & 10c 


tf spelen Nonny S3% 
Gelatine and Glue Stocks. 
Demand better and prices stronger. 


Calf trimmings ......ccccccccccccccsccces 26.00 
SOUS, BEINGS cc cccccccesscesesosces 20.00 
RE: SED. vasnceaadepsanvensions see 17.00 
Cattle os skulls and knuckles..... 23.50 

le trimmings (new style)........ 15.00 
Hide trimmings (old style).......... 18.00 
Pig skin scraps and trim. Ib 5% 


Animal Hair. 
Market rather slow. Quotations rep- 
resent last sales. 








Summer coil ond eres 2% @2%c 

WERSEP GOR, GEER. oc ccccncccscccceccces 3 3%c 

Processed, black, winter, per Ib.. 9 1 

Processed, grey, winter, per Ib.......... 8 Sc 

Cattle switches, Guitebeesscasnecnees 1% @2%c 
*According to count. 

EASTERN FERTILIZER MARKETS 


(Special Report to The National Provisioner.) 
New York, November 25, 1935. 
No sales have been reported during 
the past week of tankage or blood by 
local packers. One outside production 
of unground tankage sold at $2.50 and 
10c f.o.b. shipping point. 
Dry rendered tankage is a little high- 
er in price, sales having been made at 
75c per unit of protein f.o.b. New York. 


FERTILIZER MATERIALS 
BASIS NEW YORK DELIVERY. 
Ammoniates. 
Aaa sulphate, bulk, pe =. 


is ex vessel Atlan ports 
December, 1935, to June “30. 1936, 


SRIEUO.  o.cin.c0d cocccccsdsvese @ 24.00 
ato T sulphate, double bags, 
ood he hg 16% . = ieee as ont 
B per unit......... A 
Fish scrap, dried, 11) ammonia, 
ne oni, tate, De oa, 
sh mi a, 
1065 B.S, Bll vices sseecies @ 36.00 
F scrap, acidulated, 6% ammo- 
nia, am A.P.A. f.o.b. fish factories 2.25 & 50c 
Soda nitrate, per net ton; bulk 
DOG. socccccccecccessveccecsccesce 23.50 
fm 200-Ib. DGB... ccccccccccccccces 24.80 
in 100-Ib. DAS. ....- eee eeeceeeees 25.50 
Tankage, und, 10% ammonia, 
woe B. L. Hagtette pacman 2.85 & 10¢ 
a ungroun: ammo- 9 
nia, 6% B » Be En Wc cvcccccccs 2.60 & 10c 
Phosphates. 
os bone ment steam 3 and 
= eae 5 “¢ A. age Sees @ 23.00 
Bone m gs an age, 
POr tom, C.L.f....ccccccccccsccvecs @ 24.00 
superphosphate, bulk, f.o.b. Baiti- 
more, per ton, 16% flat. cccccccee @ 8.00 
Potash Salts. 
Manure salt, 30% bulk, per ton.... yd 
Kainit, 20% bulk, per ton.......... 
Muriate = bulk, "per ere’ eoccece 280 
a in basis 
pliner diene fos @ 33.75 
Dry Rendered Tankage. 
50% pa go PITTTTTTI tr 75 
60% UES Vo cirebe tient cevecdecue g -15 


; 
) 
) 
| 
| ; 

















Lasclation ts no betlor 


THAN THE WAY ITS INSTALLED! 


... Armstrong’s Insulation Sun- 
dries bring you the result of 35 
years of experience and research 
in the most efficient methods of 
applying Corkboard and 


Cork Covering. 


Armstrong's Finish Materials include, in addition to 
various asphaltic emulsions, white cold storage paint for 
cold rooms and cold lines, aluminum cold storage paint, 
and seam filler. 


O insure the maximum effi- 
ciency and permanence of in- 
sulation, it is essential not only that 
the correct thickness be used, but 
also that it be carefully and properly 
applied. Development work during 
the past few years has resulted in 
marked improvements in finishes for 
insulation. Armstrong manufactures 
a complete line of materials for use 
in applying Armstrong’s Corkboard 
and Armstrong’s Cork Covering. 
Among the insulation sundries 
developed for use in erection are: 
Armstrong’s No. 3 Asphaltic Paint, 
to prime and air-proof concrete or 
portland cement plaster surfaces; 
Erection Asphalt, a special odorless 
asphalt for erecting corkboard in 
cold rooms; No. 236 Waterproof 
Cement, a quick-setting cement for 
applying corkboard against wood, 
steel, concrete, portland cement 
plaster, and corkboard; Armstrong’s 
No. 299 Waterproof Cement,an alkali 
and acid-resistant cement for apply- 












View of eon room of Borden Saleg Company, 

Buffalo, N. Y. Th his cooler is insulated throughout with 

two layers of fs Armstrong's Corkboard. The interior is 

jinished with Armstrong's Plastic Finish and painted 
with Armstrong's Aluminum Paint. 


ing cork covering and cork lagging. 

For finishing purposes, Armstrong 
has developed and manufactures new 
asphaltic finishes, made from asphalt 
emulsions, which are especially suited 
for use in cold storage rooms, on 
refrigerated equipment, and on in- 
sulated equipment in air condition- 
ing installations. Armstrong’s Insu- 
lation Finishes are practical, mois- 
ture-resistant, and can be applied 
over other surfaces or finishes. In 
addition, all these finishes are easily 
handled; will not chip or peel; and 
give efficient, lasting service. 

Each Armstrong office is staffed 
with men thoroughly experienced in 
the proper erection of insulation. 
Call on them at your con- 
venience. They will be glad 
to serve you. 





Armstrong's Erection Materials are oo 


= ae cold room and cold line application, 
are easi handled, ond give ae service. 


SEND FOR THIS FOLDER 


Write today for in- 
teresting illustrated 
folder which com- 
pletely describes Arm- 
strong’s entire line of 
Insulation Sundries. 
Address Armstrong 
Cork Products Com- 
pany, Building Ma- 
terials Division, 952, 
Concord Street, Lan- 
caster, Pennsylvania. 





Armstrong’s CORK INSULATION and SUNDRIES 
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eMlodernizing the Meat PaAckKEr’s 


POWER PLANT 


ORE THAN TWO AND A HALF YEARS AGO a sur- 
M vey of power plants in the meat packing in- 
dustry was begun by THE NATIONAL PROVISIONER. 
At that time it was believed that the packer’s 
greatest opportunity for cutting costs lay in his 
steam and power operations. The survey was 
planned to determine such facts, and THE Na- 
TIONAL PROVISIONER STEAM AND POWER SAVING 
SERVICE was established for this purpose. 

Packing plants were visited and mail surveys 
were made. Packers’ cost records were examined 
and steam and power costs compiled. Equipment 
and methods were analyzed, and losses calculated. 

Results of this study proved beyond a doubt that 
no department of the packinghouse offered the 
possibilities for larger savings or the opportunity 
for more profitable investment that in engine and 
boiler rooms. 


Modernizing to Make Money 


With facts and figures available to prove its 
claims, THE NATIONAL PROVISIONER set out to con- 
vince packers of the fact through publication of 
cost and saving data, descriptions of profitable 
power department rehabilitation and moderniza- 
tion in meat packing plants, and through reports 
by its Steam and Power Saving Service. 


@ Results of a Campaign 
to Show the Packer His 
Greatest Profit Possibility 


Today it can be stated that modernization of 
the meat industry’s power plants is definitely under 
way. The first step in the campaign—packers’ 
realization that the largest savings they can make 
are in their power plants—has been to a large ex- 
tent accomplished. 

Many packinghouse power plants have been re- 
habilitated or rebuilt. The urge of competition, 
need to keep operation costs at a minimum, and 
desire to transfer present steam and power losses 
to the profit side of the ledger—all these will large- 
ly influence modernization from now on. 

Progress in reducing steam and power costs in 
meat packing plants may not have been as rapid 
as some impatient advocates have desired. How- 
ever, more could not have been expected under all 
the circumstances affecting the industry. 


Packer Seeks to Check Cost 


THE NATIONAL PROVISONER sensed early in its 
campaign for better packinghouse power plants 
that, if the industry was to be aroused to steam and 
power savings possibilities, packers would first 
have to become more interested in their power 


Why it Pays MEAT PACKER TO Study His Power House 
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HOW FUEL DOLLARS SHRINK WHEN PACKER’S POWER PLANT IS NOT RIGHT. 
In the average meat plant power department probably not more than 20 per cent of the heat value of the fuel does useful 


work. The remaining 80 per cent is lost. 


Power plant modernization will not eliminate all losses shown here, but it will reduce them enough to return a large yearly 


interest on modernization cost. 


It has been demonstrated many times that the best investment the meat packer can make is to bring his power plant up-to-date. 


Week ending November 30, 1935 
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plants. They would have to learn to keep adequate 
steam and power costs and records and discover, 
through steam and power cost comparisons, the 
large sums of money they were losing through in- 
adequate equipment and wasteful methods. 

soiler and engine room efficiencies, evaporation 
records and similar plant technicalities mean little 
to the average meat plant executive. He does un- 
derstand steam and power costs when applied per 
head of livestock killed. And he readily appre- 
ciates what he is losing when his steam and power 
costs per head of livestock slaughtered are com- 
pared with similar costs in a competitive packing- 
house with a modern power plant. 

It is largely on the basis of such costs and po- 


tential savings, therefore, that THE NATIONAL 
PROVISIONER conducted its modernization campaign, 

Many packers know more today about their 
steam and power costs than they knew a year or 
two ago. They are questioning these costs, com- 
paring them with those in other plants, and proy- 
ing from their own experience that “no depart- 
ment of the meat plant offers the possibilities for 
savings that are to be found in the power house.” 

This growing interest in steam and power costs 
has been translated into action in a practical way 
in at least 30 meat packing plants during the past 
two years, with perhaps as many more packers 
considering or actively engaged in making plans 
for complete or partial power plant rehabilitation, 


Many Packers See the Savings 


N MEAT plants where power depart- 
I ment rehabilitation or modernization 
has been carried out various general 
plans have been followed, depending on 
size of plant, ease with which a heat 
balance could be secured, potential sav- 
ings indicated, etc. Installations have 
ranged from high pressure, automati- 
cally-controlled plants utilizing extrac- 
tion turbines as the power source, to 
very simple plans for generating power 
and finding a use for a greater percent- 
age or all of the exhaust steam. 


Power a By-Product of 
Refrigeration 


Of considerable interest to engineers, 
and to smaller packers concerned with 


in which absorption type refrigerating 
machines have been installed. In these 
plants practically complete utilization 
of the exhaust steam is secured. 

Costs in these instances were reduced 
by an amount approximately equal to 
the sum formerly paid for purchased 
power. 

Another comparatively recent de- 
velopment—through use of which pack- 
ers can generate more power as a by- 
product of the processing steam de- 
mand—are low-pressure rendering sys- 
tems. One of these functions effi- 
ciently with steam pressures as low as 
2 or 3 lbs. The other requires a higher 
pressure, but one readily obtained from 
exhaust of engines or turbines operat- 


tems greatly simplify the problem of 
securing a heat balance in many in- 
stances, particularly in the medium 
size and smaller meat packing plants. 

Modernization of packinghouse power 
departments has ranged from complete 
new power plants to installation of en- 
gines and small turbines, in connection 
with existing boilers, to produce by- 
product power to the limit of the pro- 
cessing steam demand. In the latter 
case, of course, low pressure steam not 
supplied by engine or turbine exhaust 
is secured from the high pressure steam 
line through reducing valves. 


How Decker Modernized 


Jacob E. Decker & Sons, Mason City, 
Ia., were the first packers to modernize 








cutting steam and power costs—par- 
ticularly in securing a heat balance 
where there is a supply of exhaust 
steam greater than present needs—are 
certain meat plant modernization jobs 


ing on moderate steam pressures. 


Plan According to Individual Needs 


The absorption type 
machine and these newer rendering sys- 


their power plant to produce power as 
a by-product of the processing steam 
demand through utilization of high 
pressure boilers and extraction tur- 
bines. They had seen these savings 


refrigerating 





HIGH PRESSURE BOILERS AND FIRING EQUIPMENT IN DECKER PLANT. 


At the left are two Springfield boilers generating steam at 450 lbs., each with capacity of 60,000 lbs. steam per hour. 
equipped with superheaters to give a steam temperature of 650 degs. Fahr. 


At the right are the coal pulverizers, one of which is equipped with both motor and steam turbine drives. The other two are 


driven by 60 h.p. Westinghouse induction motors. 
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Either coal or gas may be fired with these units. 
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POWER IS BY-PRODUCT OF PROCESSING STEAM DEMAND. 


Engine room in plant of E. Kahn’s Sons Co., Cincinnati. 


Here high-speed Skinner engines replace reducing valves, produc- 


ing power in the operation of reducing the steam from boiler pressure to that suitable for cooking, building and water heating, etc. 


possibilities even before THE NATIONAL 
PROVISIONE2 campaign began. 


Decker formerly made steam for pro- 
cessing and purchased power for equip- 
ment operation. Steam for processing 
and operation of some of the ammonia 
compressors, pumps, etc., was gen- 
erated in three 400 h.p. boilers, stoker 
fired. Coal and ash were handled me- 
chanically. 


Exhaust from compressor engines, 
pumps, etc., at 3 lbs. pressure, was used 
for water and building heating, cooking, 
etc. Any deficiency in low pressure 
processing steam was made up through 
reducing valves. Steam for rendering 
was also taken from the high pressure 
steam line through reducing valves. 


Power for operation of all equip- 
ment, including a 450 h.p. synchronous 
motor, direct connected to a 318-ton 
ammonia compressor, was purchased 
from the local power company. Power 
cost approximated $65,000 yearly. 


Savings Justified Modernization 


This power plant was typical of those 
in operation in many meat plants of 
similar size, particularly so far as 
equipment was concerned. Operations 
were very efficient, and it is probable 
that unit steam and power costs were 
below what might be considered typical 
for the industry as a whole. They av- 
eraged $0.198 per hog slaughtered. 
(Decker slaughtered no cattle at that 
time.) 


Decker needed no new power plant 
Set-up to supply its steam and power 
requirements. The new plant could be 
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justified only on the basis of what sur- 
veys by competent engineers had shown 
would effect a large saving. 

In the modernized Decker power 
plant steam is generated at 450 lbs. 
pressure, superheated to 650 degs. 
Fahr., and fed to a turbine, producing 





DECKER COST DOLLAR. 


Decker’s steam and power costs over a 
249-day period following power plant 
modernization and during the same period 
a year earlier were: 

New Plant. Old Plant. 


ee ete $68,539.27 $117,612.54 
Net Saving for Period $ 49,073.27 


This saving was at rate of approxi- 
mately $72,000 a year. Savings are now 
understood to be better than $80,000 an- 
nually. 





power. Steam is extracted from this 
turbine at 150 lbs. pressure. The tur- 
bine exhausts at 60 lbs. The 150-lb. 
steam drives ammonia compressors, 
fans, pumps, etc. When necessary, 
which is seldom, it may be used to 
drive a smaller condensing turbine. 
Exhaust from ammonia compressor, 
engines, pumps, fans, etc., is used for 
building and water heating, process 
cooking, etc. Steam exhausted from 
turbine at 60 lbs. pressure is utilized 
for rendering. Any surplus of 150-lb. 
steam goes to a steam accumulator, 
where it is stored for peak demands. 
Auxiliary equipment with dual drives 
—steam and electric—aid in maintain- 
ing a heat balance under fluctuating 
demands for steam and power. 


Costs Cut 8.3c Per Hog 


Operating expenses in the power de- 
partment and cost of purchased power 
in the old Decker power plant for a 
period of 249 days and in the mod- 
ernized plant for a similar period a 
year later, were reported in the Sep- 
tember 9, 1933, issue of THE NATIONAL 
PROVISIONER. These showed that in the 
old plant during that period steam and 
power costs totaled $117,612.54, or at 
the rate of $0.198 per hog. 

Steam and power costs in the new 
power plant over a_ similar period 
totaled $68,539.27 — $0.115 per hog 
slaughtered. Total saving for the 249- 
day period, therefore, was $49,072.27, 
despite the fact that 2,061 more hogs 
were slaughtered during the latter 
period. 

This saving—at the rate of $72,000 


Page 29 














ENE eee ria 


These three G-E turbine-gener- — 


: ators are contributing to savings 
in operating costs in the Chicago 








Wilson & Co. Obtains Added SAVINGS 
from By-product Power with 
G-E TURBINE-GENERATORS 


in electrical requirements and steam demands, 


HREE G-E noncondensing turbine-generators 

installed in 1933 contribute to savings in 
operating costs at the Chicago power plant of 
Wilson & Co. They take steam at 385 lb pressure 
and deliver steam at 3 lower pressures: for 
operating mechanical-drive turbines andengines, 
for processing, and for low-pressure heating. At 
the same time, they efficiently supply electric 


energy for plant uses. 


These machines are remarkably flexible in 


operation. Automatic governing-controls adjust 
the steam flow at the throttle to meet variations 
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while they maintain speed and accurately con- 


trol the extraction-steam pressures. 


These turbine-generators are giving dependable 


service under most exacting conditions. 


Let our engineers discuss with you the appli- 


cation of turbine-generators to your plant 
conditions. For information, refer to the nearest 


G-E 


Company, Schenectady, N. Y. 


sales office, or write General Electric 


710-190 
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yearly—is due directly to generating 
power as a by-product of the processing 
steam demand, better boiler efficiency, 
a more even load on the boilers and a 
reduction in the processing steam pres- 
sure from 80 to 60 lbs. At the time 
these comparative steam and power 
costs were compiled, return on the in- 
vestment in the modernized power 
plant was 24 per cent yearly. In other 
words, at this rate the investment 
would be returned in somewhat over 
four years. 

The Decker plant was designed by 
Ralph D. Thomas, consulting engineer, 
Minneapolis, Minn. 


Wilson Makes Large Savings 


Later two other packers—Wilson & 
Co., Chicago, and Oscar Mayer & Co., 
Madison, Wis.—started power plant 
modernization. In both these cases 
high pressure boilers and extraction 
turbines were installed to produce pow- 
er as a by-product of the processing 
steam demand. Both companies former- 
ly made steam for processing and pur- 
chased power for equipment operation. 


The Wilson & Co. power plant is the 
larger and more elaborate of these two 
modernization jobs, because of the larg- 
er volume of slaughtering and process- 
ing operations in this packinghouse and 
consequent greater demand for steam 
and power. 

This plant was designed by Allen 
McKenzie, chief engineer, Wilson & 
Co., and his staff, and was placed in 
operation during the first week of Janu- 
ary, 1934. Preliminary estimates indi- 
cated this plant would make annual 
savings running into six figures. 

The company never has made pub- 
lic steam and power costs in the mod- 
ernized power department or the sav- 
ings that have resulted compared with 
former costs. It has reported, however, 
that savings have exceeded estimates. 
It is generally conceded they are suffi- 
cient under normal conditions of 
slaughtering and processing to make an 
annual return of better than 25 per 
cent on the investment required to build 
the new power plant. 


Labor and Other Economies 


A feature of the new Wilson & Co. 
power plant is the completeness with 
which it has been mechanized. Powd- 
ered coal is burned, the fuel being han- 
dled mechanically from coal cars to 
boiler furnaces. Ash is also loaded on 
cars with a minimum of labor. All 
fundamental control of operations is 
centered in a control board under the 
Supervision of one man. 

This completeness of mechanization 
means more than merely a saving in 
labor, however. Efficiencies are bet- 
tered, costs are lowered and chances 
for errors and mistakes are reduced 


because less dependence is placed on 
the human element. 


As in all power plants of this kind, 
the effort was made to obtain a close 
heat balance. Steam is generated at 
380 Ibs. in three bent-tube, four-drum 
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MODERN BOILER ROOM CONTROL. 


Instrument and control panel in Wilson 
& Co. modernized boiler room, located in 
firing aisle. Without leaving his post 
man in charge can regulate all condi- 
tions to secure maximum boiler efficiency. 


boilers equipped with superheaters, 
economizers and air preheaters. Power 
is made with three extraction turbines 
with a total capacity of 7,500 kva. 
Steam for operating ammonia compres- 
sor engines, pumps and other auxiliary 
equipment is extracted from turbines 
at 155 Ibs. pressure and at 85 lbs. for 
plant processing requirements. Ex- 
haust steam from turbines, at 10 lbs. 
pressure, is used for low temperature 
processing, cooking, building and water 
heating, ete. 


As the supply of steam at 155,85 and 
10 lbs. pressure is obviously determined 
by the plant’s electrical demand, a 
complete system of pressure reducing 
and desuperheating stations has been 
installed. These supply steam to each 
of the processing headers, when needed, 
from the header next higher in pres- 
sure. Therefore, if for any reason there 
should be a shortage of steam at any 
pressure, the deficiency is made up au- 
tomatically. A steam line runs from 
the main steam header to each reduc- 
ing valve station. 


Hunter Begins Modernization 


It is sometimes possible for the meat 
packer to equip his plant to generate 
power as a by-product of the processing 
steam demand with a comparatively 
small investment. Possibilities in this 
direction depend, of course, on type and 
kind of boiler equipment in use, in- 
genuity of the engineer in charge of 
design, character of steam and power 
loads, and other factors. 

In the plant of the Hunter Packing 
Co., East St. Louis, IIl., installation of 
generating equipment and auxiliaries 
has enabled this company to produce 
all its power needs, and to save ap- 


proximately its former expense for pur- 
chased power. The new equipment was 
placed in service during the early part 
of 1985 and has operated continuously 
and satisfactorily since that time. 
Steam is generated in this plant at a 
pressure of 200 lbs., 150 degs. Fahr. 
superheat, in three 510 h.p. boilers 
which have been in service for some 
time, and which were considered to be 
in too good condition to be “scrapped” 
at this time. The fuel is Illinois slack 
coal, burned on chain grate stokers. 


Former Cost of Power Saved 


Power is produced with a 1,875 kva. 
turbo-generator set operated condens- 
ing. Steam for operation of steam- 
driven ice machines, air compressor, 
pumps, etc., and for rendering, is ex- 
tracted from the turbine at 60 lbs. 
pressure. Exhaust steam from these 
latter machines, at 5 lbs. pressure, is 
used for building and water heating, 
cooking, etc. 


A very close heat balance is being 
secured. Savings approximate the sum 
formerly spent for purchased power, 
less fixed charges on the turbo-genera- 
tor and its auxiliaries, and a standby 
charge for maintaining a connection 
with the public service power lines. Sav- 
ings are sufficient to yield a 35 per cent 
annual interest on the investment. A 
detailed description of this turbo-gen- 
erator installation, together with coal 
and power costs before and after this 
generating equipment was _ installed, 
will appear in a later issue of THE 
NATIONAL PROVISIONER. 


When present boiler equipment at the 
Hunter plant needs replacing, it is 
probable high-pressure steam-generat- 
ing units will be installed. Eventually, 
also, another turbo-generator set may 
be purchased, making the company in- 
dependent of the utility company. 

C. H. Kane Engineering Co., Chicago, 
designed this plant. 


Small Investment, Large Savings 


One of the most unusual jobs of 
packinghouse power plant moderniza- 
tion, from the standpoint of return on 
investment, was made during 1934 by 
an Eastern packer. Under normal condi- 
tions of livestock supply this packer 
slaughters 500,000 hogs, 50,000 cattle 
and 77,000 head of small stock yearly. 


Steam for processing formerly cost 
this packer 32c per 1,000 lbs., or $75,000 
yearly. Power for equipment opera- 
tion was purchased at $0.0085 per k.w. 
Total cost of power was about $28,000 
annually. 

Power department of this plant al- 
ways had been given careful attention. 
Its efficiency probably was above the 
average, and its cost of steam and pow- 
er below the average for the industry 
as a whole. Eight pounds of water 
were evaporated per pound of coal 
burned. Power cost but a little more 
than %c per k.w., taking the demand 
charge into account—a very low rate. 


It would seem this packer should 
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@ In no industry has “necessity” so 
definitely mothered inventions and technical progress as 
in valves, fittings and piping. The story of Crane develop- 
ment is almost wholly that of engineering new products 
for new needs. 

Industry cried for uniformity in the strength of 
meta!s. Crane plunged into metallurgy and brought 
forth highly perfected standards. The compound engine 
required higher pressures. Crane initiated cast-steel for 
safe, durable valves and fittings. High temperatures 
called for greater stamina. Crane produced new alloys. 
Industry called for all these things in ever increasing 
quantities. Crane invented machines to make valves 
and fittings faster and better. 

Seasoned for eighty vears in the exacting business of 
giving industry precisely the piping materials it re- 
quires, Crane Co.’s experience and its products are in- 
valuable to every plant, small or large. Its stocks num- 
ber more than 30,000 different items. Its engineering 
departments are continually devising new ones for spe- 
cial needs. Throughout is the sterling quality that makes 
for strength, dependability, long-life. 

Conveniently located in or near leading industrial 
centers, Crane branches are 
equipped to serve the needs 
of your plant in valves, fit- 
tings. piping, and pipe fabri- 
cation. Make use of Crane’s 
eighty fruitful vears of experi- 
ence in bringing vour plant 
up to date, eliminating waste, 


increasing efficiencies. 





CRANE CO., GENERAL OFFICES: 836 SO. MICHIGAN AVE., CHICAGO, ILL. « NEW YORK: 23 W. 44TH STREET 
Branches and Sales Offices in One Hunared and Sixty Cities 


CRANE VALVES, FITTINGS 


and PIPE FABRICATION 
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Crane No. 431 Gate Valve 






















| Sturdily built with solid wedge disc and rated 
for 150 pounds steam pressure. 


2 The rising stem indicates position of disc. 
3 Has deep stuffing box fitted with gland. 


4 Disc faces machined to provide extra allow- 
ance for wear—giving longer service life. 


5 Generous stem thread engagement and lib- 
eral length of thread at bonnet joint. 


6 A'0 mode with flanged ends, Catalogue 
No. 429 
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have been satisfied with results, but he 
was not. He employed a competent 
consulting engineer to survey possi- 
bilities. This showed that an invest- 
ment of $97,000 would return a saving 
of $79,170 annually. 


Cost of Boiler Saved in One Year 


The plan—since carried out—contem- 
plated installation of a boiler and an 
extraction turbine only, together with 
auxiliaries. The cost of the boiler was 
$54,000. It was estimated to save $51,- 
300 yearly. Only one boiler was pur- 
chased, old boilers being maintained in 
use for stand-by service. After the 
first boiler had paid for itself—which 
it was estimated it would do in a little 
more than a year—it was planned to 
consider installation of another unit. 


The turbo-generator unit was esti- 
mated to cost $42,000. The savings it 
would make figured out at $28,000. 


Combined savings in boiler and en- 
gine room would cut this packer’s steam 
and power cost per composite head of 
livestock killed to 27.3c, it was esti- 
mated practically one-half the aver- 
age steam and power cost for the in- 
dustry as a whole. (For estimating 
purposes, and to arrive at a composite 
head of livestock, one head of cattle is 
assumed to equal 2.14 hogs or 7.5 head 
of small stock.) 


This plant was planned by Harry P. 


Dempsey, consulting engineer, Buffalo, 
N. Y. In commenting on the unusual 


steam and power savings results ap- 
parent in this power plant, Mr. Demp- 
sey pointed out that while the invest- 
ment required to modernize the meat 
plant power department need not be 
large, it must be made wisely if the 
best results are to be secured. 


Step-by-Step Method 


In some instances packers have 
elected to undertake modernization of 
their power plants in a _ step-by-step 
manner. In such cases the moderni- 
zation scheme usually is completely 
worked out in detail, new equipment 
planned that will function efficiently 
with that installed, and the work car- 
ried to completion over a course of 
years, equipment being installed as op- 
portunity occurs. 

The advantage of such a plan is that 
a large initial investment is not made 
at one time. It is very often pos- 
sible, working in this manner, to pay 
the cost of each modernization step out 
of savings resulting from previous 
steps. 

Rath Packing Co., Waterloo, Ia., re- 
cently partly modernized its power de- 
partment. While executives of this 
company have not said that equipment 
already installed is the first step in a 
complete modernization program, it 
might readily be such if it were de- 
cided at any future time to install addi- 
tional boilers or generating equipment. 
Provisions for such additional units 
were made in the plans. 
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HOW RATH CUTS STEAM AND POWER COSTS. 
New equipment recently installed in power plant of 
this company includes Moore 625 k.w.h. turbine, West- 
inghouse generator and Combustion Engineering Co. 
boiler, which generates steam at 448 lbs. pressure. 
These are planned to function efficiently with older 
equipment installed. This new equipment has enabled 
the company to cut its cost of purchased power ap- 

proximately 40 per cent. — 
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Rath’s New Equipment 


The work done to date at this plant 
includes installation of a 625 k.w. 
turbo-generator set, and boiler with a 
capacity of 35,000 lbs. of steam per 
hour at a pressure of 448 lbs. This new 
equipment is planned to function effi- 
ciently with boilers and auxiliaries pre- 
viously in use. 


Steam is extracted from the turbine 
at 125 lbs. pressure, the working pres- 
sure of the old boilers. This is used 
to operate compressor engines and aux- 
iliaries. Exhaust from these engines 
and auxiliaries is used throughout plant 
for processing. Exhaust from turbine, 
at 45 lbs. pressure, is used for render- 
ing. 


This new equipment enables the Rath 
Packing Co. to generate approximately 
40 per cent of its power requirements 
and to make a very material saving in 
its cost of power. Engineering work 
was done by the Stone & Webster En- 
gineering Corp., Boston, Mass. <A de- 
scription of this partial modernization 
appeared in the October 19, 1935, issue 
of THE NATIONAL PROVISIONER. 


Krey Rebuilds Boiler Room 


Krey Packing Co., St. Louis, Mo., is 
making improvements in its power 
plant as the first step in what is ex- 
pected to be a long-range moderniza- 
tion program—one which may not be 
completed for perhaps eight or ten 
years. In the interval the new equip- 
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DATA BOOK No. $-11 


Illustrates various methods for the mechanical 
control of pressures, flows, levels and speed. 
This Data Book describes in detail the new 
Smoot Series “50” (hydraulic) and Series “‘60” 
(pneumatic) regulators which will operate valves, 
dampers, rheostats, hydraulic couplings, or any 
type of variable speed transmission. The Smoot 
Series ‘‘50’’ and Series ‘“60"’ regulators measure 
the quantity they control regardless of applica- 
tion and can be made sensitive to changes of 
less than 1/1000 of an inch of water. 


X 








on fin hanical control 


DATA BOOK No. $-20 


Contains a complete discussion of the basic 
problems in boiler operation including—steam 
pressure control—combustion control—load dis- 
tribution—and furnace draft control. This Data 
Book also discusses the difference between a 
control system and mere regulation; essentials 
of a successful mechanical control system, etc. 
It is fully illustrated and contains a large number 
of full page diagrams showing the application 
of the Smoot system of mechanical control to 
various types of boilers and fuel firing equipment, 


o < Write for either or both of these Data Books — we will gladly mail them 
upon request, without obligation. They contain data of practical value to anyone 
interested in the subject of mechanical control. If you are having any operating 
problem, involving the control of pressure, rate of flow, level of a liquid, or speed 
of rotation, you will find these Data Books of unusual interest. Write for your copy today. 


SMOOT ENGINEERING CORPORATION 


Division of Republic Flow Meters Co. 
2232 Diversey Parkway, Chicago, III. 
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ment being set in place will be earn- 
ing large savings, which will go to a 
considerable way toward financing addi- 
tional equipment when the need for it 
is apparent. 


This company has made power as a 
by-product of its processing steam de- 
mand for many years, using high speed 
engine-generator sets as the power 
source. Present improvements are be- 
ing made to increase boiler room effi- 
ciency and reduce steam costs. They 
are being considered as a step toward 
complete power plant modernization. 


The final step in the program con- 
templates modernization of the engine 
room and installation of turbo-genera- 


tor units. This will come when engines 
now in use reach an age when their 
replacement appears advisable — some 
years hence. 


Boiler room modernization in the 
Krey plant will cost approximately 
$125,000. Included in the work is a 
new boiler room, a 175-ft. stack, in- 
stallation of a coal and ash handling 
system and two 350 h.p. boilers con- 
structed to carry a steam pressure of 
350 Ibs. These are being equipped to 
burn coal under forced draft on chain 
grate stokers. 


Morrell Begins a Program 


Another packing plant which has 
taken what probably will be the first 
step in power plant modernization and 
installation of equipment to generate 
power as a by-product of the process- 
ing steam demand is John Morrell & 
Co., Ottumwa, Ia. 


The improvement will cost approxi- 
mately $150,000 and includes installa- 
tion of a high-pressure boiler and aux- 
iliaries. The new unit has a capacity of 
100,000 lbs. of steam per hour, with a 
peak output of 120,000 Ibs. It will gen- 
erate steam at 200 lbs. pressure when 
placed in service, but is designed and 
equipped to operate at 450 lbs. pres- 
sure. It will burn pulverized coal and 
is equipped with a superheater for rais- 
ing the temperature by 100 degs. Fahr. 


The foregoing examples of packing- 
house power modernization illustrate 
the trend steam and power cost cutting 
has taken in large meat plants. In 
each case plans have been worked out 
carefully to fit particular conditions. It 
is evident in at least some of these 
cases that the idea was not necessarily 
to get costs to the lowest possible fig- 
ure, but to secure an income yield which 
would be the most attractive, consid- 
ered in relation to investment. 


Situation in Small Plants 


In the medium size and smaller meat 
packing plants modernization has neces- 
sarily been more simple. The problem 
in these plants is not necessarily to 
make savings—for every packing plant 
uses low pressure steam for processing, 
and power therefore can be generated 
profitably up to the limit of the pro- 
cessing steam demand—but to show 
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sufficiently large savings to justify the 
packer in making a comparatively large 
investment. 

In some smaller plants where power 
demand exceeds steam demand, the 
problem of making the greatest saving 
in steam and power costs sometimes 
involves increasing processing steam 
demand so as to make it possible to 
generate more power as a by-product 
of that demand. 


As has been stated, this may be done 
in certain instances by installing a low 
pressure rendering system operated 
with exhaust steam, or an absorption 
refrigerating machine. 


Kroger Cuts Costs $160 Per Week 


Among smaller packers who chose this 
latter equipment as a means of increas- 
ing exhaust steam demand were the 
Kroger Grocery & Baking Co., at its 
Columbus, O., plant, and the Field 
Packing Co., Owensboro, Ky. Both of 
these plants formerly purchased all 
power for equipment operation. Today 
they are producing all power required 
for plant operations and saving ap- 
proximately the amount of their former 
power bills. 


A description of the Kroger power 
plant modernization appeared in the 
May 11, 1935, issue of THE NATIONAL 
PROVISIONER. Here the work done con- 
sisted essentially in the installation of 
coal handling equipment for conveying 
fuel from cars to boiler room, a high 
speed engine-generator set of 250 k.w. 
capacity, and a 100-ton absorption re- 
frigerating machine operated with 
steam at 5 lbs. pressure secured from 
the engine exhaust. 


Saving in steam and power costs in 
this new plant have averaged in the 
neighborhood of $160 per week. Cost 
figures taken from the books of this 
company for a 16-week recent period 
show an actual average weekly saving 


of $159.77. Steam and power cost per 
head of livestock killed has been re- 
duced from $0.7838 before the new pow- 
er plant was installed to $0.4415 after- 
ward. 


Field Finds Modernization Worth 
While 

A similar set-up for generating pow- 
er as a by-product of the processing 
steam demand was worked out in the 
Field plant. Here a Corliss engine op- 
erates a 125 k.w. generator, supplying 
all the plant’s power requirements. 

Exhaust from this engine, in turn, 
supplies the heat for operation of a 
100-ton absorption refrigerating ma- 
chine and for water heating, cooking, 
etc. Savings in steam and power costs 
since the power plant was rehabilitated 
have averaged $410 per month. Cost 
of purchased power previous to placing 
the new plant in operation averaged 
$450 per month. The difference between 
these figures—$40—represents an in- 
creased cost for fuel. 

Both the Kroger and Field moderni- 
zation jobs were planned by A. M. 
Kinney, consulting engineer, Cincinnati, 
Ohio. 


Many Small Packers Rehabilitate 


Where processing steam demand ex- 
ceeds power demand—not an unusual 
situation among small meat packing 
plants—the problem of producing all 
power needs as a by-product is a simple 
matter. It is solved by installing an 
engine-generator set or turbo-generator 
unit, producing power and sendine the 
exhaust to the low pressure processing 
steam line. 


But generating all power as a by- 
product rarely exhausts the steam and 
power savings possibilities in the small- 
er packing plant. Many boilers in use 
are from 15 to 18 years old; stokers 
are not used as generally as they should 





POWER AS BY-PRODUCT OF REFRIGERATION. 
One-hundred ton Carbondale absorption refrigerating machine in power depart- 
ment of Kroger meat plant at Columbus, O. This machine supplies all refrig- 
eration and enables this company to make power as a by-product of plant 
refrigerating demand. 
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BALANCED! 


POWER PRODUCED AS A BY-PRODUCT OF 
Moore 625 KW Non-Con- PROCESS STEAM SAVES MONEY FOR 
densing Bleeder Turbine oper- THE RATH PACKING COMPANY 


ating at 425 |b. steam pressure, 
This 625 KW Mocre Steam Turbine has reduced power costs 


at The Rath Packing Company. It is synchronized with purchased 


75° superheat, bleeding steam 
at 125 |b. pressure and exhaust- 
ee on power and produces by-product power in direct proportion to 

the 125 lb. steam required to operate existing equipment and the 


Installed at The Rath Pack- process steam required at from 40 Ib. to 50 Ib. The power output 


ing Company, Waterloo, lowe, is balanced with the process steam demand at all times and no 


Stone and Webster, Engineers. sheont i uibed. 


Both the 125 |b. steam which is bled from the turbine and the 
40 |b. to 50 Ib. exhaust steam are held at constant pressure re- 


gardless of the demand by simple, but precision, controls. 


Automatically controlled steam inlet valves assure highly effi- 
cient operation under all conditions without attention from the 


operators. 


MOORE STEAM TURBINE CORPORATION 
WELLSVILLE, NEW YORK 


—* 
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EMOORE 


STEAM TURBINES 
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be; coal and ash handling equipment is 
often conspicuous by its absence, and 
operating methods are often haphazard 
and inefficient. 


The smaller packer has been quick 
to see possibilities for saving by gen- 
erating his power needs and utilizing 
the exhaust steam in processing. Ac- 
cordingly many small engine-generator 
sets and small turbo-generator units 
have been installed. 


The savings, of course, have been 
gratefully received. And having had a 
taste of the savings to be made with 
modern equipment and operation, the 
packer has become more receptive to 
possibilities for further reduction of 
waste and loss in his power plant. 


How Lima Packing Saved Money 


Numerous smaller packers have in- 
stalled power generating equipment 
and otherwise modernized their power 
plants during the past two years—so 
many that only a few of the more typi- 
cal rehabilitation jobs can be mentioned 
here. Those described are selected 
more with the idea of showing mod- 
ernization trends in the smaller pack- 
inghouse power plant than to illustrate 
unusual jobs or to show relatively large 
savings. 

Lima Packing Co., Lima, O., in size 
of business and methods of operation 
is typical of hundreds of packing plants 
throughout the country. This company 
generates all of its power needs. The 
savings it is making as a result are pos- 
sible to a greater or less degree in in- 
numerable other plants. 

This company formerly made steam 
for processing and bought power for 
equipment operation. The power bill 
(at 14ec per k.w.) was $7,800 per year, 
and coal consumption six tons per day. 
Now it makes all its steam and power. 
Power costs approximate $1,300 to 
$1,800 per year, and only half a ton 
more coal per day is burned. 


This represents a saving of around 
$6,500 per year in steam and power 
costs—considerable for a small plant— 
and close to 50 per cent per year on 
the investment in power plant moderni- 
zation. Cost of power per head of live- 
stock slaughtered has been reduced 
from 14c to around 2%c to 3%e. 


Small Turbo-Generators Used 


Equipment installed in this plant to 
make these savings included a new 
boiler, two turbo-generator sets, new 
steam piping where needed and new 
steam pipe insulation to replace that 
which had become unserviceable. Bad 
conditions causing waste and loss in the 
boiler room also were corrected. The 
new boiler is used for standby service, 
steam for everyday operation being 
generated in a 300 h.p. water tube boil- 


er at 150 lbs. pressure. Coal is handled 
mechanically. 


Two turbo-generator sets, each with 
a rating of 100 k.w., are in use. One 
operates non-condensing against a back 
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RETURNS 50 PER CENT A YEAR ON INVESTMENT. 
Engine room in plant of Lima Packing Co., Lima, O. Two small Murray turbines 
installed to generate power for equipment operation. Power plant modernization 
is saving this company $6,500 per year. Cost was paid out of savings in two years. 


pressure of 5 lbs. The other operates 
condensing, steam for processing being 
extracted at 10 lbs. pressure. Both 
turbines are connected to 3 phase, 60 
cycle, 240 volt alternating current gen- 
erators through herringbone reduction 
gears. 

Non-condensing turbine is used for 
standby service. Quantity of steam 
bled from the condensing unit is regu- 
lated by the processing steam demand. 
Steam through the turbine in excess 
of processing needs is condensed. Steam 
required at pressures greater than 10 
lbs. is secured from the 150 lb. steam 
line through reducing valves. 


In this plant the “unbalance” be- 
tween steam and power loads was 
marked enough to make it advisable 
for the bleeder type turbine to exhaust 
to a condenser. The general layout was 
determined as the most satisfactory un- 
der the conditions, and the one that 
would yield the highest return on any 
investment that could be made. 


Kohrs Finds Power Generation 
Profitable 


Kohrs Packing Co., Davenport, Ia., is 
another of the smaller packing plants 
in which power is being generated as 
a by-product of the processing steam 
demand. Its investment in power-gen- 
erating equipment is comparatively 
small, but it has enabled the company 
to produce all of its power needs with 
a consumption of coal no greater than 
before the new equipment was installed. 
In other words, the saving this com- 
pany is making is approximately what 
it formerly paid for purchased power, 
less fixed charges on the investment. 


This company requires approximate- 


ly 1,400,000 k.w.h. of electrical energy 
yearly, for which it formerly paid an 
average of 1.1c per k.w., or a total of 
somewhere in the neighborhood of 
$15,400. Savings on power generation 
represent a return of about 50 per cent 
on the cost of bringing the power plant 
up-to-date. 


Improvements in this case consisted 
of a turbo-generator set, some new 
steam piping and insulation anda re- 
arrangement of auxiliaries to operate 
on either steam or electrical power. 
Steam is made in two 250 h.p. water 
tube, gas-fired boilers. A third boiler 
—a 350 h.p. water tube equipped with 
a chain grate stoker—is held mainly 
for standby service. 


Turbo-generator has a capacity of 
375 kva and is operated condensing. 
Steam for operating ammonia compres- 
sors, pumps, etc., and for rendering, is 
extracted from this turbine at 80 lbs. 
pressure. Steam for low pressure pro- 
cessing, building and water heating, is 
exhausted from the compressor engines 
and pumps at a back pressure of % to 
1 |b. 


In addition to pumps and auxiliaries 
arranged to be operated with either 
steam or electrical power, one ammonia 
compressor is also arranged for motor 
drive. This is used when required, in 
combination with one or more steam 
driven compressors, as steam and pow- 
er balancing conditions require. 


Hygrade Saves $1,000 Per Month 


In the plant of the Hygrade Food 
Products Co., Chicago, installation of 
turbo-generator set enabled them to 
skim an average of 120,000 k.w.h. 
monthly from purchased steam at prac- 
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PROFITS 


from Steam and Power Modernization 





These Packers 
Use Bailey Meters 


Armour & Company 
Cleveland Provision Company 
Cudahy Bros. Company 
Darling & Company 
Jacob E. Decker Company 
John Felin & Company 
Fowler Packing Company 
G. H. Hammond Company 
Hy-Grade Food Products Co. 
lowa Packing Company 
Kroger Grocery & Baking Company 
Lima Packing Company 
John Morrell & Company 
New York Butchers Dressed Meat Company 
Plankington Packing Company 
St. Paul Union Stock Yards 
Wm. Schluderburg—T. J. Kurdle Co. 
Sperry & Barnes 
John P. Squire & Company 
Swift & Company 
Jacob Ulmer Packing Company 
Rath Packing Co. 

Wilson & Company 
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Bailey Boiler Meter installed 
on a 217 h. p. boiler at 
Schaffner Bros. Company, 
Pork and Beef Packers, 
Erie, Penna. 


® A middle western packing plant, after installing Bailey Boiler 
Meters on four 800 h. p. Stirling boilers, ran comparative tests with 
and without the meters as guides to the firemen. Each test was run 
for a 10-day period and during the first 10 days the charts were 
covered so that the data concerning steam production, total air 
used for combustion and flue gas temperature were obtained for 
comparison with the evaporation and combustion efficiency ob- 
tained during the last 10-day test. The meters were then uncovered 
and the chart records served to guide the fireman in striving for 
best efficiency during the latter test. 


Results obtained from these tests indicate an increase in boiler 
and furnace efficiency from 72.3 to 76.2% when the meters were 
used to guide firemen. This saving amounts to 10.34 tons of coal 
or $33.50 per day. At this rate of saving, the meters pay for them- 
selves every two months. 


Since profits from steam and power modernization hinge on effi- 
cient operation, every boiler plant modernization program, however 
limited it may be, should include the installation of metering equip- 
ment to secure the most efficient operation possible from each unit. 
Regardless of whether existing equipment is revamped or new 
boilers are purchased, maximum economy from each unit should 
be insured by a Bailey Boiler Meter to guide manual or automatic 
combustion control. 


Regardless of the fuel or method of firing, if your boilers are 100 h. p. 
or larger, it will pay you to write for a copy of “Savings Effected by 
Bailey Boiler Meters” which will be furnished without cost or obligation. 


BAILEY METER COMPANY 


1069 IVANHOE ROAD CLEVELAND, OHIO 
Bailey Meter Company iad Montreal, Canada D-31 
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tically no cost, except that represented 
by fixed charges on the investment. 

This production of power is prac- 
tically a clear gain. It represents 
energy in the steam that would be lost 
were the common practice followed of 
reducing the steam to the required 
pressure through reducing valves. 

The hook-up is simple, and is shown 
in the accompanying steam flow dia- 
gram. No steam is made at this plant, 
all requirements at 185 lbs. pressure 
being purchased. The steam is deliv- 
ered to the plant through an 8-in. line. 
It contains about 150 degs. superheat. 

During the winter, it is estimated, 
about 75 per cent of all steam used 
passes through the turbine, generating 
an average of approximately 75 per 
cent of the power used to operate equip- 
ment. During the warmer months ap- 
proximately 25 per cent of the steam 
used passes through the turbine, gen- 
erating about 25 per cent of the plant’s 
electrical requirements. Monthly pro- 
duction of power averages somewhere 
in the neighborhood of 120,000 k.w.h. 


Illinois Saves Former Power Cost 


Average cost for purchased power 
was close to $.009 per k.w.h. On this 
basis, assuming power produced by the 
turbine averages 120,000 monthly, and 
not taking fixed charges into account, 
this turbo-generator installation cut 
somewhat more than $1,000 per month 
from the bill for purchased power—a 
saving worth while in any plant. 





SAVINGS PAID FOR EQUIPMENT IN TWO YEARS. 
Kohrs Packing Co., Davenport. Ia., formerly purchased all power for equipment 
operation. Installation of this Murray turbine and General Electric generator 
enabled the company to produce all its power needs with no increase in coal con- 
sumption. Power cost was cut to a fraction of a cent per k.w.h. 


Typical of packinghouse power plant 
modernization using engines to gen- 
erate powers is the set-up in the plant 
of the Illinois Packing Co., Chicago. 
Steam is generated in this plant at 150 
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THIS SIMPLE HOOK-UP SAVED PACKER WHO USED IT $12,000 ANNUALLY. 
A General Electric turbo-generator set, installed in the manner shown here, pro- 
duces about 120,000 k.w.h. annually in the plant of Hygrade Food Products Corp., 
Chicago, as a by-product of the processing steam demand. Saving in cost of 

purchased power averaged about $1,000 a month. 
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lbs. pressure in two 200 h.p. cross drum 
water tube boilers equipped to burn 
pulverized coal. Part of this steam 
was used to operate an engine direct- 
connected to a 70-ton ammonia com- 
pressor and a number of pumps. Ex- 
haust steam from these engines and 
pumps, at 5 lbs. back pressure, was 
used in the plant for building and water 
heating. 


Supply of exhaust steam was consid- 
erably below plant needs, the deficiency 
being made up with live steam reduced 
to the required pressure. Process steam 
at intermediate pressures of 75 lbs. and 
45 lbs. was used in edible and inedible 
departments for rendering. 

Power for equipment operation was 
purchased, the connected power load 
being 465 h.p. in 48 motors, including 
a 125 h.p. variable speed slip ring 
motor connected to a 70-ton ammonia 
compressor. 


Savings Average $600 Monthly 


To secure power as a by-product of 
the low-pressure steam demand, a high- 
speed engine-generator set was in- 
stalled. This has a capacity of 250 
k.w.h., sufficient to supply all of the 
plant’s power demands. An efficient 
engine was necessary at the time, due 
to the fact that the steam and power 
demands were about equal. Later, how- 
ever, the steam demand was increased 
considerably. 

Estimates made before the power 
generating equipment was installed at 
the Illinois plant indicated a saving in 
power costs of $600 monthly. These 
have been maintained steadily since 
production of power was started. This 
g2nerating unit cost approximately 
$21,000. The return, therefore, has 
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@ Advanced hydraulic 
and mechanical design. 


@ Highest manufacturing stand- 
ards... based on a breadth 
of experience surpassed 
by none. 


@ Result... Remarkable perform- 
ance reported by users in 
every field. 


Descriptive literature available for a 
wide range of types and applications 
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been 33% per cent annually, the investment being returned 
in about three years. 


Opportunities in Many Plants 


In numerous other cases—particularly where the low- 
pressure steam demand exceeds the power load—installation 
of an engine generator set would enable savings to be made 
approximately equaling cost of purchased power. And if 
the low pressure steam demand considerably exceeded the 
power demand, the efficiency of the steam engine would be 
of little consequence—that is, an engine of lower efficiency 
would be just as economical as one producing a kilowatt- 
hour with a smaller steam consumption. 

Pearl Packing Co., Madison, Ind., last year completed 
a step-by-step power plant modernization program which 
has cut steam and power costs 62 per cent, in spite of a 
50 per cent increase in plant production during time the 
boiler and engine rooms were being modernized and brought 
up-to-date. 

Improvements started in 1924. In the 10-year interval 
new boilers, ice machines, stokers, engines and generators, 
water softener, etc., were added to the equipment, and op- 
erations were coordinated to secure highest operating effi- 
ciency in the power department. 

Total annual savings in steam and power due exclu- 
sively to improvements made in 1934 totaled approximately 
$2,500. In this total was one item of $960—$80 per month— 
formerly paid to the power company for stand-by power 
service. Despite an increased production of power and re- 
frigeration during this year, coal consumption was reduced 
377 tons. 

A detailed description of this company’s power plant 
modernization methods and savings resulting will appear in 
an early issue of THE NATIONAL PROVISIONER. The story 
will be told by G. A. Pardee, Louisville, Ky., consulting 
engineer who planned the program and superintended pur- 
chase and installation of equipment. 


Examples of packinghouse power plant rehabilitation 
described here are sufficient to show the interest meat pack- 
ers are taking in reducing their steam and power costs, 
and to indicate means and methods being employed to pro- 
duce power as a by-product of low pressure and processing 
steam demands. 





Will More Meat Packers Seek fo ay 
Dintdends Through the Power House? 


Ww about the future? 
With growing interest in reducing steam and pow- 


er costs on the part of packer executives—the men who 
pay the bills and seek to earn the dividends—the only an- 
swer is that more packinghouse power plants will be mod- 
ernized. 

Trend in modernization design seems quite well defined. 
It will probably follow quite closely methods thus far used, 
such as those which have been described here. Both tur- 
bines and engines will continue to be used. 


In the larger plants—where steam and power loads and 
consequent savings justify a large investment, high-pressure 
steam generators and extraction turbines will be popular. 
In smaller plants both engine-generator sets and turbo-gen- 
erators will be installed. In all cases details of design will 
be dictated by particular conditions existing. 

Better operating policies and practices will be a by- 
product of modernization. More interest in their power 
departments will be taken by packer executives charged 
with the responsibility of holding operating costs to a mini- 
mum consistent with quality products. 


The National Provisioner 
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Number of packinghouse power piants that will be mod- 
ernized during the coming year, and amount of money to 
be spent by the industry for new equipment, is difficult to 
estimate at this time. Factors over which packers have no 
control—outcome of processing tax cases, general business 
conditions, consumer purchasing power, etc.—will be factors 
influencing decisions to some extent. But, as is explained 
later, these are not as important as they might seem to be. 

It appears probable that packinghouse modernization 
jobs in 1936 will exceed considerably in number and total 
investment those made in 1934 and 1935. 


Projects Under Way and in Prospect 


Kingan & Co., Indianapolis, Ind., has retained a well- 
known engineering firm to design a new power plant. De- 
tails of the layout have not yet been made public. 

A big Chicago packer has designed a new power depart- 
ment for one of his Northern plants. Works of moderniza- 
tion will start as soon as the appropriation is made, perhaps 
before the first of the year. High pressure steam genera- 
tors and extraction turbines will be used. 

A Colorado packer has opened preliminary negotiations 
with a Chicago firm of consulting engineers. Undoubtedly 
these engineers will soon receive orders to proceed with the 
design of a new plant. 

Another Chicago packer is reported to be on the verge 
of authorizing power plant modernization. Much prelimi- 
nary survey work has been done and much data—which 
later will be required in designing the plant—has been col- 
lected. An appropriation for a new power plant may be 
made next year, if not before. 

At least one packer in the Southwest will undoubtedly 
modernize his power plant in 1936. Surveys have been 
made, savings through a modern power department calcu- 
lated and cost to modernize estimated. The indicated return 
on the investment is so large—many times what could be 
made by investing an equal sum in any other department 
of the business—that this packer now feels he cannot long 
afford to do without a modern power plant. 

In the East several packer-owners of large and medium- 
size meat plants report interest bordering on action. 


Livestock Shortage No Deterrent 


Judging from information received from small packers 
by THE NATIONAL PROVISIONER STEAM AND POWER SAVING 
SERVICE many of these will purchase equipment in 1936 for 
producing power as a by-product of the processing steam 
demand. Inquiries have been numerous for names of con- 
sulting engineers to make surveys, recommendations and 
plans. 


The shortage of livestock for slaughter in 1934 and 1935, 
instead of delaying packinghouse power plant moderniza- 
tion action, has apparently hastened it. It has emphasized 
the need for every meat packer to get his business in a 
strong competitive position, and to offset through reduction 
of waste and loss and by improved economy in plant opera- 
tions the loss in revenue incurred through reduced volume. 


Nor will lack of funds for capital investment be a handi- 
cap in reducing steam and power costs. Money for power 
plant modernization is available from government and pri- 
vate sources—money that easily can be paid back in a few 
years out of steam and power cost savings. 

Everything considered, therefore, the meat industry will 
undoubtedly continue to make large investments in power 
plant modernization during 1936. The opportunity for sav- 
Ings and profits is too great to be neglected. 
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BY INCREASING BOILER 
FEEDWATER TEMPERATURE 


Also ... by removing 
free oxygen from 
the feedwater ... they 


@ INCREASE BOILER EFFICIENCY 
@ REDUCE BOILER REPAIRS 
@ REDUCE BOILER CLEANING 


@ PROLONG LIFE OF BOTH 
BOILER AND PIPING 


ORTHINGTON Feedwater Heaters are built 
to meet individual plant requirements. There 
is a type and size for your plant...and the services 
of experienced Worthington engineers are avail- 
able to assist you with your feedwater problems. 


@ Literature on request 
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Posibihtes FOR THE PACKER 
In PowER PLANT ¢odernization 


N March, 1930, Jacob E. Decker & 
Sons, Mason City, Iowa, were given 

estimates as to what a modern power 
plant would cost, and how much money 
it would save annually. 

They were told by representatives of 
the local power company that cost of 
the plant would exceed the estimate; 
that savings predicted would not be 
obtained; that numerous shut-downs 
would occur; that their operating per- 
sonnel could not properly maintain and 
operate this type of equipment. 

In spite of these predictions the plant 
was built and completed in September, 
1932. The facts to date are: 


It was built at the estimated cost; 
the old operating personnel has op- 
erated the new equipment in a thor- 
oughly satisfactory manner; shutdowns 
—only two of a minor nature since 
starting—have been fewer and less 
serious than during the period when 
electric energy was purchased; and— 
last of all and most pleasing to every- 
one concerned—annual savings have 
very much exceeded original estimate. 


Costs Before and After 


Before installation of the new power 
plant Decker’s cost of steam and power 
was $0.198 per head, or $.083 per cwt. 

Costs with the new plant are $0.115 
per head or $.046 per cwt.—approxi- 
mately 50 per cent of former costs. De- 
tails of these figures are given in the 
September 9, 1933, issue of THE 
NATIONAL PROVISIONER. 


Subsequent to this THE NATIONAL 
PROVISIONER made a survey of the cost 
of steam and power in various packing 
plants. Results of this survey were 
published in the December 2, 1933, 
issue. They show briefly that the cost 
per head varied from $0.313 to $1.41, 
with the average in excess of $0.50. 
When these figures are compared with 
Decker’s present costs, the difference is 
certainly startling! 

This concrete example is cited to 
prove that it was economically sound 
and thoroughly practical for Jacob E. 
Decker & Sons to install their own 
power plant. Where similar or like 
conditions exist in other plants, the 





*Mr. Thomas made the surveys and de- 
signed and supervised power plant improve- 
ments at the Decker plant which resulted in 
savings referred to on page 29 of this issue, 
and reported in detail in THE NATIONAL 
PROVISIONER of September 9, 1933. 
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By RALPH D. THOMAS* 


same results should be obtainable for 
the following reasons: 


Why Practical and Profitable 


The average meat packing plant re- 
quires steam and electricity in large 
quantities and at approximately the 
same time. Fortunately, the packer 
very seldom requires steam at pres- 
sures in excess of 150 to 175 pounds, 
while in many plants the large ma- 
jority of the steam demands are at 45 
to 60 pounds and 5 pounds. 

With the higher boiler pressures now 
obtainable at reasonable cost, it is pos- 
sible to make the electrical require- 
ments as a by-product of the steam 
demands. In so doing the amount of 
useable work in the steam removed by 
the manufacture of electricity is only 
a small portion of the total that is 
available. 


Concretely, power made as a by- 
product in industry requires approxi- 
mately 5,000 B.t.u. of coal, while the 
same kilowatt made by a condensing 
turbine in a utility power plant will re- 
quire on the average 15,000 to 20,000 
B.t.u. in coal. 


Packer Can Do It Cheaper 


The average utility uses three to 
four pounds of coal to produce the same 
amount of power that the packer can 
produce with one. It must pay for 
labor, which the packer duplicates, and 
in addition it has distribution and trans- 
formation losses. Also it must have a 
profit on its business—which is manu- 
facturing electricity—and must meet its 
fixed charges and overhead expenses. 


In view of these conditions, it is 
quite apparent that it is impossible for 
the average utility to sell power to the 
packer at a figure as low as the packer 
can make it for himself. His entire 
cost for labor, fuel and maintenance for 
making all his steam and power need 
not be as large as his present costs for 
the same items for steam alone. 

The power bill for a plant killing 
from 600,000 to 1,000,000 hogs per year, 
plus cattle and sheep, will run from 
$60,000 to $100,000 per year. This 
amount, when saved, will pay the fixed 
charges and a substantial profit on the 
investment required for a new power 
plant. 


Packer's Boiler Room Inefficient 


In comparison with present-day 
equipment, the average packing plant 






boiler room is woefully inefficient. Un- 
less boiler equipment has been installed © 
within the last few years, it is seldom 
that the boiler room attains an aver. 
age efficiency of better than 70 per™ 
cent. Modern boiler rooms are obtain-~ 
ing an average yearly efficiency of 837 
to 84 per cent. 


It is thus possible by installation of © 
new boilers to have a smaller yearly” 
fuel bill for the total steam and power ~ 
requirements than it formerly was for 
steam alone. It is this condition which ~ 
has been used to justify the erroneous — 
statement of “By-Product Power for 
Nothing.” 


The utilities have for years been 
striving for and obtaining higher and © 
higher boiler efficiencies. Contrasted — 
with this the packer—whose boilers op- 
erate on a much higher load factor than © 
the average utility boiler—has been in 
many cases content with the efficiencies ~ 
of ten years ago. 


If there ever was an industry that 
was economically justified in paying the ~ 
small extra price required for high effi- ~ 
ciency in steam generating equipment, 
it would certainly seem to be the pack- 
ing industry. 


Savings There—Why Not Here? 


When new machines or equipment 
are available to packers that will save 
a fraction of a cent per pound in the 
production end, they are generally in- 
stalled at once. Why isn’t it reason- 
able that the dollars saved by installa- 
tion of new boilers and generators will 
pay the same dividends as the dollars 
saved by installation of a new hog de- 
hairer, sausage stuffer, etc.? 


Unfortunately some packing plant 
officials, while thoroughly conversant 
with the production end of their busi- 
ness, still consider their power plants 
as a necessary evil, and through lack 5 
of complete understanding hesitate to 
authorize expenditures for power plant 
equipment. 


The best evidence that the industry 
has awakened to the savings obtainable 
in the power plant is the fact that 
within the last two years such repre- 
sentative packers as Jacob E. Decker & 
Sons, Oscar Mayer & Company, John 
Morrell & Company, Rath Packing 
Company and Wilson & Company have 
installed or are installing modern high- 
pressure steam turbines and/or boilers 
and up-to-date auxiliaries. 
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FACTS ABOUT MARGARINE 


Margarine’s history, how margarine 
is made, its constituents, its purity and 
wholesomeness, its food value and the 
many handicaps thrown about its manu- 
facture and sale were outlined recently 
by J. S. Abbott, secretary of the 
Institute of Margarine Manufacturers, 
to members of the Housewives League 
of Chicago. 


Much interest was evidenced in the 
subject from the consumer’s standpoint, 
with women expressing regret that 
margarine must come into their 
kitchens devoid of all color because of 
a federal tax placed against the col- 
ored product. 


The question was raised as_ to 
whether or not margarine made from 
beef fat would not have a natural color 
and whether such margarine would be 
penalized with the tax. It was pointed 
out that under the law any yellow 
margarine, regardless of its constitu- 
ents, is taxed 10c per pound and as 
a consequence large quantities of beef 
fats are forced into soap kettles at low 
prices which otherwise could be used 
for edible purposes and thus increase 
the return to the cattle producer for 
each head of fat cattle he markets. 


The head of the Housewives’ League 
of Chicago, Mrs. Wilbur E. Fribley, 
said that in her travels about the coun- 
try, and in her work on behalf of the 
consumer, she has found much interest 
in margarine and has received many 
inquiries about it from housewives, and 
was surprised to find that the reason 
many retailers do not handle the prod- 
uct is because of a tax imposed which 
greatly reduces the dealer’s margin of 
profit. 


WISCONSIN MARGARINE TAX 


Wisconsin’s tax of 15 cents a pound 
on sale of all margarine was discussed 
at a recent meeting of the Southeast- 
ern division of the Chamber of Com- 
merce of the United States. The divis- 
ion reaffirmed the position of the na- 
tional body opposing erection of such 
barriers, declaring in a resolution: 

“Tax legislation, enacted by one state 
to discriminate against products of an- 
other, inevitably leads to reprisals. If 
generally pursued by the several states, 
such a course can result only disas- 
trously for all concerned. We are ap- 
prehensive lest such a policy of pro- 
scriptive taxation will not only jeopar- 
dize the market for an important 
Southern crop, but also will encourage 
among Southern states either legal 
barriers to or voluntary boycotts of 
Wisconsin products, to the detriment 
of all parties involved. 


HULL OIL MARKETS 
(Special Cable to The National Provisioner.) 
Hull, England, Nov. 27, 1935.—Re- 
fined cottonseed oil, 28s 6d; Egyptian 
crude cottonseed oil, 26s. 
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Refining Edible Oils 


Up-to-date practices in refining 
edible oils and their manufacture 
into shortening and salad dress- 
ings have resulted in product of 
superior keeping quality, fine fla- 
vor, good color and desirable con- 
sistency. 


This is due to improvement in 
neutralizing oils, resulting in 
more complete deodorization and 
better decolorizing and clarifying. 
Improved manufacturing equip- 
ment has been introduced and 
great strides have been made in 
packaging the product for maxi- 
mum consumer acceptance. 


These up-to-date methods, as 
well as some of the older prac- 
tices still in use, are described in 
a series of articles which have 
appeared in THE NATIONAL PRoO- 
VISIONER. Copies of these re- 
prints are available at 75c. To 
secure them, send the following 
| coupon with remittance: 





THE NATIONAL PROVISIONER .. 

Old Colony Bidg., Chicago, Ii. 

Please send copy of reprint on oil re- 
fining and manufacture. 


Name .cccccccccccccccccccccscccccecece 


(Enclosed find 75c in stamps.) 

















CUBA BUYS LESS COTTON OIL 


High price of American cottonseed 
oil has restricted its purchase in Cuba, 
imports during September totaling 
16,600 Ibs. against 122,250 Ibs. in Au- 
gust and 841,623 lbs. in September, 
1934. Cuban manufacturers of com- 
pound lard and table oils prefer cotton- 
seed oils to those they are using, but 
price is too high. At present they are 
buying edible oils from far East and 
Europe. 

Imports of peanut oil have fallen off 
after a large movement in August while 
imports of palm and cocoanut oil have 
increased. Inward movement of crude 
and refined soya bean oil has increased 
from 301,500 Ibs. in September, 1934, 
to 1,224,000 lbs. in September this year. 
Some of this oil is coming from the 
United States. Stocks of edible oils in 
Cuba are above norma! and large ship- 
ments of crude and refined peanut and 
soya bean oil are expected before close 
of the year. 


MORE BRAZILIAN COTTONSEED 


Brazil, which is rapidly becoming an 
important competitor of the United 
States in cotton growing, again in- 
creased its production of cottonseed in 
1935, according to estimates of the Bra- 
zilian department of agriculture. Cot- 
tonseed production this year totaled 
920,250 tons against 717,904 tons in 
1934 and 388,216 tons in 1933. 





COTTON OIL TRADING 


COTTONSEED OIL—‘Store oil de. 
mand was fair and market was steady 
at New York with futures. Crude oil, 
Southeast and Valley 9% @9%4c; Texas, 
9%c bid. 


Market transactions at New York: 
Friday, November 22, 1935. 


Sales. High “low. Bid — 
ME. Scsn cacle Seek wera Saeed 
| MES ate ars 1060 Bid. 
BOG. cece 19 1080 1065 1065 a 1069 
Jan. .... 18 1080 1068 1068 a trad 
[SRA eg oe Boe 1068 a 1080 
Mar. .... 93 1085 1070 1071 a trad 
| A ae ey ee 1070 a 1075 
May .... 46 1087 1070 1070 a trad 
WEE pcan aSoe aeeel sone 1071 a 1080 
Saturday, November 23, 1935. 
BE Seca kes Keke pease a 
a ee eS 1060 a Bid. 
BN kak a> ake eaein eaee 1068 a 1072 
I adeno 38 1071 1070 1071 a trad 
NUS seaceras  wibicus eae dears 1065 a 1080 
a Said’ 3 1077 1073 1073 a 1076 
MS. haar. Space, Smeenee 1073 a 1078 
BE us ene 1 1072 1072 1074 a 1078 
DE dines tecle emarreeate 1074 a 1080 
Monday. November 25, 1935. 
NN itorerd. Un ellos Statens Sea 
BING? cole’ scatgre eters teal 1060 ‘ Bid 
i ae 5 1072 1066 1064 a 1066 
MG saickie 3 1075 1069 1067 a 1068 
IL cicin.c'> ~ a%eine’ Setgtars patente 1065 a 1080 
- eee 17 1075 1069 1068 a 1070 
Sires me 1068 a 1078 
: | ee 6 1078 1074 1069 a 1070 
ME vcwe- KavdMosae meee 1069 a 1075 
Tuesday, November 26, 1935. 
BND hadik~ woslke..e oa cna a 
MS dacciar \aciela Mane: See 1050 a Bid 
| ae 11 1061 1061 1060 a 1064 
a 2 1063 1063 1061 a 1068 
PEN ds. 3:56 sitet Sees 1060 a 1075 
Mar. .... 18 1068 1063 1068 a 1070 
Me: fo0e accubenke tocee 1068 a 1072 
May ..... 23 1069 1064 1070 a 1078 
WE ices Sena cause eee 1070 a 1075 
Wednesday. November 27, 1935. 
MOD eke ease sea BS womine ue a 
Dee. .... 2 1073 1073 1073 a trad 
BG bs acne, Serate, wae SeeS 1068 a 1078 
er ae 1065 a 1080 
ae 3 1075 1070 1072 a trad 
MES ce a0:<: 0 oe een en 1070 a 1085 
Mc éciws 5 1075 1070 1075 a trad 
BED avs o: owtew Wade. eer 1072 a 1075 
| eee 3 1077 1075 1078 a 1075 


Thursday, November 28, 1935. 
HOLIDAY—No market. 
(See page 46 for later markets.) 


MAKING LARD COMPOUND 


What products enter into the manu- 
facture of compound? What proportion 
of each is used? ~“PorK PACKING,” 
a new test book for the meat packer, 
published by The National Provisioner, 
gives this information. 
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1076 
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1080 
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1066 
1068 
1080 
1070 
1073 
1070 
1075 
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1064 
1063 
1075 
1070 
1072 
1078 
1075 
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1080 
trad 
1085 
rad 
1075 
1075 
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Price Movements Narrow — Trade 
Fairly Active—Distribution Fairly 
Good — Crude Very Steady — 
Outside Irregularity Factor — 
Trade Expecting Smaller Cotton 
Estimate. 


Cottonseed oil futures market backed 
and filled over a modest range the past 
week and showed small net changes. 
Daily turnover was fairly active, but 
operations were mixed and largely pro- 
fessional. Reports within the market 
were satisfactory. Cash oil demand 
was on a fairly good scale, but outside 
irregularity, the Thanksgiving holiday 
and uncertainties regarding European 
conditions brought about more or less 
of an awaiting attitude. 


The fact that the trade was looking 
for a smaller cotton crop estimate in 
the coming report gave the market a 
stable undertone. Irregular fluctuations 
in lard, on the other hand, served to 
bring about some evening up in the oil 
market on the part of outside trade. 


Commission house offerings showed a 
tendency to enlarge on bulges, but 
when market eased there was evidence 
of scale-down buying through trade and 
commission house brokers. The ring 
element continued more or less against 
the market and fought bulges. Senti- 
ment was sufficiently divided to make 
for a situation where neither side 
gained much ground during the week. 


Crude Prices Steady 


A feature was absence of any par- 
ticular pressure of crude oil or hedges 
on the market. Crude prices held very 
steadily. Weather, at times, was again 
unfavorable for picking. However, 
weather conditions came in for much 
less consideration, as reports circulated 
that the administration was about to 
release cotton acreage figure for the 
next crop. 


Expectations were that November 
distribution of cotton oil would com- 
pare favorably with the 309,000 bbls. in 
November last year. 


Run of hogs to market was fair, but 
receipts were small compared with a 
year ago. The impression prevailed 
that little or no accumulation of lard 
is taking place, and that compound 
trade will continue to benefit to some 
extent as a result. Reports from Wash- 
ington indicated that the increase in 
hog population this fall will not be re- 
flected in increased hog slaughter un- 
til next summer. This contributed 
toward a friendly attitude to oil prices. 


Oil Imports Being Watched 
A feature that attracted attention for 


Week ending November 30, 1935 


Vegetable 0 
Weekly Marge’ Cet 


a time was reports of purchases of both 
Brazilian and Japanese cotton oil, semi- 
refined and refined, to come to the 
United States. A moderate quantity 
was reported to have been bought at 
around 7c c.if. The trade was inclined 
to keep a watchful eye not only on cot- 
ton oil imports but also on the guilder 
in its relationship to the probable im- 
ports of other oils. 


Crude oil in the Southeast and Valley 
moved in a moderate way and at mid- 
week was quoted 914,@9%c; Texas, 
9%c bid. 

COCOANUT OIL—A firm tone, part- 
ly the result of limited offerings, fea- 
tured the market at New York. Janu- 
ary tanks were quoted at 4%c nominal. 


CORN OIL—Trade was routine at 
New York, and market more or less 
nominal at 9% @10c. 

SOYA BEAN OIL — Market was 
steady at New York on a basis of 8c, 
with some trade passing at that level. 
Further quantities were available at 
this price. 

PALM OIL — Market was quiet at 
New York and tone appeared steady. 
Spot Nigre was quoted at 45c; ship- 
ment Nigre, 4.15c; Sumatra, nominal. 








SOUTHERN MARKETS 


New Orleans 
(Special Wire to The National Provisioner.) 


New Orleans, La., Nov. 27, 1935.— 
Cotton oil futures unchanged. Crude 
offerings unusually small at 9%c Ib.. 
f.o.b. mills, with buyers bidding 9%c 
lb. Bleachable firm. Stalemate will 
likely be broken by government De- 
cember cotton crop and oil consump- 
tion reports. Numerous inquiries for 
round lots of soapstock at prices be- 
low sellers’ views. Seed prices con- 
tinue firm; cotton oil in position to ad- 
vance sharply if aided by outside major 
commodity markets. 


Memphis 
(Special Wire to The National Provisioner.) 
Memphis, Tenn., Nov. 27, 1935.— 
Crude cottonseed oil, 9%c; cottonseed 


meal $21.75 f.o.b. Memphis, prompt 
shipment. 


Dallas 
(Special Wire to The National Provisioner.) 
Dallas, Tex., Nov. 27, 1935.—Prime 
cottonseed oil, Texas common points, 
9%c lb. bid, 9%c Ib. asked. Forty-three 
per cent cottonseed cake and meal, 


basis Dallas, for interstate shipment, 
$24.25. 


iis 











PALM KERNEL OIL—Market was 
quiet at New York. German oil for 
shipment was quoted at 4.60c. 


OLIVE OIL FOOTS—A routine trade 
and a steady tone featured market at 
New York. Spot foots were quoted at 
9%4c. 


WHALE OIL—Reports were current 
that Germany had purchased 175,000 
tons of whale oil at 4.387c lb. There 
still remains 25,000 tons of this sea- 
son’s catch unsold. 


RUBBERSEED OIL—Market nomi- 
nal: 


SESAME OIL—Market nominal. 


PEANUT OIL — Trade was rather 
quiet at New York and market was 
about steady. Crude was quoted at 
9%c; edible white, 183@13%c. 


MEMPHIS PRODUCTS MARKETS 
(Special Report to The National Provisioner.) 


Memphis, Tenn., Nov. 26, 1935.—In 
the absence of any trading interest of 
consequence, cottonseed meal market 
developed into a pre-holiday affair with 
prices lower through lack of support. 
Except for fair quantity of December 
transferred to May at 50c, market was 
featureless with closing prices 40c to 
50c lower. 


Cottonseed oil also was dull and, 
while a trifle higher early, closed at un- 
changed prices. 


MEXICAN DUTIES ON U. S. OILS 


Contending that imports of cotton- 
seed and other vegetable oils are detri- 
mental to Mexican producers, agricul- 
tural groups have petitioned the Mexi- 
can finance ministry to establish pro- 
tectionist duties on such products. Im- 
ports from the United States during 
first 6 months of 1935 included 69,000 
Ibs. of cottonseed oil. About 1,725,000 
Ibs. of copra and cocoanut oil were im- 
ported in 1934 from the United States. 


CHALLENGE COCOANUT OILTAX 


An Iowa soap manufacturer has ap- 
plied for an injunction restraining the 
U. S. bureau of internal revenue from 
collecting the 3-cent excise tax on co- 
coanut and palm oil used by the com- 
pany. The petition charges the cocoa- 
nut oil tax is unconstitutional because 
money is collected for remission to 
other persons than the government of 
the United States. 


Page 45 











WEEK'S CLOSING MARK 
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FRIDAY’S CLOSINGS 
Provisions 
Hog products quiet and steady dur- 
ing latter part of week in mixed trade. 
Hogs stronger, top $9.95; cash trade 
fair. 
Cottonseed Oil 


Cottonoil was quiet and steady in 
mixed trade, mostly local, awaiting de- 
velopments. Crude Texas, 9%4c bid; 
elsewhere 9%6c bid. 

Quotations on bleachable cottonseed 
oil Friday noon were: Dec., $10.80; 
Jan., $10.80; Mar., $10.79; May, $10.82 
@10.81 sales. Tone, steady; 40 sales. 


Tallow 
Tallow, extra, 6%c lb. f.o.b. 


Stearine 
Stearine, 10%c plants. 


Friday's Lard Markets 


New York, November 29, 1935. — 
Prices are for export; no tax: Lard, 
prime western, $13.40@13.50; middle 
western, $13.40@13.50 (including tax); 
city, 13%c; refined Continent, 144@ 
14%c; South American, 14% @14%2c; 
Brazil kegs, 144%@14%c (including 
tax); compound, 12%c in carlots. 


TALLOW FUTURE TRADING 


Tallow transactions at New York: 
SATURDAY, NOVEMBER 23, 1935. 


High. Low. Close. 
WER, ccccsscccceseces aves 6.60n 
BO 2 23. ibe keer one AEA sa 6.70@7.05 
BE ea ccnictesnneecs . ree 6.75@7.10 
MONDAY, NOVEMBER 25, 1935, 
DOR. bs vccenteciveees 6.60n 
JOR. cccccccccccsccce 6.70@7.05 
Pele -weedetsteqeneee 6.80@7.15 
TUESDAY, NOVEMBER 26, 1935. 
BN, cc qcedsectendane 6.60n 
, ea 6.70@7.0 
> cBewhatevadekas — 6.75@7.1 
WEDNESDAY, NOVEMBER 27, 1935. 
Dec. 6.60 
B. auapbaa< wears sae 6.70@7.05 
one 6.75@7.10 
BD cctcticdvocsecee sime sara 6.75@7.10 
THURSDAY, NOVEMBER 28, 1935. 
Holiday—No Market. 
FRIDAY, NOVEMBER 29, 1935. 
OR, <a chevencenscees 6.60n 
BE dt ocetenesigaenes 6.75@7.00 
Br! daa ka ew a eae 6.80@7.10 
BE wcvsewecee cca 6.80@7.10 
Sales 1 lot. Closing unchanged to 5 higher. 


ARGENTINE BEEF EXPORTS 


Cable reports of Argentine exports 
of beef this week up to Nov. 29, 1935, 
show exports from that country were 
as follows: To the United Kingdom, 
137,321 quarters; to the Continent, 3,363 
quarters. Exports the week ending Nov. 
22 were: To England, 92,157 quarters; 
Continent, 3,836 quarters. 
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BRITISH PROVISION MARKETS 


(Special Cable to The National Provisioner.) 
Liverpool, November 29, 1935. 
General provision market quiet at the 
decline; improving demand for hams, 
fair demand for lard. 


Friday’s prices were: Hams, Ameri- 
can cut, 90s; hams, long cut, 103s; Liv- 
erpool shoulders, square, none; picnics, 
none; short backs, unquoted; bellies, 
English, 61s; Wiltshires, unquoted; 
Cumberlands, unquoted; Canadian Wilt- 
shires, 73s; Canadian Cumberlands, 74s; 
spot lard, 72s. 


LIVESTOCK COMMISSION RATES 


Secretary of Agriculture Wallace has 
been temporarily enjoined from inter- 
fering with new schedules of commis- 
sion rates recently established by 200 
livestock commission men operating at 
the Chicago stockyards. The three- 
judge federal court which issued the in- 
junction at Chicago instructed the com- 
mission firms to file bond for $50,000 to 
guarantee refunds to shippers if rates 
are ultimately found too high. Request 
of government attorneys that the court 
impound the difference between old and 
new rates schedules was denied. 








Profit or Loss? 


Only when a buyer or 
seller of meat products 
knows the market does he 
buy or sell intelligently. 


If a buyer makes 4c per 
pound on a car of product he 
has saved $37.50. 


If he makes 4c a pound 
on a car, he has made $75.00. 


The same is true of the 
seller. If he knows the mar- 
ket, and gets the market 
price, he saves anywhere 
from $37.50 to $150.00 a car. 
If the difference is as much 
as 1c a pound, he saves $300 
on a car. 


THE NATIONAL PROVISIONER’S 
Datty MARKET SERVICE gives an 
exact reflection of the market and 
the market price on each of the 
full trading days of the week. 


Cost of this service for a whole 
year can be more than saved in a 
single carlot transaction made at 
ee variation from actual market 
price. 

Information furnished by THE DAILY 
MARKET SERVICE is vital to anyone han- 
dling meats on a carlot basis. For full 
information, write THE NATIONAL PRrRo- 
VISIONER, 407 S. 
Ill. 


Dearborn St., Chicago, 




















FINANCIAL NOTES 


Quarterly dividend of 50 cents g 
share has been declared on stock of 
American Stores, payable January 1 to 
stockholders of record December 13, 


Quarterly dividend of 12% cents and 
extra dividend of 374% cents have been 
declared on stock of Wesson Oil & 
Snowdrift, payable January 2 to stock. 
holders of record December 14. 


New York Stock Exchange has ap. 
proved initial listing of 1,500,000 shares 
of $15 par value (Argentine gold) of 
Compania Swift Internacional. 


Quarterly dividends of $1.50 have 
been declared on $6 cumulative pre- 
ferred stock and 7 per cent cumulative 
preferred of Armour and Company of 
Illinois, payable January 2 to stock. 
holders of record December 10. A quar- 
terly dividend of $1.75 will also be paid 
on 7 per cent cumulative preferred 
stock of Armour and Company of Dele- 
ware. 


PACKER AND FOOD STOCKS 


Price ranges of listed stocks, Novem- 
ber 26, 1935, or nearest previous date: 


Sales. High. Low. —Close.— 
Week ended Nov. Noy, 
Nov. 26. —Nov. 26.— 26. 20.* 
Amal. Leather.. 3,800 3% 3% 3% 838% 
me. Pid. ..0 “aae esce case Se 
Amer. A & 1.25, 900 5% 54 5% 4 
a 36 35 35 33% 
Amer. > al ee, OO 3536 35 35 35% 
Armour Ill. 109,400 536 5 5 4 
Do. Pr. Pfd. 3,40 664 66 661% or 
Do. Del. Pfd. 200 108 108 108 108% 
Beechnut Pack. 2,000 88% 88% 88% 90 
Bohack, H. C.. .. eee wece cece | ae 
le 10 50 50 50 45 
Chick. Co. Oil. 3,700 28% 27% 2% 7 
Childs Co. .... 6,100 6% 6 6 5% 
Cudahy Pack... 8,200 41% 40% 40% 40% 
First Nat. Strs.10,100 48% 47% 475 44% 
Gen. Foods .. -14,700 34 333g 3% «633 
Gobel Co. 38,200 3% 3% 35% 3 
Gr.A.&P.1stPfd. 20 129 129 129 —s:130 
Do. New 180 130 130 130 132 
Hormel, G. A.. 150 19% 19% 19% 19 
Hy: grade Food.. 5,000 214 24 2% 2 
Kroger G. & B.11,100 2656 26 2614 
Libby MeNeill. 19,350 9 9% 9 9 
Mickelberry Co. 1,100 24 2% 2 2 
M. & H. Pfd.. 330 4% 4% 4% 4% 
Morrell & Co.. 200 49 48 49% 48 
Nat. Leather.. > 7,000 14 14 1% 1 
ee, TEE cicces 4,400 % 9% 9% 9y 
Proc. & Gamb.. 9,000 48% 47% 47% 47% 
Do. Pr. Pfd. 10 121 121 121 
Rath Pack 50 26% 264 2% 4 


Safeway Strs.. 5,600 3414 L 
Do. 6% Pfd. 1160 108 108 108 =—s:108 
Do. 7% Pfd. 200 110 110 110s 108 
Stahl Meyer 60. seks ane —— cues 1 


Swift & Co... ay 20% 20% 20% 19 
Do. Intl. -18,850 324 31% 32 31 
Trunz Pork ... “eas oaian osu 6% 

U.. & pane. 2, "800 8% 814 8% 8 
Do. A. : 81600 15 14 14 14 
Do. ;% P fd. ‘400 70 67% 70 

Wesson Oil ...13,100 55% 53% 53% = «52 

Pfd. .... ‘600 82% 82 824% 83 

Wilson & Co. .204,100 9 85, 8% 7 

Do. Pfd. ... 5,200 75% 75% 75% 7 


*Or last previous date. 


LARD AND GREASE EXPORTS 


Exports of lard from New York City, 
Nov. 1, 1935, to Nov. 27, 1935, totaled 
1,624,031 lbs.; greases, 212,800 lbs.; tal- 
low, 80,800 lbs.; stearine, 25,600 Ibs. 


MEAT AND LARD EXPORTS 


Exports of pork, bacon and lard 
through ports of New York during week 
ended November 29, totaled 227,000 Ibs: 
of bacon and 222,775 Ibs. of lard. 


The National Provisioner 
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LIVESTOCK PRICES AT LEADING MARKETS 
Livestock prices at five leading Western markets, Wednesday, November 27, 





Lt. It. (140-160 Ibs.) gd-ch...... $9.25@ 9.60 
We occ acerinesasaeaeaes 8.75@ 9.35 
Lt. wt. (160-180 Ibs.) gd-ch..... 9.35@ 9.65 
MOGIMM occ cn ccicsccccsceeess 9.00@ 9.45 
(180-200 Ibs.) gd-ch......... 9.45@ 9.70 
MedGem 2 ..cccscccesccecoess 9.15@ 9.50 
Med. wt. (200-220 lbs.) gd-ch... 9.50@ 9.80 
(220-250 Ibs.) gd-ch......... 9.50@ 9.75 
Hvy. wt. (250-290 Ibs.) gd-ch... 9.50@ 9.75 
"(290-350 Ibs.) gd-ch......... 9.35@ 9.75 
PACKING SOWS: 
(275-350 Ibs.) good ........ 9.00@ 9.25 
(350-425 lbs.) good ........ 8.85@ 9.15 
(425-550 Ibs.) good ......... 8.65@ 9.00 
(275-550 Ibs.) medium ..... 8.40@ 9.00 


SLAUGHTER PIGS: 
(100-140 lbs.) gd-ch. ....... 
TRAE, oxo nccdsesowunscecee 
Ay. cost & wt. Tues. (pigs ex.) 


Slaughter Cattle, Calves and Vealers: 


9.00@ 9.5 
8.65@ 9.25 


o 
t 


$9.42-230 lbs. 


STEERS: 

(550-900 Ibs.) choice ........ 11.25@12.75 

CE cadc cs nescedus saeneeates 9.00@12.00 

TREE, ic sireawcecereseens 7.25@ 9.50 

CIE «vcd ence cectinncqgackwn 5.50@ 7.50 
STEERS: 

(900-1100 lbs.) choice .. -12.25@13.50 

EE ca ue se eek een eeeeeeuu 9.50@12.50 

en a Kueh cer wuewekndn 7.50@ 9.75 

IEE cic cs occ0naenuarees 5.75@ 7.50 
STEERS: 

(1100-1300 lbs.) prime ...... 13.75@14.25 

SN. oo .cus 600 00.008000055c0eeee 

SE scccuviweneasvasawannen 9.75@12.75 

MEER, nckanvoeteccbesawese 7.50@ 9.75 
STEERS: 

(1300-1500 Ibs.) prime ......13.75@14.50 

CR Sncsveveverstecawesae 12.75@13.75 

GD ccd cn spascietesvvag wees 9.75@12.50 
HEIFERS: 

(550-750 Ibs.) choice ........ 10.25@11.50 

DO kickin drei tiadwesdeneeume 8.50@10.25 

CINE... osivsvesaceseece ves 5.00@ 8.75 
HEIFERS: 

(750-900 Ibs.) gd-ch......... 8.75@12.00 

PEE... Sct acesercade cones 5.00@ 9.00 
COWS: 

NE 5 coliici's arb Kinane are Se ere el 5.25@ 6.50 

SE. dntwaccasanbesouns 4.35@ 5.50 

Seer roe 3.50@ 4.35 
BULLS: (Yris. Ex.) (Beef) 

eis Sivaoig owe sinha seas a 6.00@ 7.00 


Cut-med. 
VEALERS: 
Gd-ch. 
Medium 
Cul-com. 
CALVES: 
(250-500 lbs.) gd-ch......... 
Com-med. 


Slaughter Sheep and Lambs: 


LAMBS: 
(90 Ibs. down) gd-ch.*...... 
CONS. aicne¥iccteccawnens 

YEARLING WETHERS: 

(90-110 Ibs.) gd-ch 
Medium 

EWES: 
(90-120 Ibs.) gd-ch........... 
(120-150 lbs.) gd-ch 
(All wts.) com-med. 


0 
4.50@ 5.90 


9.50@11.00 
6.50@ 9.50 
5.50@ 6.50 


7.00@11.00 
4.50@ 7.00 


10.50@11.50 
8.50@10.65 


8.25@ 9.25 
7.50@ 8.35 
4.50@ 5.50 
4.40@ 5.50 
3.75@ 4.50 


*Quotations based on ewes and wethers. 


Week ending November 30, 1935 


8.85@ 9.50 
9.50@ 9.75 
9.10@ 9.60 
9.60@ 9.75 
9.15@ 9.65 
9.65@ 9.75 
9.60@ 9.75 
9.50@ 9.75 
9.25@ 9.65 


0@ 8.90 
0@ 8.80 
5@ 8.65 
0@ 8.60 


8.65@ 9.50 
8.00@ 9.25 


$9.31-220 Ibs. 


11.50@12.75 
9.00@12.00 
7.00@ 9.25 
6.00@ 7.25 


12.00@12.75 
9.25@12.00 
7.25@ 9.25 


12.00@12.75 
9.25@12.00 


.50@10.50 
00@ 9.50 
50@ 8.00 


mim © 


-T5@ 4.50 


@ 6.50 
@ 6.00 


fad 
aS 
5 


9.75@11.00 
8.25@ 9.75 
4.00@ 8.25 


6.50@ 9.25 
3.75@ 6.50 


10.35@11.35 
7.00@10.50 





$8.85@ 9.25 
8.70@ 9.15 
9.15@ 9.30 
8.90@ 9.25 
9.25@ 9.35 
9.10@ 9.25 
9.25@ 9.40 
9.30@ 9.40 
9.30@ 9.40 
9.25@ 9.35 


8.85@ 8.90 
8.80@ 8.85 
8.75@ 8.85 
8.50@ 8.80 


$9.02-255 lbs. 


9.75@11.75 
8.50@11.25 
6.75@ 8.75 
5.00@ 7.00 


11.25@12.75 
8.75@11.75 
7.00@ 9.00 
5.25@ 7.00 


11.75@13.00 
9.00@11.75 


9.00@10.50 
8.00@ 9.00 
4.50@ 8.00 


8.00@10.75 
4.50@ 8.00 


5.25@ 6.00 
4.25@ 5.25 
3.25@ 4.25 


5.7 


3 


~ 
Se 
r—} 
) 
aw 
on 


7.50@ 9.00 
6.00@ 7.50 
4.00@ 6.00 


6.00@ 9.00 
4.25@ 6.00 


10.50@11.10 
8.75@10.50 


8.00@ 9.00 
7.00@ 8.00 


4.25@ 5.50 
4.00@ 5.25 
2.75@ 4.25 


1935, as reported by the U. S. Bureau of Agricultural Economics: 
logs (Soft or oily hogs, excluded). CHICAGO. E. ST. LOUIS. OMAHA. KANS, CITY. 


$9.35@ 9.65 


$9.00@ 9.25 
8.65@ 9.10 
9.10@ 9.40 
8.90@ 9.25 
9.25@ 9.50 
9.00@ 9.35 
9.35@ 9.50 
9.35@ 9.50 
9.25@ 9.45 


.25@ 9.40 
8.65@ 8.90 
8.50@ 8.75 
8.35@ 8.65 
7.50@ 8.65 


8.50@ 9.10 
7.75@ 8.75 


$9.18-217 Ibs. 





11.25@12.25 
9.00@11.25 
6.75@ 9.00 
5.50@ 7.00 


11.25@12.25 
9.00@11.25 
7.00@ 9.00 


11.25@12.25 
9.00@11.25 


“1 @ 
aw 
mot 
S 
_ 


Ss 
“1 


5.25@ 5.50 
3.75@ 5.25 


8.00@10.00 
6.00@ 8.00 
4.00@ 6.00 


-T5@ 8.50 
-50@ 6.25 


Live Stock Markets 
Weekly (ee 


ST. PAUL. 
$9.25@ 9.50 
9.00@ 9.25 
9.25@ 9.45 
9.00@ 9.25 
9.25@ 9.45 
9.00@ 9.25 
9.25@ 9.40 
9.25@ 9.35 
9.15@ 9.35 
9.00@ 9.30 


8.60@ 8.75 
8.55@ 8.65 
8.55@ 8.65 
8.55@ 8.60 


9.65@11.65 
7.90@10.75 
6.15@ 8.40 
4.65@ 6.40 


10.90@12.15 
8.40@10.90 
6.40@ 8.65 


10.65@11.85 
8.25@10.90 


8.90@10.50 
7.50@ 9.40 
4.35@ 8.00 


8.00@10.75 
4.50@ 8.00 


10.25@11.00 
8.00@10.25 


8.25@ 9.00 
7.25@ 8.25 


4.50@ 5.50 
4.25@ 5.50 
3.25@ 4.50 








CORN BELT DIRECT TRADING 


Reported by U. S. Bureau of Agricultural 


conomics. 


Des Moines, Iowa, Nov. 27, 1935. 


Hog trading at 22 concentration yards 
and 9 packing plants in Iowa and Min- 
nesota was fairly active this week. 
Butchers were mostly 5@10c up and 
packing sows 10@20c up as compared 


with last week’s close. 


Late sales of 


good to choice 180- to 270-lb. truck de- 
liveries, $8.90@9.20, few $9.30; railed 
deliveries, up to $9.35 or slightly above; 
bulk 270-to 290-lb. truck lots, $8.80@ 
9.10; 290 to 350 Ibs., $8.45@9.00; better 
160 to 180 lbs., $8.65@9.10; desirable 
140 to 160 lbs., $8.00@8.70; good light 
weight packing sows, $8.20@8.55, few 
$8.65; heavy and medium weights, un- 


evenly $7.70@8.40. 


Receipts week ended Nov. 28, 1935: 


Friday, November 22........... 
Saturday, November 23.......... 
Monday, November 25........... 
Tuesday, November 26.......... 
Wednesday, November 27....... 
Thursday, November 28......... 





This Last 
week. week. 
17,100 12,200 
25,700 16,900 
45,500 34,200 
14,900 17,200 
12,600 15,900 
Holiday. 


CANADIAN LIVESTOCK PRICES 


Top prices Nov. 21, 1935: 
BUTCHER STEERS. 


Up to 1,050 Ibs. 









Week 

ended Last 

Nov. 21 week. 

TN oes 0nesch ana vos $ 6.25 $ 6.10 
I ors wcce4walas eniaow 6.25 6.00 
WED ose vecséebeces 6.00 -00 
IE, elie ve sa @bch Acetou 4.50 4.75 
DED s5,.d.50edneo nnwe 4.50 4.50 
Prince Albert .......... 3.50 3.50 
LE cieeceeneqes 4.50 4.50 
am ee a inet fi 3.25 3.50 

VEAL CALVES. 
SOE. 0:00 cee anenehae $10.00 $ 9.75 
eee are 8.50 8.50 
EEL. swieweeewe e645 7.00 6.50 
Sse 4.50 4.50 
PL: Svecethovesous 4.50 4.50 
Prince Albert ......00 ss 3.00 3.00 
ee ee 5.00 5.00 
Se 5.00 5.50 
SELECT BACON HOGS. 
or -$ 8.65 $ 8.60 
Montreal - 9.00 9.00 
Winnipeg 7.75 8.25 
Calgary 8.00 8.00 
Edmonton ... 8.10 7.90 
Prince Albert 7.85 7.85 
Moose Jaw 8.00 8.00 
en 7.85 7.85 
GOOD LAMBS, 

yo Cen Ne $ 8.50 $ 7.75 
eR ar 7.75 7.25 
bn, ARS Bee 7.00 7.00 
CEN a.ci0.6'o Wise tse:5/nb Tie 6.00 5.50 
ae 5.50 5.50 
se ee 5.25 5.25 
ne Se Ee 5.75 5.50 
EE. ik wie w cb oaea 5.50 5.50 





Same 


1934, 


#24 
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If you want a position or a packing- 
house, look for it on the “Classified” 
pages at the back of every issue of 
THE NATIONAL PROVISIONER. 
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PACKERS’ PURCHASES 


Purchases of livestock by packers at principal 
centers for the week ending Saturday, November 
23, 1935, as reported to The National Provisioner. 


CHICAGO. 

Cattle. Hogs. Sheep. 
Armour and Co.......... 4,459 4,201 4,947 
BwEEE & Od. cc ccccccccccce 3,717 4,745 9,833 
Morris & CO....ccseeceee 1,450 = caves 4,011 
Wee. Ge Die coscccsccess 4,222 1,728 4,856 
Anglo-Amer. Prov. Co.... GQ ecccce) — cwcee 
G. H. Hammond Co...... a errr eee ee 
errr 13,594 12,600 9,071 
GEES cccvccccccecescese 10,187 24,646 ,816 


Brennan Packing Co., 2,696 hogs; Western Pack- 
ing Co., Inc., 3,043 hogs; Agar Packing Co., 4,703 
hogs. 

Total: 40,376 cattle; 5,953 calves; 58,508 hogs; 
40,534 sheep. 

Not including 1,212 cattle, 517 calves, 5,155 
sheep bought direct. 

KANSAS CITY. 
Cattle. Calves. Hogs. Sheep. 





Armour and Co...... 8,978 1,086 2,255 1,489 
Cudahy Pkg. Co..... 3,010 1,748 693 2,275 
Morris & Co......... 2,056 985 nen 1,498 
Swift & Co......... 2,545 1,662 2,596 2,609 
Wilson & Co......... 2,480 1,018 1,254 2,938 
Kornblum & —- Pedy 774 evee ° tos ee 
Independent Pkg. Co. .... eee é see 
Others cecescoesegce 6,398 880 4,851 1,294 

Botal ..ncccvcoccecsh, Sak 7,879 11,783 12,103 


Not including 13,296 hogs received direct by 
packers through stockyards and at plants. 


OMAHA. 

Cattle & 

calves. Hogs. Sheep. 
Armour and Co........+. 3,396 4,585 3,380 
Cudahy Pkg. Co......... 4,848 3,306 5,108 
Dold Pkg. Co.....-..++++ 753 2,947 .ss-- 
Morris & C0....-sscceeee 2,353 277 893 
Swift & Co......seeeeees 4,599 3,169 3,920 
QUEER ccccccccceccccccce veces 11,552 = aneee 


Bagle Pkg. Co., 15 cattle; Geo. Hoffman Pkg. 
Co., 53 cattle; Greater Omaha Pkg. Co., 55 cattle; 
Lewis Pkg. Co., 405 cattle; Omaha Pkg. Co., 83 
cattle; J. Roth & Sons, 23 cattle; So. Omaha Pkg. 
Co., 22 cattle; Lincoln Pkg. Co., 430 cattle; Sin- 
clair Pkg. Co., 30 cattle; Wilson & Co., 122 cattle. 

Totals: 17,187 cattle and calves, 25,835 hogs and 
13,301 sheep. 

Not including 3,413 sheep received direct by 
packers through stockyards. 


EAST ST. LOUIS. 
Cattle. Calves. Hogs. Sheep. 











Armour and Co...... 2,721 2,796 2,480 17,372 
Swift & Co.......... 5,562 5,008 3,010 6,631 
Morris & Co......... 1,785 1,067 390 eens 
Hunter Pkg. Co...... 1,800 2,748 2,724 467 
Heil Pkg. Co........ eeee ae eee 
Krey Pkg. Co........ «++. wenn 625 Sues 
Laclede Pkg. Co..... weae osee 1,070 eae 
Shippers .......++..+. 7,106 5,624 19,191 1.651 
OERGES ccccccccccece 3.941 8,945 sccoe SE 
Total cccccccccccce 22,924 26,188 30,828 28,950 


Not including 4,115 cattle, 2,423 calves, 25,709 
hogs and 2,433 sheep bought direct. 














ST. JOSEPH. 
Cattle. Calves. Hogs. Sheep. 
Swift & Co......... 2,784 864 6,266 7,610 
Armour and Co..... 3,113 974 5,343 3,548 
GUREED: cccccceccccecs 933 69 3,066 282 
Beteh oor ccccccccee 6,830 1,907 14,075 11,440 
SIOUX CITY. 
Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co..... 3,323 824 4,080 656,252 
Armour and Co...... 3.334 302 4,279 5,053 
Swift & Co......... 2,988 313 2,616 4,630 
GREED cc cccccccces 2,550 4 3,940 534 
QURGES cccccccccceses 213 28 13 8 
Betad occccvecccees 12,408 971 14,928 15,477 
8ST. PAUL. 
Cattle. Calves. Hogs. Sheep. 
Armour and Co...... 3,680 3,050 9,862 7,609 
Cudahy Pkg. Co..... 1,002 1,323 nes 
Swift & Co......... 5.659 4,422 15,087 12,144 
United Pkg. Co...... 2,331 336 axes aoe 
GED cnvecvececces 1,634 ll 7,286 2,458 
Dotal nccccccccccee 14,306 9,142 32,185 22,232 


OKLAHOMA CITY. 
Cattle. Calves. Hogs. Sheep. 




















Armour and Co..... 8,138 1,335 2,017 864 
Wilson & Co........ 3,087 1,421 2,061 883 
GHRGED ccccecccccccee 320 33 434 4 
BOE ccccccccecees 6,545 2,789 4,512 1,751 
Not including 47 cattle and 321 hogs bought 
direct. 
DENVER. 
Cattle. Calves. Hogs. Sheep. 
Armour and Co. .... 2,235 220 1,763 5,039 
Swift & Co. ....... 2,297 216 1,394 65,618 
QERETB coccccccccece 3,630 372 1,426 3,227 
MOONE . ébancvcsctane 8,162 808 4,583 13,884 





FORT WORTH. 
Cattle. Calves. Hogs. Sheep. 

















Armour and Co. .... 4,921 4,625 1,829 1,502 
Ets B OO coccvee 5,003 4,807 1,465 2,022 
Blue Bonnett ...... 7 76 117 1 
Rosenthal Pkg. Co.. 86 15 eoee 40 
GERMS cocccccccecce 124 34 265 éuee 
OS 10,311 9,557 3,676 3,565 
WICHITA. 
Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co..... 1,560 1,044 1,231 980 
Jacob Dold Pkg. Co. 941 71 800 20 
Wichita D. Beef Co. 16 eae ones ecee 
Dunn-Astertag Co.... 55 “cou <aee obwe 
F. W. Dold & Sons.. 133 esne 254 ease 
Sunflower Pkg. Co... 60 wees 89 ecce 
Sowest Beef Co..... 16 ones veee eeee 
DO .0:0¢0800805000 2,781 1,115 2,374 1,000 
Not including 246 hogs bought direct. 
INDIANAPOLIS. 
Cattle. Calves. Hogs. Sheep. 
Kingan & Co......... 1,798 703 14,164 3,365 
Armour and Co...... 1,068 252 1,478 eoee 
Hilgemeier Bros. ... 5 eeee 715 eoee 
Stumpf Bros. ....... eaee Kawe 98 ee 
Schussler Pkg. Co... 24 Pere: eal oe 
Meier Pkg. Co....... 93 3 142 eves 
Indiana Prov. Co.... 89 29 157 7 
Maass Hartman Co.. 48 veee cove oece 
Art Wabnits ........ 3 93 ones 12 
Shippers ......cceces 1,648 1,551 17,559 7,201 
GRE  ccccccsvececs 908 32 172 141 
GHEE. 6 cc cevesvctes 5,684 2,663 34,485 10,726 
MILWAUKEE. 


Cattle. Calves. Hogs. Sheep. 
Plankinton Pkg. Co.. 2,236 4,759 13,936 3,009 
Uv. D B. Ga, H. F.. 35 cone ooce sees 
R. Gumz & Co....... 76 17 — 3 
Armour and Co., Mil. 994 2,342 ecoe eece 
a 2 BR MB. OO. 40 Snes 




















Shippers ...........- 240 49 "7% ~'72 
CERES co ccccseccccce. 749 555 33 168 
DOE. cccceseveeess 4,370 7,722 14,045 3,252 
CINCINNATI. 

Cattle. Calves. Hogs. Sheep. 

S. W. Gall & Son.. .... 13 tee 352 
Ideal Pkg. Co....... 55 4 315 mainte 
B. Kahn’s Sons Co.. 786 262 5,675 1,938 
Lohrey Pkg. Co. .. 5 eose 2 ese 
H, H. Meyer Pkg. Co, 11 ae janes 
J. Schlachter & Sons. 127 144 ease 137 
J.&F. Schroth Pkg. Co. 10 cone. See eels 
J. F. Stegner & Co.. 391 184 sieht 60 
ee 422 170 63,146 2,027 
Co eer 1,332 711 351 438 
rr 3,139 1,488 15,297 4,952 


Not including 365 cattle, 95 calves, 6 hogs and 
467 sheep bought direct. 
























RECAPITULATION. 
Recapitulation of packers’ purchases by markets. 
CATTLE. 
Week Cor. 
ended Previous week, 
ov. 23. week. 1934. 
GRAEED a vccccccceccesece 40,376 40,342 42,318 
BE GEE iceenncoesees 21,311 21,182 28,925 
GE. has cnnee0eeceséen 17,187 17,741 22,155 
East St. Louis........... 22,924 22,681 10,527 
SME Gevpwcincusedind 6,830 8,521 5,434 
EE GE 8c0-5es0éecsces 12,408 11,105 11,324 
Oklahoma City .......... 54 7,537 5,105 
Chita ..cccee hecocceses 2,781 2,795 1, 
MED ce beneeeneseecses 8,162 7,624 29 
De DE vaiccnvecedcocesse 14,306 15,024 16,602 
TEED ccccccescccece 4,370 ,073 6,183 
Indianapolis ........++.0. 5,684 6,088 5,122 
BED a tccecevcncawen 8,139 3,522 3,452 
Des WORD ec csccccvescees 10,311 9,263 See 
WE cvveccscsavecccss 176,334 178,508 172,709 
HOGS. 
Chicago ................. 58,508 50,897 88,189 
Kansas City 11,783 10,618 22,420 
Omaha ..... 835 407 71,580 
East St. Lou 30,828 35,283 652,822 
St. Joseph . 14,675 14,102 26,332 
Sioux City .... 14,928 12,167 50,988 
Oklahoma City 4,512 4,753 3,831 
MED aeeedsedecerescee 2,374 2,297 4,23 
aT 4,583 6,08 8,951 
BE. PORE ..cccccsce evecese 32,185 25,701 55,172 
I TS 14,045 13,242 8,956 
Indianapolis ........ «+e+e 384,485 28,040 59,338 
Cimeinmati ...cccccccccce 15,297 13,871 20,112 
MEE ttt cebwssseens 3,676 3,594 nee 
DO Kevecdccesevaceut 267,714 241,059 482,929 
SHEEP. 
GRIOND ccc ccecccsocceces 40,534 39,952 22,622 
SS ee 12,108 14,740 8,608 
ee Pee ++. 18,301 14,329 8,184 
East St. Louis........ ++. 28,950 11,617 5,181 
Bt. FESO 2 ncccccccceose - 13,923 6,029 
OE 15,477 16,793 8,059 
Oklahoma City .......... 1,751 1,142 424 
PEE civ secesccceccee ae © 936 5 
WEE abc qecenisccevesee 13,884 11,267 12,717 
i ME seccccoseecsceses 22, .989 17,731 
DD iv: dv:0<ceacccees 3,252 4,186 1,50! 








Indianapolis ............. 10,726 7,088 

PA ss ccehasccate 4,952 21538 1 

DWE Sudewcécuiaecs 3,565 3,523 a 
WE: cactsrctecceaee 183,167 169,023 97,688 


CHICAGO LIVESTOCK 


Statistics of livestock at the Chicago Union 
Stock Yards for current and comparative periods: 


RECEIPTS, 








Cattle. Calves. Hogs. Sheep, 
Mon., Nov. 18... .16,258 2,670 21,919 7,342 
Tues., Nov. 19... 7,724 1,819 23,483 7,83) 
Wed., Nov. 20 7,974 x 18,335 9,549 
Thurs., Nov. 21.. 6,050 1,181 15,218 10,157 
Fri., Nov. 22..... 2,153 489 10,851 6,666 
Sat., Nov. 23.... 1,000 100 5,000 =1,000 
Total this week. .41,159 7,812 94,806 42.545 
Previous week ..42,109 7,411 75,755 41,031 
*Year ago ....... 42 8,547 160,659 25,623 


Two years ago...35,107 8,661 152,027 57,655 





*Receipts for year ago include 149 cattle, 
calves bought by government. 


e 


SHIPMENTS. 
Cattle. Calves. Hogs. Sheep. 
Mon., Nov, 18.... 4,241 408 4,058 1,469 
1,210 


2,871 5¢€9 2,023 
53: 








Fri., Nov. 22... 
Sat., Nov. 23.... 100 cece 100 


2 
bX 
E 
PO os 
SESE 








Total this week. .13,441 2,081 11,287 9,171 
Previous week ..14,774 2,111 15,079 5,942 
BORE GOP cccsccce 11,965 624 6,351 4,590 
Two years ago...11,177 929 6,864 6,269 
Total receipts for month and year to Nov, 23: 
—November— — Year——. 
1935. 1934.* 1935. 1934.* 
Cattle . -128,159 170,565 1,755,296 2,479,087 
Calves - 24,532 37,183 416,153 x 
ogs . -252,531 512,490 3,117,245 5,698,719 
GEER sccsvec 123,511 164,020 2,678,040 2,675,675 





*Including government owned cattle. 
WEEKLY AVERAGE PRICE OF LIVESTOCK. 
Cattle. Hogs. Sheep. Lambs. 
Week ended Nov. 23.$10.10 $9.45 $ 4.50 $10.70 
a week ...... 9.75 9.25 4.50 10.35 


eccccccecccccce 7.15 5.70 1.85 6, 
WIBB ccccccccceccces 5.00 3.90 2.35 6. 
WEB cccccccccccccce 5.75 3.35 1.85 5.55 
8.55 4.40 2.10 5.80 
WSO .ccccccccccccce 10.25 8.15 3.10 7.15 


Av, 1930-1934 ....$ 7.35 $5.10 $ 2.25 $620 


SUPPLIES FOR CHICAGO PACKERS, 
Cattle. Hogs. 
Week ended Nov. 23.... 


000 
- 30,004 97,915 44,263 
-- 39,635 137,757 57,255 
HOG RECEIPTS, WEIGHTS AND PRICES. 





Rec'd. Wgt. Top. Avg 

Week ended Nov. 23.. 800 228 $9.85 $ 9.45 
Previous week ....... 75,755 .70 25 
setae: me 4 218 6.15 5.70 
EN ihintbd-@.0-d:e-0-8-0dere 57,027 226 4.25 3.90 
SD sevteccaseaneuewe 112,214 233 3.65 3.35 
RES re 180,462 221 4.65 4.40 
ahtceweerecnanted 209,358 22. 8.80 8.15 

Av. 1930-1934 ..... 163,900 224 $ 5.50 $ 5.10 


CHICAGO HOG SLAUGHTERS. 


Hogs slaughtered at Chicago under federal in- 
spection for week ended Friday, Nov. 22, 1935: 


i. 2S ere 86,250 
SEE MOMUIE ccvedassccsvawsseceareee 70,086 
2 See eye ere 178,090 
TEE. baavadeesiecs oscanewescaekin eel «+ + + - 208,689 


CHICAGO HOG PURCHASES. 


Supplies of hogs purchased by Chicago packers 
os shippers week ended Wednesday, Nov. 27, 


Week ended Prev. 
3 week. 








Nov. 27. 
Packers’ purchases ............ 38,297 38,574 
Direct to packers .............. 24,886 36,349 
Shippers’ purchases ........... 9,726 12,835 
ME caesvetoapcsciiekuocean 62,909 87,758 
NEW YORK LIVESTOCK 


Receipts week ended Nov. 23, 1935: 
Cattle. Calves. Hogs. Sheep. 








Jersey City ........ 4,777 9,241 5,409 31,302 
Central Union ...... 3,208 1,600, .... 2am 
New York ........ 288 3,558 18,112 13,262 

EEE ee ee 7,821 14,400 23,521 57,855 
Previous week ..... 6.241 11,981 21,988 49,923 
Two weeks ago..... 6,665 12,657 17,833 50,704 
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RECEIPTS AT CHIEF CENTERS 


Week ended Nov. 23, 1935: 


At 20 markets— Cattle. Hogs. Sheep. 














d Nov. 23....248,000 323,000 246,000 
| Bg Telnet 283,000 295,000 269,000 
934 .238,000 635,000 172,000 
622,000 284,000 
443,000 261,000 
754,000 412,000 

At 11 markets: Hogs. 
ended Nov. 23.....+cescecececceeess 266,000 
in Sh week os 





545,000 

374,000 

561,000 

At 7 markets: . Sheep. 
led Nov. 23..... 180,000 229,000 159,000 
Dea gn 166,000 
106,000 

188,000 


Previous week ....-++-- 191,000 193,000 





E 





U. S. INSPECTED HOG KILL 


Kill at 8 points week ended Nov. 22, 


1935: 
Week Cor. 
ended Prev. week, 
Nov. 22. week. 1934. 
86,250 70,086 178,090 
16,448 14,807 54,092 
Omaha 13,387 11,483 48,799 
St. Louis & Bast St. Louis 32,683 32,190 os 
wy 











i MEN éeccedvececce’ 10,391 7,014 

ogy Rm 4 SRI ee 9,915 10,784 27,994 

St, Paul ....----eeeseees , 24,555 64,839 

N. Y., Newark and J. C. 46,318 39,239 54,084 
OE cendivev eee cnians 245,085 210,158 536,547 





CALIF. INSPECTED SLAUGHTER 


Animals slaughtered under state in- 
spection in California in October, 1935: 


Number. 
WED ce ci ccvercccssctcsscqncctesewseneeue 56,383 
SD, a.ccccdeecndss.0606.060ens Oe geeraneaNee 30,281 
DD is ccc ceecedetedsue cose enceeedewmees 116,409 
HOGS occ cc cccccccccccccccvcceccecceccceces 38,087 
Meat food products produced: 
Lbs. 
SAUSAGES .. cece rscvcccccscccscccssccseces 2,195,239 
DLC. Kids csngewes ceceswasevnw ae 1,217,390 
Lard and lard substitutes..............++ 994,998 
SE CROTE) sc cccccvcccsceccceesesccoece 75 
SE -tikkieawawececeecicnnseeag uaa ideens 74,735 
ME, Racteewinteesc0s6casevestevesteuaus 12,182 
WOE cs tS6scs ec ccccvccrcceeuessmoseats 4,494,619 





PACIFIC COAST LIVESTOCK 


Receipts five days ended Nov. 22, 
1935: 
Cattle. Calves. Hogs. Sheep. 


Los Angeles ........ 8,780 4,411 910 2,612 
San Francisco ...... 2,025 240 1,425 450 
re: 2,575 840 2,700 1,500 


DIRECTS—Los Angeles: Cattle, 62 cars; hogs, 
57 cars; sheep, 96 cars. San Francisco: Cattle, 
175 head; calves, 160 head; hogs, 2,275 head; 
sheep, 2,950 head, 


INTERNATIONAL SHOW OPENS 


An army of fancy steers, hogs and 
lambs which converged on Chicago this 
week is now exhibited and competing 
in the annual International Live Stock 
Exposition, which opened on November 
30 and will continue until December 7. 
It is expected, as in other years, that 
hundreds of packers and meat men will 
attend to see the best of livestock on the 
hoof. 


Entries in the carlot cattle contest 
include 190 loads of fat cattle of which 
112 are Herefords, 58 Angus and 20 
Shorthorns. Thirty-five loads are en- 
tered in the feeder cattle contest. A 
weeding committee has gone over the 


car lot fat cattle entries and is elimi- 
nating all but 100 which will participate 
in the competition. Animals exhibited 
in the fat classes will be auctioned dur- 
ing closing days of the show. 

Considering entries in all depart- 
ments of the Exposition there is 
scarcely a state in the Union or a prov- 
ince in Canada not represented this 
year. Over 12,000 animals are being 
exhibited. 

An exhibit of soft pork and live soy 
bean fed hogs, sponsored by the Insti- 
tute of American Meat Packers and the 
Ohio Agricultural Experiment Station, 
is one of interest to the meat packing 
industry. 








MEAT SUPPLIES AT EASTERN MARKETS 
(Reported by the U. S. Bureau of Agricultural Economics. ) 
WESTERN DRESSED MEATS. 


NEW YORK. PHILA. BOSTON. 

STEERS, carcass Week ending Nov. 23, 1935...........seee0 8,586 2,288 2,090 
WE STEED - cncivcseccccerccescnesivccese 8,385 2,219 2,221 

Same week year AGO........ecccccccccccccs 8,235 2,421 2,236 

COWS, carcass Week ending Nov. 23, 1935..........seee05 See 1,440 2,348 
EE I. 56s ns 6 cncdees suds csiactecees 2,94314 1,666 2,391 

Same week year Ag0..........eee00- eeneeke 990 1,418 1,821 

BULLS, carcass Week ending Nov. 23, 1935...........sse00+ 317% 396 8 
WEE BHI: cccccccwtasesecccsscscaccces 319% 432 21 

Same week year AZO.........cceeeeeeeceeee 233 322 10 

VEAL, carcass Week ending Nov. 23, 1935.............2008 13,513 1,840 1,010 
WH SE ois oe cetecstacrsaceseeeseees 11,006 1,602 575 

Same week year AgGO..........ceeeeeees os ae 2,387 975 

LAMB, carcass Week ending Nov. 23, 1935...........++. «++ 45,077 11,156 16,495 
Week. PUOTIIEE ccc ccdccvescccecsesecevoocce 39,546 9,165 17,689 

Same week YeOF AGO. ...ccccccccccecees couse | §686,CERR 12,424 17,607 

MUTTON, carcass Week ending Nov. 23, 1935...........+e000- 3,739 904 868 
Week QUOTED ccccescvcceccnccdccccscocces 3,014 1,010 982 

DaMO WEE FORE OOP. cccesccscciccccceccesos 1,083 356 202 

PORK CUTS, Ibs. Week ending Nov. 23, 1935.......... oe e000 02,286,613 410,304 265,982 
Wee WGTNIEE occ 0006508 caccvvecenessns 1,670,455 343,644 154,322 

Gene WOE PONT DOD. cévc cs vecseccécscccced 1,471,343 534,982 286,570 

BEEF CUTS, Ibs. Week ending Nov. 23, 1935.........+.0+. vie! SL ieee eoeeee 
Week BOOTIES ccccccedcccsccccesvccecosioce 480,808 «veces ecccce 

Same week year Ago..........000- wseéeoses ST  .  wenwes besawe 

LOCAL SLAUGHTERS. - 

CATLBE, head Week ending Nov. 23, 1935...... sand deeenae 8,029 2,466 ceceee 
Week SUTURED co csiccccboseccvcsescccévews 8,911 1,968 cocece 

Same week yeAF AGO. .....ccccccccccccccees 8,986 2,735 coceee 

CALVES, head Week ending Nov. 23, 1985...............+. 14,389 2,434 covees 
Week. PROVED ccc ccccdceccccccccosccccesue 13,656 2,595 o0nsee 

Same week year AgZO...........eeeeee oa es 13,587 3,343 meek 

HOGS, head Week ending Nov. 23, 1935...........ee00+5 45,917 15,367 cocece 
Week previous ....... Seesieececee rene 13,217 ccccce 

Same week year ago............++ ehctvetes 55,849 18}221 ecocee 

SHEEP, head Week ending Nov. 23, 1985...........ese0% 65,400 6,722 cocese 
WG DUUEID ccs sc avccececcccessctevevesss 64,196 6,434 oseeee 

GAMD WORK FORE BPs cdvccccvcecevcesensess 62,784 7,897 ooneey 











Order Buyer of Live Stock 
L. H. MeMURRAY 


Indianapolis, Indiana 




















LIVE STOCK BUYER--- 
HOGS a Specialty 


H.L. SPARKS & CO. 


National Stock Yards, Illinois Telephone: Bridge 6261 or L.D. 518 
Springfield, Mo. Telephone 3339 











‘eek ending November 30, 1935 
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Rail and Truck Traffic 


News and Information for Packer 
Transportation Departments 


MEAT RATE HEARINGS 


Second of the series of hearings in- 
volving the old livestock and meat rate 
controversy between Eastern, Midwest- 
ern, Iowa and Missouri River packers 
(reviewed in THE NATIONAL PROVIS- 
IONER of October 19, 1935, page 12) 
was held at Chicago on November 25 
to 27, examiner Trezise of the Inter- 
state Commerce Commission presiding. 
Three separate cases were involved at 
this hearing, as follows: 


I. and S. docket 4142, which related 
to certain tariffs suspended by the 
commission. These tariffs sought to 
cancel application of commodity rates 
on packing house products from Iowa 
and Minnesota points, substituting 
therefor the higher fifth-class rates. 


General dockets 25,143 and 26,970 
(Swift & Company vs. N. Y. C. R. R. 
Co., et al.). These complaints brought 
into issue the alleged discrimination 
against fresh meats and packing house 
products from Missouri River points in 
favor of Iowa points. Armour and 
Company and Cudahy Packing Co. were 
parties to docket 26,970. Docket 25,143 
had been filed in 1932, and it was re- 
opened so as to bring the record down 
to date. Armour and Company was a 
party to the complaint. 


Represented at the hearing were 
counsel for the interior Iowa packers, 
Eastern Meat Packers Association, Ar- 
mour, Cudahy, Wilson, various livestock 
markets, chambers of commerce and 
several small packers. 


The suspension case was first taken 
up and the carriers put in their usual 
line of exhibits, comparing meat rates 
and earnings with class rates, dairy 
product rates, live poultry rates, wool 
rates and iron and steel rates. They 
were followed by a witness for the 
Iowa packers, C. A. Heath, traffic man- 
ager, Rath Packing Co. He introduced 
exhibits numbered F4 to F65 inclusive, 
making numerous comparisons designed 
to show the Iowa rates were not low. 


G. F. Tolly, representing Swift & 
Company, introduced exhibits F66 to 
F97 inclusive. W. W. Manker of Ar- 
mour and Company introduced exhibits 
F98 to F114 inclusive. In these three 
sets of exhibits almost every conceiv- 
able rate and earning comparison was 
made, each of course designed to sup- 
port the views of the witness introduc- 
ing it. 

H. E. Wennagel, traffic manager, 
Schluderberg-Kurdle Co., Baltimore, 
Md., appeared with attorney Wilbur 
La Roe for the Eastern Meat Packers 
Association, and introduced exhibits 
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F115 to F123, designed to show the 
disadvantage to Eastern packers be- 
cause their livestock rates were higher 
than packinghouse products rates from 
points West of the Mississippi River. 


Testimony followed by representa- 
tives of various chambers of commerce, 
markets, etc., and there was some re- 
buttal testimony for railroads. Hear- 
ing ended with adjournment on Novem- 
ber 27. Briefs are to be filed Janu- 
ary 15. 


NEW FREIGHT RATES ASKED 


Swift & Company and other packers 
have filed complaint with the Interstate 
Commerce Commission asking for new 
freight rates on fresh meats and pack- 
inghouse products from Missouri River 
and other Western points to Eastern 
destinations, including New England, 
not to exceed those now in effect from 
interior Iowa points. Comparison is 
made between rates being paid from 
Missouri River points with rates col- 
lected by the defendant railroads from 
interior Iowa points. Docket number of 
the case is 27224. It has not yet been 
set for hearing. 


SLAUGHTER REPORTS 


Special reports to The National Provisioner show 
the number of livestock slaughtered at 16 cen- 
ters for the week ended Nov. 23, 1935: 


CATTLE. 


Week 
ended 
Nov. 23. 
CRBCRSO 2 cocccccccccccces 27,994 
Kansas City .....ccccece 2 
Omaha 
East St. Louis 
St. Joseph 
Sioux City 
Wichita 


Philadelphia 

Indianapolis 

New York & Jersey City. 
Oklahoma City 
Cincinnati 


St. P. , 14, 347 
5 5,620 


181,786 177,382 


Chicago 70,086 
Kansas City 

Omaha 

East St. Louis 

St. Joseph 

Sioux City 

Wichita 

Fort Worth 

Philadelphia 

Indianapolis 

New York & Jersey City. 
Oklahoma City 

Cincinnati 

Denver 


252,723 596,349 


Chicago 36,761 22,097 
Kansas City 8,608 
Omaha 8s 

East St. Louis 

St. Joseph 

Sioux City 

Wichita 


Philadelphia 

Indianapolis 

New York & Jersey City. 
Oklahoma City 
Cincinnati 

Denver 


167,965 


CHICAGO HIDE QUOTATIONS 
Quotations on hides at Chicago for 
the week ended Nov. 29, 1935, with 
comparisons, are reported as follows: 
PACKER HIDES. 


Week ended Prey. Cor. week, 
Noy. 29. week. 1934. 


@154%n 15%@16n 10%@lin 

@15% @10 
14% @154 @154ax @9 
whe. “butt wage * B 4 
strs 4%@154 @154ax @ 
hearin 


@l11 


Spr. nat. strs. 
Hyvy. nat. 
: @15%ax 


Cc 
nx 


@14%ax 


@u 


asa 
= 
a) 


eae 


@u @l 
12% @13n 
@l1 


a 
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Nat. bulls .. 
Brnd'd bulls. n 
Calfskins ...18 @22 19 
Kips, nat....15 @16%4n 
Kips, ov- -wt. 14 p1544n 
Kips, brnd’ a. 12% @ —— @13% 
Slunks, reg..90 @95 
Slunks, hris.35 On 35 @40n 
Light native, butt branded and Colorado steers 
lec per lb. less than heavies. 


CITY AND OUTSIDE SMALL "+ ae 
br ai 


@23 13 
@16% 
@15%4ax 


= 
SICSCUS530 I © 
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QALHDHDADDADH SO 
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Nat. all-wts. 
Branded .... 
Nat. bulls .. “2 & 
Brand’d _ a - 
sity Calf 

City Kips ae Git 
Slunks, reg..70 @s80n 
30n 


Slunks, hris..25 
COUNTRY HIDES. 
@ S8%n 8%4@ 4 


8h 8 
sui 9 “3 5 


Hyvy. steers... 
Hvy. cows .. 
Buffs 
Extremes 
Bulls 


11 @u% 
70 @85n 
Deacons meee * : 70 @8in 
Slunks, od 50 @60n 
Slunks, hris. 10 @l5in 
Horsehides .. ere 25 3.75@4.25 
SHEEPSKINS. 
Pkr. lambs..2.15@2.30 2.15@2.25 
Sml. pkr. 
eee 50@1. = 8. a F 65 
1.00 


Pkr. — 
pelts ...16 @lin 16 tin 


CHICAGO HIDE MOVEMENT 


Receipts of hides at Chicago for the 
week ended November 23, 1935, were 
4,004,000 Ibs.; previous week, 4,701,000 
Ibs.; same week last year, 8,451,000 lbs.; 
from January 1 to November 23 this 
year 223,932,000 lbs.; same period a 
year ago, 229,810,000 lbs. 


Shipments of hides from Chicago for 
the week ended November 23, 1935, 
were 5,715,000 lbs.; previous week, 
4,181,000 lbs.; same week last year, 
9,710,000 lbs.; from January 1 to No- 
vember 23 this year, 268,002,000 lbs.; 
same period a year ago 274,695,000 Ibs. 


WEEKLY HIDE IMPORTS 
Imports of cattle hides at leading 
U. S. ports for week ended Nov. 23: 


New York. Phila. 
- 23, 293 


Week ending Boston. 
Nov. 23, 
Noy. 16, 
Nov. 9, 
Nov. 2, 


Total I 
Nov. 24, 1934 
Nov. 17, 1934 


Same total '34.... 59,225 
Total so far: 1935—1,863,415.* 1934—883,259. 


*Does not include 232,923 imports at Norfolk. 
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Chicago 


PACKER HIDES—Trading was light 
in the packer hide market during the 
holiday week and the week is closing 
with prices not very clearly defined, 
especially on steers. Total of 17,000 
branded cows sold early at steady 
prices; 4,500 light cows sold steady dur- 
ing the week, and 3,000 extreme light 
native steers moved at ‘%c off, or a 
total of 24,500 hides confirmed during 
the week. 


Various reports were abroad among 
the trade late this week that native 
steers and Colorados had moved at %c 
off but so far no confirmation has been 
possible, and packers generally talk last 
sale prices for all native and branded 
steers. The recent decline in light na- 
tive cows had widened the differential 
between heavy and light hides and, 
while the decline is more or less based 
on seasonal quality from here on, buy- 
ers have been relying on the absence 
of specialty leather tanners from the 
market to bring about lower prices for 
the heavy hides as we go into winter 
quality. 


Native steers last confirmed at 15%c; 
15¢ has been bid and reported paid late 
this week but no confirmation obtain- 
able and packers still generally ask 
15%c. One packer sold 3,000 Oct.-Nov. 
extreme light native steers at 12%4c, 
or %4¢ off. 


Last confirmed trading in branded 
steers was at 15%c for butt brands, 
14%c for Colorados, 15%c for heavy 
Texas steers and 14c for light Texas; 
bids in the market at 4%@%c less, and 
reports of trading in Colorados at 14%c 
late this week not confirmed. Extreme 
light Texas steers quotable at 11c. 


Bidding 111%4c for heavy native cows, 
asking 12c. One packer sold 1,000 St. 
Paul and 2,000 River point Nov. light 
native cows mid-week at 11c, and Asso- 
ciation late in week sold 1,500 Chicago 
Nov. at lic; this figure bid for River 
points and asked for mixed points. Two 
packers sold 16,000 Nov. branded cows 
early at 1lc, steady; Association sold 
1,000 Nov. same basis. 


A car of independent packer bulls was 
reported late last week at 10%6c for 
natives. 


OUTSIDE SMALL PACKER HIDES 
—Some offerings of outside small pack- 
er all-weights at 1046c, selected, f.o.b. 
shipping points, with branded at 4c 
less, are unsold, with buyers’ ideas not 
over 10c, f.o.b., although some holders 
ask more. Chicago small packers 


quoted %c over these prices in some 
quarters. 


FOREIGN WET SALTED HIDES— 









Week ending November 30, 1935 


Higgs mataees 


South American market a shade easier. 
Early in week, 4,000 Wilson steers and 
4,000 Sansinenas sold at 80% pesos, 
equal to 13%c, cif. New York, as 
against 81% pesos or 13xsc last week. 
Sales of rejects reported equal to 12c, 
or “4c off. Later, 4,000 Argentine 
steers sold to this country and 2,000 
to United Kingdom at 80 pesos, or 
13¥sc. 


COUNTRY HIDES—Trading awaited 
in countries on a scale sufficient to 
establish prices. Holders of all-weights 
at interior points continue firm in their 
ideas and collectors are unable to buy 
in line with prices obtainable for tanner 
selections, with bids slow to come out 
for the latter. All-weights range 8@ 
814c¢, selected, for trimmed stock. Heavy 
steers and cows 8%c, nom. Buff 
weights sold at 8c, flat, f.o.b., equal to 
8% @9c, selected, delivered, trimmed, 
but difficult to secure top. Extremes 
quoted in a range of 942@10c, nom., 
trimmed, with top doubtful. Bulls 6@ 
614c, nom.; glues around 6c. All-weight 
branded about 7c, flat. 


CALFSKINS — Packers moved most 
of their Nov. calfskin production late 
this week at a cent under prices ob- 
tained for Oct. skins. One packer sold 
30,000, another packer 10,500, third 
packer 13,000 and fourth packer 35,000 
Nov. calf, at 22c for northern heavies 
916/15-lb., with Detroit, Cleveland and 
Evansville at 22%4c; River point heavies 
2ic, and lights under 9%4-lb. at 18c. 
Some Fort Worth and Oklahoma un- 
sold. 

Chicago city calfskins declined a cent 
mid-week, when three cars 10/15-lb. 
sold at 18c and two cars 8/10-Ib. at 16c; 
car Detroits moved also at these prices. 
Outside cities, 8/15-lb., quoted 164%%4@ 
16%4c, nom.; mixed cities and countries 
around 141c; straight countries 1142@ 
12c. Chicago city light calf and dea- 
cons sold at $1.15 for 5,000, or 10c off. 

KIPSKINS — Packers awaiting bids 
on Nov. kipskins, with last trading 
prices for Oct., 16%4c for northern na- 
tives and 13%c for branded, no longer 
representative of market. Oct. over- 
weights have been offered at 15%4c 
without attracting buyers. Trading 
necessary to establish market. 


Couple cars Chicago city kipskins 
sold mid-week at 13c or 1%c down. 
Outside cities quoted around 12%@138c; 
mixed cities and countries about 11%4c; 
straight countries 10@10%c. 


One big packer sold 7,000 Nov. regu- 
lar slunks at 90c, or 5c off. 


HORSEHIDES—Good city renderers 
generally quoted around $4.10@4.25 
with full manes and tails, although 
sales have been reported up to $4.40; 


trimmed quoted down to $3.75. Mixed 
city and country lots range $3.75@4.00 
untrimmed, down to $3.25 trimmed. 


SHEEPSKINS — Dry pelts coming 
slowly and quoted 16@17c, nom., for full 
wools. Big packer shearlings scarce 
and quoted at last sale prices; No. 1’s 
at $1.00, No. 2’s at 75¢ and No. 3’s or 
clips 50c; another car moved that basis 
last week. Pickled skins fairly steady 
at $6.25 per doz. last paid for big pack- 
er lambs, and sheep quoted around $7.25 
per doz. Packer lamb pelts have ad- 
vanced very sharply during the past 
month, some quoting $2.70@2.80 per 
cwt. live lamb, or $2.15@2.30 each, and 
sales reported in one direction at $2.90 
per cwt. for late Nov. pelts. Pelts ap- 
pear to be in short supply and consid- 
erable speculative activity reported in 
some quarters. Buyers claim present 
prices can only be paid by those oper- 
ators who purchased pelts at lower 
prices earlier and can average down, 
and at present are not inclined to con- 
sider advances for the better quality 
Dec. pelts. Outside small packer lambs 
range $1.65@1.75 each, selected, with 
small ones at % to % price; some 
quote $1.50@1.75. 


New York 


PACKER HIDES — Packers cleaned 
out their Nov. production of steers 
earlier, with last trading previous week 
at 15%c for native steers and 14%c 
for Colorados; butt brands moved earli- 
er at 15%c. All-weight cows last sold 
at 1l1c. 


CALFSKINS—Trading awaited to de- 
fine prices for calfskins more clearly. 
Sales of about five cars collectors’ calf 
reported early at 10c down, or 5-7’s at 
$1.45, 7-9’s at $1.95, and 9-12’s at $2.65, 
prior to the movement of calf in the 
western market. 


N. Y. HIDE FUTURES PRICES 


Saturday, Nov. 28, 1985—Close: Dec. 
11.22@11.28; Mar. 11.55@11.59; June 
11.90@11.98; Sept. 12.22n; Dec. (1936) 
12.50n; sales 7 lots. Closing unchanged 
to 3 lower. 


Monday, Nov. 25, 1935—Close: Dec. 
11.20@11.27; Mar. 11.53@11.58; June 
11.84@11.90; Sept. 12.16n; Dec. (1936) 
12.50n; sales 44 lots. Closing 2@6 
lower. 


Tuesday, Nov. 26, 1935—Close: Dec. 
11.18b; Mar. 11.52@11.54; June 11.84 
sale; Sept. 12.16n; Dec. (1936) 12.46n; 
sales 97 lots. Closing unchanged to 4 
lower. 


Wednesday, Nov. 27, 1935—Close: 
Dec. 11.18b; Mar. 11.53 sale; June 11.85 
sale; Sept. 12.17@12.22; Dec. (1936) 
12.47n; sales 15 lots. Closing unchanged 
to 1 higher. 

Thursday, Nov. 28, 1985—Holiday. 

Friday, Nov. 29, 19385—Close: Dec. 
11.13 sale; Mar. 11.42@11.43 sales; 
June 11.76 sale; Sept. 12.08n; Dec. 
(1936) 12.38n; sales 40 lots. Closing 
5@11 lower. 
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REMEMBER WHEN 
THEY USED TO 
ARGUE ABOUT 

MILDNESS IN SALT? 


i 



















— in salt used to be asubject by the makers of Diamond Crystal Salt. 


of considerable debate. For years And in every other desirable quality of 
men interested in salt disputed the question good salt, too—purity, solubility, color, and 
as to which was the milder salt. dryness, Diamond Crystal is unexcelled. The 


Then the Diamond Crystal Salt Company __ key to it all is the Alberger Process, your 
introduced the Alberger Process of making _salt insurance, your guarantee of absolute 
salt. The question was settled. It was soon uniformity — always. Diamond Crystal Salt 
evident no salt was milder than salt refined | Company, (Inc.), 250 Park Avenue, New Yr 
by this process, which is used exclusively York, N. Y. 


DIAMOND CRYSTAL SALT 


UNIFORM IN COLOR...PURITY...DRYNESS...SOLUBILITY. SCREEN 


ANALYS!IS...CHEMICAL ANALYSIS...CHARACTER OF FLAKE 
oe 


Donte a SINGLE GANG 
on your PORK SAUSAGE 


Be sure your product 
is RIGHT! 





We will send you a 12 Ib. Use only Frank’s Milwaukee 
ee eS Tes Pork Sausage Seasoning for 
Sa Se: ing. U 
Beef Pecan Bag ee perfect flavor, uniform results 
12 to 14 oz. to make up 
* T ap Cc K I N E T’ T E ~ 100 Ibs. of sausage. Then and quality that builds sales. 
The Wynantskill line of stockinettes includes taste it! Sell it! Watch The makers of the famous 
beef, ham, sheep, lamb, bacon, frank and the results! If after trial ‘ : 
calf bags—all give greatest service and full eee Frank’s Milwaukee Sausage 
protection at lowest cost. The beef fore- eee nue 
quarter bag illustrated above guards against isfied, return the bal- : 
exposure and dirt, insures clean, handsome ance of the season: 


appearance. Made in many sizes to perfectly 
fit any carcass from 400 to 1,000 Ibs. 
Samples sent FREE. Write! 


Write for Samples 


WYNANTSKILL MFG.CO.nS" 


ie Represented by Jos. W. Gates 


ing for credit. 


@ There isa FRANK'S 
MILWAUKEE SEASONING 


for every sausage. 


Fred K. Higbi 
R. P. McDermott 
417 8. ae St. Hardi Road 131 W. Oakdale Ave. 


153 


SAUSAGE MFRS. SUPPLY CO. 
1208 N.Water St., Milwaukee, Wisc. 


Glenside, Pa. 
4 W. J. Newman 

Road 9942—4 ‘ 1005 Pearl St. 
Jamaica Plain, Mass. Corona, L. I., N. ¥. Alameda, Calif. 
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Meat Packing 40 Years Ago 


(From The National Provisioner, Nov. 30, 1895.) 


Disturbance in cattle circles was cre- 
ated by decision of the Secretary of 
Agriculture to admit Mexican cattle into 
the United States. 


Cudahy Packing Co. took over coop- 
erage plant in Omaha and will manu- 
facture its own barrels. Also recently 
purchased controlling interest in a large 
ice company in Omaha and will make 
its own ice and offer its meat patrons 
ice at reasonable rates. 


Jacob Dold Packing Co. began ad- 
vertising its “Buffalo” brand of canned 
meats, “White Rose” brand lard, “West- 
phalia” brand hams, shoulders and 
bacon in THE NATIONAL PROVISIONER. 


Procter & Gamble Soap Co. expects 
to have new plant at Ivorydale, O., com- 
pleted by Christmas. 


Business was conducted under great 
difficulties in Chicago on November 26, 
owing to one of the worst snow storms 
ever known. 


Swift & Company opened their hog 
house at St. Louis. 

Jacob Dold of Buffalo was a visitor 
to the Chicago Board of Trade. 

Albert Manheimer, who claims title 
of champion beef dresser, holds record 
of 3 min. 21 sec. for dressing a steer. 


MEAT PACKING 25 YEARS AGO 


(From The National Provisioner, Dec. 3, 1910.) 


Eleventh annual International Live 
Stock Exposition opened at Chicago with 
entries of 1,194 cattle, 1,163 sheep, 307 
hogs and 1,191 horses. Grand champion- 
ship steer was a 10-months old grade 
Angus calf shown by the Iowa State 
College, bought by Eli Pfaelzer Pack- 
ing Co., Chicago, at 60c lb. 

Michael Cudahy, head of the Cudahy 
Packing Co., died at Chicago on Novem- 
ber 27, of pneumonia, at the age of 69. 
He was the last of the “big four” foun- 
ders to pass away—P. D. Armour, Gus- 
tavus F. Swift and Nelson Morris being 
the other three. 

Fred Sawyer, of Swift & Company’s 
provision department, sailed for a trip 
to Europe. 

President Walter Blumenthal of the 
United Dressed Beef Co. made his usual 
visit to the International show at Chi- 


cago to buy prize beef for the holiday 
trade. 


Week ending November 30, 1935 


O. S. DeBeck, head of the S. & S. 
Company’s canned meat department, 
died suddenly at his home in Chicago. 


Harry Boore was back in the hog 
market, after being out for a month 
or so. 


Chicago packers’ purchases of hogs 
for the week ending November 26, 1910, 
totalled 119,800 head. Hogs averaged 
$7.01. Purchases for the year to date 
were 4,042,500 head. 


CHICAGO NEWS OF TODAY 


Purchases of livestock at Chicago by 
principal packers for the first three 
days of this week totaled 21,785 cattle, 
3,764 calves, 27,509 hogs and 29,969 
sheep. 


O. E. Jones, manager of the refinery 
department, Swift & Company, returned 
this week from a vacation spent in the 
South. 


C. S. Hughes, president, Hughes- 
Curry Packing Co., Anderson, Ind., 
visited Chicago this week. 





BROUGHT $1.25 A POUND. 


The beef—not the girl! Alex, grand 
champion steer of the 10th annual Great 
Western Livestock Show at Los Angeles, 
sold for $1.25 per lb., 25c above last 
year's price. He is shown with his 
chaperone, Marvelle Andre of Hollywood. 


F. R. Marshall, secretary, National 
Wool Growers’ Association, stopped in 
Chicago en route to Washington, D. C., 
this week. 


G. L. Childress, general manager, 
Houston Packing Co., Houston, Tex., 
was a recent visitor in Chicago. 


John W. Rath, president, Rath Pack- 
ing Co., Waterloo, Ia., was a Chicago 
visitor this week. 


Harvey W. Morsch has been ap- 
pointed head of the Comenenntnt re- 
search and budget 
departments of Ar- 
mour and Company, 
succeeding Frederick 
Nymyer, resigned. 
Mr. Morsch was also ° 
made chairman of 
the maintenance 
budget committee. 
He began with the 
accounting depart- 
ment of Armour at 
Sioux City in 1919, 
became assistant general oniiien in 
1931 and was elected assistant comp- 
troller of the company in 1935. 


Thomas E. Wilson celebrated the 
Thanksgiving season on November 27 
with his annual dinner for the young 
men in his organization. It was held 
in the company restaurant at noon. 

Murray T. Morgan of the AAA cattle 


and sheep section at Washington was a 
Chicago visitor this week. 





A familiar face will be missing from 
the next convention of the Institute of 
American Meat Packers. William F. 
Scheck, one of the best-known and best- 
liked men in Chicago’s Packingtown, 
died on November 25 at his home in 
Chicago after a brief illness. Will 
Scheck had been an employee of Swift 
& Company for 38 years, thirty-seven 
of which were passed in the advertising 
department. He was born in Chicago 
and was known to advertising and pack- 
inghouse men all over the country. He 
was high in Masonic circles and had a 
host of friends outside the industry. 
Funeral services were held on Novem- 
ber 27, with interment at Mount Green- 
wood. 


The Hide & Leather Association of 
Chicago will hold its annual banquet 
and election of officers for the coming 
year on December 6. The nominating 
committee, composed of the entire di- 
rectorate, has selected the following 
slate: Geo. H. Elliott, president; Fred 
Lumpp, first vice-president; Peter Cool- 
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C. D. Plates and C. D. Cut-More Knives 



































FP." 
cha 
The O. K. Knife with changeable Double 
Edged blades, for twenty years a standard 
equipment with all the large packers and 
most of the leading sausagemakers in the , 
country now have proved their superiority. Pa 
The New C. D. Cut-more changeable blades No 
fit in all O. K. Holders. The C. D. Cut- 
: : wil 
more solid knives are guaranteed to out- 
last any other make or style of knives. a 
e Buns for price and circular regarding tin 
the O. K. and C. D. CUT-MORE BLADES and C. D. ANGLE-HOLE REVERSIBLE PLATES, 
e Dr 
The Specialty Mfrs. Sales Co., 2021 Grace St, Chicago, Ill e° 
¥v 
fo 
ha 
19 


BELLEVUE STRATFORD | | * 


CLAUDE H. BENNETT, General Manager 


In the heart of 
Philadelphia... 


socially, com- 








wortH Jnsistin 1g ON! 


STANGE Products have a proven 
record of success, have demon- 
strated their ability to build sales 
and profits. They have achieved 
their high position because they are 
definitely made better, from finer 
raw materials. They cost less, are 
easy to use. Success is assured! $3.50 

Get the facts—today! 


mercially and 
geographically. 


Rates begin at 


Dry Essence of Nat- 
ural Spices—Indi- 
vidual or Blended 


Peacock Brand Cer- 
tified Casing Colors 


Premier Curing Salt 
Baysteen 


Sani-Close Protective 
Seal 


Meat Branding Inks 
—VioletandBrown 
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Booking Offices 
New York: 11 W. 42nd St. 
Longacre 5-4500 


Pittsburgh: Standard Life Bldg. 
Court 1488 


WM. J. STANGE CO. 


2536-40 W. Monroe St., Chicago 
Western Branch, 923 E. 3rd St., Los Angeles 























A PROFITABLE ITEM 


NINTH AND NOBLE STREETS t oa d d Packers in the East have enjoyed large 
to your profits from this item for many years. 
PHILADELPHIA und 2 list DISTRIBUTORS WANTED in all 


BROKER rd states except N. J., N. Y., and Penna. 
PACKINGHOUSE WRITE! 
PRODUCTS 


HARRY K. LAX, General Manager 


F.C. ROGERS, INC. 












PORK 
PACK 


Trenton, N. J. 


Member of New York Produce Exchange 


and Philadelphia Commercial Exchange 640-48 Washington St. 
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sen, second vice-president; Wm. Bor- 
mann, third vice-president; Chas. F. 
Becking, secretary-treasurer. Thomas 
Pp. Gibbons, retiring president, becomes 
chairman of the board. 


NEW YORK NEWS NOTES 


Superintendent L. J. Gerber, Nagle 
Packing Company, Jersey City, left on 
November 30 on an extended trip which 
will include Omaha, where he will attend 
a superintendents’ meeting, and Chi- 
cago, where he plans to spend a little 
time at the company’s executive offices. 


J. J. Cook, office manager, United 
Dressed Beef Company, visited Charles 
H. Benedict at his home at Columbia- 
ville, N. Y., recently and found the 
former employee of the company, who 
has been in retirement on pension since 
1917, in excellent health and looking 
forward to celebration of his “first” 
birthday on December 12. Mr. Benedict 
—having completed one hundred years 
in 1934—is starting all over again this 
year. 

George M. Cline, who has been with 
Wilson & Co. for more than ten years, 
for the past two years at the New York 
plant as office manager, sailed on the 
s.s. Eastern Prince on November 30 for 
South America to perform similar 
duties at the company’s plant in Buenos 
Aires. Prior to coming to New York 
Mr. Cline spent three years at the 





HE SET THE STYLES. 


One of the mild sensations of the recent 
packers’ convention at Chicago was the 
sartorial impression made by F. J. Cooper, 
general manager, Cudahy Packing Co., 
Jersey City, N. J. Attired in a gray suit 
of the latest weave and pattern, with 
dark shirt and boutonnier, he was the 
observed of all observers. 


Week ending November 30, 1935 


Wilson plant in Brazil, and both he and 
his wife are looking forward to renew- 
ing their residence in South America. 
Robert R. Caldwell is the new office 
manager at New York. He entered 
Wilson employ 17 years ago as a boy, 
and has built up a fine record. 


Visitors to New York last week in- 
cluded vice chairman Philip L. Reed, 
Winslow Bros. & Smith, Boston; Wil- 
liam Lexier, quality control department, 
and Fred Mulligan, produce department, 
Armour and Company, Chicago; Geo. 
Baxter, beef department, Swift & Com- 
pany, Kansas City. 

The Paramount news reel on “gov- 
ernment-graded beef” had its first show- 
ing in New York at the Paramount and 
Capitol theatres on November 29. B. F. 
McCarthy, chief marketing specialist, 
U. S. Bureau of Agricultural Economics, 
is one of the stars in this picture. 


George Greenburg, credit department, 
Wilson & Co., Syracuse district, and 
R. J. Cowden, poultry department, Wil- 
son & Co., Chicago, were visitors to 
New York last week. 

A. E. Nelson, district manager, Wil- 
son & Co., New York, has been elected 
chairman representing Western packers 
in the drive for funds for the United 
Hospitals campaign, metropolitan New 
York district. 

Meat and poultry seized and de- 
stroyed by the health department of the 
city of New York during the week 
ended November 23, 1935, were as fol- 
lows: Meat—Brooklyn, 46 lbs.; Man- 
hattan, 378 lbs.; Bronx, 1 lb.; Queens, 
4 lbs.; Richmond, 2 lbs.; total, 431 Ibs. 
Poultry—Brooklyn, 2 lbs.; Manhattan, 
18 lbs.; Richmond, 4 lbs.; total, 24 Ibs. 


COUNTRY-WIDE NEWS NOTES 


Harry Doyle, head of the by-products 
sales department, Kingan & Co., In- 
dianapolis, passed away suddenly on 
November 26 as the result of a heart 
attack. He was 54 years of age, had 
been with the company for 23 years, 
and was widely known and liked in the 
trade. 


One of the 50-year veterans given a 
gold button at the recent packers’ con- 
vention as.a mark of half a century of 
service in the meat industry was J. A. 
Leary, dock superintendent for Swift & 
Company at London, England, for the 
past 35 years. He was not present to 
receive the award, but his British asso- 
ciates honored him by changing his 
nickname from “Old Jack” to “Gold 
Button Jack,” and he received a nice 
letter of congratulation from chairman 
of the board Charles H. Swift. 


Announcement is made by president 
J. T. McMillan, of the J. T. McMillan 
Company, St. Paul, Minn., packers, of 
the appointment of M. W. Stults as 
sales manager of the company. Mr. 
Stults had been assistant sales manager 
for Miller & Hart, Chicago, and previ- 
ously district sales representative for 
Wilson & Co. He is well-known in the 
trade as a progressive sales executive, 





QUALITY HIS MOTTO. 


Michael Feinberg, head of the Feinberg 

Kosher Sausage Co., Minneapolis, Minn., 

believes in the best sausage and the 

best plant to make it in. His plant, with 

porcelain walls and stainless steel equip- 

ment throughout, is a showplace among 
sausage factories. 


and his host of friends are pleased to 
learn of his new connection. 


John W. Harry, traffic manager, John 
Morrell & Co., has been elected presi- 
dent of the Traffic Club of Topeka, 
Kans. 


City Dressed Beef Co. has been in- 
corporated at Milwaukee, Wis., with 
offices and packinghouse at 3131 N. 31st 
st. The concern will cater to Milwau- 
kee trade. 


Construction of a new slaughter 
house for the Kansas City Dressed Beef 
Co. has been started at Kansas City, 
Kans. The plant will be of brick and 
concrete. 


John M. Rehnee has reopened his 
meat-curing plant at Waycross, Ga., 
for its fourth season. The plant, ac- 
cording to Mr. Rehnee, has cured as 
much as 360,000 pounds in a single 
season, “and this year is expected to 
be the heaviest on record,” he says. 


A meat curing and smoking plant 
will be established at Hattiesburg, 
Miss., by C. Z. Stevens, sr., who op- 
erates a similar plant at Lucedale, 
Miss. In addition the plant will chill 
and store beef for marketmen and 
others. 


Oscar Mayer & Co., Madison, Wis., 
are installing a new Hubbard “velvet 
drive” automatic press, also new equip- 
ment in the ham boiling department. 


C. F. Hutchison, former assistant 
district sales manager at Ft. Worth, 
Tex., and Atlanta, Ga., has been made 
manager for Armour and Company at 
Jacksonville, Fla., including Florida 
branches, succeeding J. S. Livesay, who 
after 35 years in the South becomes 
special sales representative in that 
territory. 
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WHAT to ‘Buy ? 


@ When Customer is Undecided 
Dealer Has Sales Opportunity 








HERE is profit in the undecided 
customer! 


Many housewives who come into the 
retail meat store don’t know what they 
want. Some retailers look on these un- 
certain buyers as time-wasters, un- 
worthy of attention. But other dealers 
realize they are valuable. 


The undecided customer offers a real 
chance for salesmanship and good 
profits. She is often a buyer with a 
middle-class income whose meat needs 
are not solely dictated by her pocket- 
book. 


What is she undecided about ? 


She usually fails to specify one or 
more of the following details of her 
prospective purchase—the cut, the price 
and the quantity. 


Long Profit vs. Small Margin 


When the cut is not named, the wide- 
awake meat dealer has a chance to offer 
an item that pays a long profit rather 
than one with only a small margin. It 
also gives him an opportunity to move 
an overstocked item, or one which he is 
just introducing to his trade. 


If the customer does not specify price 
she is willing to pay, the meat dealer 
may be able to show her that she wants 
to buy a cut on which his profit will be 
good. He also is able to suggest a 
wide variety of products, since the buy- 
er has not set an arbitrary price limit 
on her purchases at the beginning of 
the transaction. 

The retailer may be able to sell sev- 
eral pieces or pounds of meat instead of 
one or two if the buyer has not speci- 
fied quantity. 

There are several factors which the 
meat dealer will have to consider in 
selling to this type of buyer. 


Sizing Up the Customer 


She must not be sold unsuitable prod- 
ucts or those beyond her means. She 
may buy once—but only once. She 
should not be sold hamburger when her 
appearance indicates she can buy por- 
terhouse. 

When in doubt, the dealer can sug- 
gest a medium-priced cut. If the store 
is crowded the salesman can suggest a 
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‘Fo the Petail Meat 


Dealer 


cut, its price and the quantity without 
showing the meat. 


Many of these undecided customers 
need ideas and information on prepar- 
ing meat. In serving them the dealer 
should be able to suggest, in at least 
general terms, a method of preparation 
for the meat item which he is trying 
to sell. 


Some meat salesmen have a tendency 
to offer the undecided customer the 
smallest quantities of fastest-selling 
cuts. They believe they arouse less con- 
sumer resistance than if they suggested 
unfamiliar or higher profit items. 


But many successful meat dealers 
look for profits in the undecided cus- 
tomer. They believe this type of buyer 
is in need of special help, and that the 
retail meat dealer is justified in selling 
her items which will satisfy her and 
yield a good profit. 


PRIZES FOR HIGH SALES 


One enterprising meat retailer has 
found it good practice to offer a small 
cash prize for the clerk turning in larg- 
est sales total for the day. The con- 
test, held on one day each week, has 
added many dollars to volume and 
profit. It also aids in keeping the en- 
tire stock moving. 























MAKING UP HER MIND. 


Meat dealer can help himself while help- 
ing his customer to make up her mind. 





FOOD CHAIN SALES STEADY 


Dollar sales of six food store chains 
totaled $615,600,857 for 44 weeks of 
1935, an increase of 8.8 per cent over 
sales of $565,560,023 in same period 
last year. Sales have remained at ap. 
proximately this same level above 1934 
during several recent 4-week periods, 
Increases in sales of individual chains 
ranged from 21.7 per cent to eight 
tenths of 1 per cent while one chain 
showed a decrease. The 1935 and 1934 
sales of the chains were as follows: 





1935. 1934, 
Safeway Stores ........ $244,480,543 $202,827,¢99 
Kroger Grocery & Bak... 192,509,750 185,535,878 
American Stores* ...... 96,401,819 95,643,178 
National Tea Co........ 51,669,227 51,179,747 
Jewel Tea Co. .....00. 15,644,315 14,269,319 
Dominion Stores ....... 14,895,203 16,104,208 
Six food products com- 
COREE. .civneOuecwad en $615,600,857 $565,560,023 





*45 weeks- to October 26. 


FLORIDA CHAIN STORE TAX 


Provisions of the Florida chain store 
tax law applying to gross receipts have 
been declared invalid by decision of a 
federal court. State authorities intend 
to appeal the ruling. The same deci- 
sion declared valid the graduated scale 
of $10 to $400 on from one to more than 
15 stores, also a clause doubling occu- 
pational taxes in event the gross sales 
tax was declared unconstitutional. 


CITY CHAIN STORE TAX 


Municipalities are now beginning to 
tax chain stores, in addition to state tax 
levies. The Little Rock, Ark., city coun- 
cil has voted privilege taxes ranging 
from $25 to $125 a unit on chain stores 
operated there. The Little Rock ordi- 
nance, which will become effective on 
January 1, is reported to be a copy of a 
similar ordinance adopted in Portland, 
Ore. 


RETAIL MEAT PRICES LOWER 


Retail prices of meats decreased 3.5 
per cent during two weeks ended No- 
vember 5, to lead a general decline of 
two-tenths of 1 per cent in average 
prices of all foods, the U. S. Depart- 
ment of Labor reports. Retail meat 
price declines were more marked in 
Central and New England states. Re- 
tail prices of cereals and bakery prod- 
ucts, butter, vegetables and eggs ad- 
vanced during the same period. 
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NEWS OF THE RETAILERS 


New entrants in meat business in Los 
Angeles, Calif., are Vincente Soria, 4129 
Chevy Chase, and A. Hartley, 9960 
Tujunga blvd. 

Visto Grande market, San Francisco, 
Calif., has moved to 6550 Mission st. 


In Seattle, Wash., Hagny Klones has 
purchased Liberty Market, 1006 W. 
Spokane st., from Louis Hostak and 
Jack Michlich bought Wallingford Shop- 
ping Center, 45th and Wallingford. 

Graham meat market will move to 
new location on north side of W. Third 
st., Dover, O. Formal opening is ex- 
pected about December 7, when an in- 
creased variety of meats will be offered. 

F. Albert, dealer in meats and gro- 
ceries, 2904 S. Cedar st., Lansing, Mich., 
recently enlarged and modernized his 
store. 

Remodelling of Peickert’s Sanitary 





Market, Steven’s Point, Wis., will be 
completed soon. 

Rud Peterson recently opened new 
meat market, 4320 W. Center st., Mil- 
waukee, Wis. 

Alois Fischer plans to open new meat 
market, Wabasso, Minn. 

Fred Conita has purchased meat busi- 
ness of Henry Stewart, Center, N. D. 

G. J. Christianson will reopen meat 
market, Valley City, N. D., after repair- 
ing damages done by fire several weeks 
ago. 

New meat market will be opened in 
Burchard, Nebr., by a Mr. Reynolds. 

Hobart Tiedgen recently opened meat 
market, Battle Creek, Nebr. 

Joe Brannan has purchased meat busi- 
ness of Stanley Watts, Birmingham, Ia. 

J. E. Erickson has purchased Peter- 
son Meat Market, Center City, Minn. 

J. F. Smaha has sold his meat busi- 








WHOLESALE DRESSED MEAT PRICES 


Wholesale prices of Western dressed meats quoted by the U. S. Bureau of 
Agricultural Economics at Chicago and Eastern markets on November 27, 1935: 








Fresh Beef: CHICAGO. BOSTON. NEW YORE. PHILA. 
STEERS: 
(1) (300-500 Ibs.) choice........seeeeee $16.00@17.50 «sw. eee eeee $17.00@18.00 ss... we nee 
GOOd. cocccccccccccccccccccccscccccccces 13. ae = =—s wp ee weweeee TT re 
MOET. cocccccccccccccccececcccceceocs pl eer 11.50@14.00 cee eneeee 
GERMMBER . ccccccccccccccccccccocccccccece 9.00@10.50 —s_ a... ce eeeee pe A rere ss 
STEERS: 
(500-600 Ibs.) choice.........sseeeseees , |e reer 17.00@18.50 17.50@18.50 
GEOR. coccccccccccccccccccocccccesccoces p eer 14.00@17.00 14.00@16.50 
PROROTR. coccccccevccevcecoesococceesece 10.50@13.00 ss... sae e eee 11.50@14.00 11.50@13.00 
GEMS. coccccccecccccceosceccecocoesces Se — Kasavecees WO.GOGIA.FO ll ccccccnces 
STEERS: 
(600-700 Ibe.) choice.......cccccccccce S.C  wankexeess 17.50@18.50 17.50@18.50 
Good Sr °° erect 14.50@17.50 14.00@16.50 
Medium 10.50@13.50 12.50@14.50 12.00@14.50 11.50@13.00 
STEERS: 
CTS TRS. Gp) GhekeO. ccc cccccccccsccccss 16.00@18.00 17.50@18.50 17.50@18.50 17.50@18.50 
dare benetecetoenvedssesssanrevenes 13.50@16.00 14.50@17.00 14.50@17.50 14.00@16.50 
- 10.00@11.00 10.50@11.50 11.50@13.00 11.00@12.00 
9.00@10.00 10.00@10.50 0.50@11.50 Wyss try 
8.50@ 9.00 9.50@10.00 9.50@10.50 9.00@10 00 
Fresh Veal and Calf: 
VEAL: 
CB) CROED. cacccccccccecs ocneeunuees sees 15.00@16.00 16.00@17.00 17.00@19. 16. 17.00 
Good ee 14.00@15.00 15.00@16.00 16.00@1 15.00@16.00 





Fresh Lamb and Mutton: 


LAMB: 
(38 Ibs. down) choice...........ceeee. » Be 18. 19. 20. i t : @ d 
) , ‘oe 8.00 9.00@20.00 19.00@20.00 Le 20.00 





12.50@14.00 
11.00@12.50 
10.00@11.00 


eee eeeeeee 


16.50@17.50  18.00@19.00  18.00@19.00 18.00@19.00 
17.00@18. 


15.50@16.50 17.00@18.00 17.00@18.00 8.00 
PakedetGiuieeneansswaubomsaies ++» 14.50@15.50  16.00@17.00 16.00@17.00 teteeeeeee 
LAMB: 
(46-55 Ibs.) choice............006 eeseee 16.50@17.50 18.00@19.00 18.00@19.00 18.00@18.50 
Mctbaseevniteecenesdhenwecdee eeccce 16.00@16.50 17.50@18.00 T7.50@18.00 17.50@18.00 
MUTTON: 
(Ewe) (70 Ibs. down) good...... eeccceces 9.00@10.00 10. 11.00 9.00@10.00 9. 10.00 
ORE RLE LE AREA EEL eeeeee 8.00@ 9.00 9.00@10.00 8.00@ 9.00 8.00@ 9.00 
EL ciaiweniNeteteadsccsuts ooeenese 7.00@ 8.00 7.50@ 9.00 7.00@ 8.00 7.00@ 8.00 
Fresh Pork Cuts: 
LOINS: 
| ee eccccccee 20.50@22.50 22.00@23.00 22.00@23.50 22. 23.50 
.  * ONG” eet ieee Emad ss: 20.50@22.50 22.00@23.00 22.00@ 23.00 22. 23.50 
.. | Se eR eECeia Sm I 21. 21.50@22.50 21.00@22.00 21.00@22.50 
ME SOE. dciuwbcecds caeabionataesd 18.00@19.50 20.00@21.50 20.00@21.00 20.00@21.00 
SHOULDERS: N. Y. Style: Skinned: 
=. eae pecevecses 15.50@16.50 =—=s cc. eee eee 18.00@19.00 18.00@20.00 
PICNICS: 
Pe ME wiotine Seainiecadbegauaacae: | Whee cake SE webebensd<)  - eenwbiaiek 
BUTTS: Boston Style: 
‘hs Dhcsa Mee OPE ET po ere rs 20.00@ 22.00 18.00@20.00 


(1) Includes heifer 450 Ibs. down at Chicago. 
(3) Includes sides at Boston and Philadelphia. 


Week ending November 30, 1935 


(2) Includes “‘skins on’’ at New York and Chicago. 


ness, Fullerton, Nebr., to Walter Kiehm. 


Gilbert Demint recently opened meat 
market, Main st., West Union, O. 


AMONG NEW YORK RETAILERS 


Eastern District Branch held its 
meeting at Schwaben Hall on Thursday, 
November 21, with chairman Joseph 
Wagner presiding. The evening was 
given over to discussion of holiday tur- 
key business. Plans for the annual 
ball are coming along nicely. The tur- 
key exchange was operated on Wednes- 
day, November 27 until closing time. 
This service proved a boon in supplying 
needs and using up the over supply of 
members. 


More than fifty members of the 
Ladies’ Auxiliary and their friends at- 
tended the card and bunco party of 
president Mrs. William Kramer at her 
home in Forest Hills. Games were 
played and refreshments served. Prizes 
were awarded and a demonstration 
given. 


The next regular meeting of Bronx 
Branch has been postponed to December 
5 for the purpose of receiving special 
reports. 


Ernest Ritzmann, president Bronx 
Branch, extends thanks to members and 
many friends for their visits and wishes 
while he was in the hospital. 








Revised 


Retail Meat 
Price Charts 


to meet the changed conditions 


ARE NOW READY 





Excellent and speedy reference sheet for 
costs and selling prices of retail cuts, 
worked out with practical needs of the 
dealer in mind. Save time in daily price 
calculations and protect against mistakes. 
Especially valuable at inventory time. 

Chart No. 1 gives cost and selling prices 
of retail cuts from whole carcasses or 
sides. 

Chart No. 2 gives cost and selling prices 
of retail cuts from extra wholesale cuts, 
such as chucks, loins, ribs, rounds, etc. 

You will need both charts, and we offer 
them both for $2.00; or $1.00 each. 


Use this coupon. You may 
send cash, 
THE NATIONAL PROVISIONER 
407 S. Dearborn Street, Chicago, Ill. 
Enclosed find $..........6. for which 


send the following number of Revised 
Meat Price Cards. 


Quantity No. 1..... Quantity No. 2..... 
NQ@ME. .ccccccccccccccccccccvccccesocce 
oS PT Pee eT eee ee Te Tere 
TC soc ce esetsssntem PS bab ciicece-ysee 
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The Improved CRANDALL-PETTEE 





OVEN 


Like everything else, a good 
oven in your plant means 
economy, 
life-time service. 
have been unsuccessful in 
producing an oven to rival 
this well-known make. 
COMPARE. 


Thousands in use in the 
Meat Packing Industry. 


WALD No. B-264 


BACON HANGER 











REEL 


WELDED 


efficient results, 


Imitators 








me 


By authorized manufacturer 


Nicholas Silvery 
8745—16th Avenue, Brooklyn, N. Y. 
Crandall-Pettee Co. 


MAYSVILLE 








ELECTRICALLY 


The bacon season is here—get your house in order for 


maximum profits! 
lower costs and perfect service. 


WALD MANUFACTURING COMPANY. INC. 






HEAVILY 
TINNED 





Use WALD Bacon Hangers for 
Ask for prices! 


KENTUCKY 








SELLING THE CUSTOMER 


(Continued from page 10.) 


Usually we cooperate with a coffee com- 
pany or a bottling concern which fur- 
nishes the beverage. The rest of the 
menu may include potato salad or chips, 
or sauer-kraut if weiners are served. 
Usually a local dealer is glad to as- 
sist our demonstrator in the food serv- 
ice. 


Featuring Sausage Specialties 


“We average three such demonstra- 
tions a week, winter and summer, and 
have been able to considerably increase 
our territory. Also we have felt, as a 
result of these demonstrations, a defi- 
nite trend toward better quality sau- 
sage. Our trade name—“Thiemes”— 
has been carefully and favorably 
brought to public attention. All our 
product is identified on casings, labels 
and packages. 


“These demonstrations, including 
salary of the demonstrator, can be put 
on for an average cost of $8.50 each. 
In the summer the menu features baked 
meat loaves and in the winter it is va- 
ried between frankfurters, pork sau- 
sage, wieners and chili. 


“Chili is a big item in this part of 
the country. Baked loaf sales drop in 
the winter, but the volume loss is over- 
come by increased sales of chili. So 
evenly balanced are the products of our 
sausage department that weekly sales 
do not vary more than 2,000 lbs. the 
year round.” 

Thiemes chili is wrapped in white 
parchment with trade name and em- 
blem, a Spanish girl with sombrero, 
printed in blue ink. The color scheme 
used to identify all Thiemes sausage 
is yellow and blue, the boxes and pack- 
ages being in yellow. 

Another way in which this packer 


has overcome, to an extent, the exist- 
ing price competition on sausage is to 
manufacture two grades, keeping the 
number two quality ready only when 
demanded by the retailers. 


Bonus for Quality Sales 


“We force our salesmen to do at least 
60 per cent volume in the number one 
grade,” says Mr. Rosenthal, “and we 
pay a bonus to them when they aver- 
age above 60 per cent on number one. 
Regardless of the sales volume which 
is attained on the cheaper sausage, we 
never compliment a salesman for his 
increased sales on the second grade. 


“Number two sausage is to meet 
competitive prices and is not pushed or 
advertised. I don’t believe the inde- 
pendent sausage manufacturer should 
go after this type of volume. Pushing 
low quality products only results in a 
reduction of sausage volume and 
profits.” 

Rosenthal builds up his market dis- 
plays with an eye to the seasons. He 
uses attractive posters and finds these 
helpful in creating demand for his 
products. “I believe all manufacturers 
would find it profitable,” he said, “to 
give more attention to their products 
and their display at point of sale.” 


Cooperates with Dealers 


Sausage volume is further stimulated 
by offering prizes for the retailer in 
each city who shows an increased vol- 
ume of sales. Cooperating with the 
dealer in these campaigns helps to in- 
crease volume, and is further education 
of the consumer on Thiemes sausage. 
The increased volume often runs around 
100 per cent per dealer. 

One night a year Mr. Rosenthal holds 
open house at the plant and invites 
dealers to attend and watch the plant 
in operation. 


“It is surprising,” he says, “how few 
dealers have a definite picture of how 
sausage is manufactured. For this 
affair we always serve a plate supper 
consisting of sausage, potato salad and 
the usual foods served by our demon- 
strator. Prior to the supper the deal- 
ers are taken through the plant in 
groups of 25, and I usually explain 
each operation. We have never had 
less than 80 dealers attending one of 
our open house meetings, which are 
usually held in the spring.” 


MEAT INSPECTION CHANGES 


Changes in the federal meat inspec- 
tion service: 


Inspection granted. — Granite City 
Packing Co., Manchester, N. H. 


Inspection withdrawn. — Armour and 
Company, 2024 W. Michigan, Duluth, 
Minn.; Cudahy Packing Co., 1324 Levee 
st., Vicksburg, Miss.; White, Pevey & 
Dexter Co., Worcester, Mass.; Bradley 
Market Co., Philadelphia, Pa.; Western 
Packing Co., 3830 S. Morgan, Chicago; 
A. Sander Packing Co., Cincinnati, 0,; 
Powers-Begg, Inc., Jacksonville, Ill; 
Zanesville Provision Co., Zanesville, 0.; 
C. W. Kersey & Son, Pitman, N. J; 
Keane-Loffler Co., Washington, D. C.; 
George Kern, Inc., B. Meier & Sons, 
Merkel, Inc., New York City, and 
United Sausage, Boston, subsidiaries of 
Adolf Gobel, Inc., Brooklyn, N. Y. 


Inspection extended. — Adolf Gobel, 
Inc., Brooklyn, N. Y., to include C. Leh- 
man Packing Co. and George Kern. 


Change in name.—Adolf Gobel, Inc. 
Boston, Mass., instead of United Sau- 
sage Co.; Adolf Gobel, Inc., New York, 
and C. Lehmann Packing Co. and 
George Kern, instead of George Kem, 
Inc. 











communicate with 





TO SELL YOUR PRODUCTS 
in Great Britain 


STOKES & DALTON, LTD. 














CRACKLINGS e TANKAGE e BLOOD 
BONES e HOOFS 
Offerings Wanted 


GEO. H. JACKLE 
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CALVEG 


NEVER was there Onion and Garlic 
flavor retained in powders — LIKE 
NOW. 


Write for NEW CalVeg samples 
or ORDER a trial case, packed 30 
Ibs. to a tin, 60 lbs. to a case. 





Associate Distributors 


WIXON SPICE COMPANY _J. K. LAUDENSLAGER, INC. ; 
Chicago, Tl. Philadelphia, Pa. President Grant's strolls “up the 


ASMUS BROTHERS CON YEAGER CO., INC. 3 
Detroit, Michigan Pittsburgh, Pa. Avenue" to the old Willard are 


HANLEY & KINSELLA, St. Louis, Mo. 


_ Distributor SOKOL & COMPANY en: ae 


CHICAGO NEW YORK day's affairs find themselves 
again the center of National 























































































































w few ; J N i T E D events at the modern Willard— 
. a modern in appointments—old in 
w= | | BACON HANGERS radio. 
ia an | 
El icall Ided at all joi f t h ‘ H 
“tal sal Guests. Acie ucaiciaaee steel ee nes we va ae 
<f and regular tinned models. Used by prom- ouble Rooms with Bath $6 up 
a mn inent packers throughout the industry. 
se: Ask for samples! OfYfe 
ne of . . 
¥ United Steel & Wire Co. WILLARD HOTEL 
856 Fonda Avenue Battle Creek, Mich. “Residence of Presidents” 
WASHINGTON, D. C. 
: [ i | H. P. Somerville, Managing Director 
r. i. a 
spec: VV NV 
City 
N installed i e 
@ CALVERT xt. “than 225 oods of Unmatched Quality | 
r and f B Ski plants, including 
uluth, Pe Se acon inner all prominent pack- 
be a aeuapinges, | 
-adley ‘lity t 
»stern for itel shortly in QUALITY. 
cago; labor savings alone. . 
xt moecaiigtg HAMS—BACON : 
e, 0; ete LARD—SAUSAGE 
YC CALVERT SOUTHERN ROSE SHORTENING | 
: ae a _ The Wm. Schluderberg -T. J. Kurdle Co. | | 
ia of te eee ties Baltimore, Md. Meat Packers Baltimore, Md. 
obel, 
_ Leh- e e ee 
n. Wilmington Provision Company 
tC TOWER BRAND MEATS | 
York, Slaughterers of Cattle, Hogs, 
ant Lambs and Calves 
Kern, U. 8. GOVERNMENT INSPECTION | 
WILMINGTON DELAWARE 
= : TASTIEST! | 
Arbog ast & Bastian Company Because Capital Brand Hams and Bacon have | 
MEAT PACKERS and PROVISION DEALERS a: Th. kes Pa Dr a | 
Sllemdhien e Columbus Packing Co. 
prague ct yd PORK AND BEEF PACKERS 
CATTLE, HOGS, SHEEP AND CALVES Columbus, Ohio 
2K U. 8. GOVERNMENT INSPECTION ALLENTOWN, PA. New York Representative: M. ©. Brand, 410 W. 14th St. 
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CHICAGO NARKET PRICES 
J 4 , A 4 G4 
cS “2S = 


WHOLESALE FRESH MEATS 


Carcass Beef. 


Week ended 


Prime native steers— Nov. 27, 1935. 
GE GD scccccsecosvas 18144@19 
"  <y Siaieenitentivietes 18 @18% 


EE “dina tacakeeeeid 18 @19 


Good native steers 











BOO GOD on cccccccccecce 17 @17% 

CUED oviciceseecave 164% @17 

DEED, ccccetwonteans 1644 @16% 
Medium stcers- 

GED GED  cccccccccccces 13144@14% 

PEED svaneesexeseo’ 13%4@1414 

SOO-10GD on. cccccccccces 14%@15 
Heifers, good 400-600. ...144@14% 
Cows, 400-600............ 84 @10% 
Hind quarters, choice.... @23 
Fore quarters, choice.... @15 

Beef Cuts. 

Steer loins, prime........ unquoted 
Steer loins, No. 1........ @32 
Steer loins, No. 2........ @29 
Steer short loins, prime..unquoted 
Steer short loins, No. 1.. @42 
Steer short loins, No. 2.. @37 
Steer loin ends os) - @23 
Steer loin ends, No. 2.... @ 22 
Cow loins ..... @12 
Cow short loins...... ; @13 
Cow loin ends (hips).... @12 
Steer ribs, prime ....... unquoted 
Steer ribs, No. 1........ @22 
Steer ribs, ih. Miteccenen @21 
Cow ribs, No. 2......... 210 
Cow ribs, No. 3......... @® 8% 
Steer rounds, prime...... unquoted 
Steer rounds, No. 1...... @ 
Steer rounds, No. 2...... @13% 
Steer chucks, prime ..... unquoted 
Steer chucks, No. 1...... @12 
Steer chucks, No. 2...... @12 
Cow FOURGS ....ccccccece @10 
Cow Chucks .....cccccece @ 9 
Steer plates .....csccccee @13% 
Medium plates .......... @13 
Briskets, No. 1.......... @16 
Steer navel ends......... @i2 
Cow navel ends.......... @8 
Fore shanks ...........- @ 8 
Hind shanks ...........-. @ 5% 
Strip loins, No. A bnis.. p55 
Strip loins, No. 2 45 
Sirloin butts, No 28 
Sirloin butts, No. 2...... 16 
Beef tenderloi L Bes »60 
Beef tenderloins, No. 2.. 50 
DEED. WEEUD escccccecees 13% 
Flank steaks ........... 22 
Shoulder clods .......... 13 
Hanging tenderloins ... 12 
Insides, green, 6@8 Ibs... 13 
Outsides, green, 5@6 Ibs. 12 


Knuckles, green, 5@6 Ibs. @13 
Beef Products. 


Brains (per Ib.) ........ @9 
MEER. séeccceresenesees @10 
DE. cvccceeacecooses « 19 
a @20 
ee, Sr Oh. cores vewe @12 











Fresh tripe, phain........ @10 
Fresh tripe, RS @12% 
PT Bb uieeubticeseieniee @18 
TGR, POF ID... cccccoce @l11 
Veal. 
Choice carcass .......... 15 @16 
Good carcass .........-. 12 15 
Ce Ge cccovscveee 16 @18 
Se ED ots ceceseeves 2 @i4 
Medium racks .......... @l1 
Veal Products. 
i SM  cseeveenuee @12 
Sweetbreads ............ @34 
ED tc ebckaeiewuess @45 
Lamb. 
CES TS. ccccceséese @18 
Medium lambs @16 
Choice saddles @20 
Medium saddles . @19 
Choice fores .... @15 
UGE sc ccccccevee @14 
Lamb fries, per Ib....... @25 
Lamb tongues, per Ib.... @15 
Lamb kidneys. per Ib.... @20 
Mutton. 
i Ce . J ccwsetueee @7 
POE 2 vcccendonee'e @ 9 
Heavy saddles .......... @ 9 
Light saddles ........... @ii 
Heavy fores @ 5 
Light fores @ 8 
Mutton legs @12 
Mutton loins @ 8 
Mutton stew @ 6 
Sheep tongues, per Ib... @12'% 
Sheep heads, each....... @10 
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Cor. week, 
1934. 

13 @l4 

11% @124% 

13 @13% 

11 @11% 

114% @12 H 

11% @12% 

944@10 

10% @11% 

1% 

I 11% 
@ 7% 
@18 
@10 

unquoted 
227 
21 
unquoted 
35 
24 
19 
18 
10 
12 
10 
u ted 
a 
19 
)10 
d 
unquote 
tio 
tc 
unquote 
410 
@ 9 
unquote 
i: 
9 


es 
DODO RD 


®NDNGANHSHH9 


Fresh Pork, etc. 























Pork loins, 8@10 lbs. av. @22'4 @il2 
ree eee @lij @ 9% 
Skinned shoulders ...... @lji @i0 
[eee ee @35 @26 
SE Lei6 0a 0 ve eee @16% @s 
EE EE ice nedoweinessac @17% @13 
PE WORD vec cnccences @19 @ilL 
Boneless butts, cellar trim 

 , ee See @24 @15 
DE. Kdxwenesancodesnes @13 @ 8 
SE ect a ieicta sean nic @15 @7 
Neck bones @ 6 @ 2% 
MED neecicscarcses @l4 @ 9% 
Blade bones ‘ @l4 @ 8% 
Pigs’ feet . @ 6 @4 
Kidneys, per oa ine @10 @i7 
DD - weevenccemeatoadere @l2 @ 3% 
DL . nevens.cadndqwinees @l11 @ 8 

SSS ee @ 9 @ i 
OEE sce vcccccecescece @13 @ 6 
ae era @l11 @ 6 
WE. Scendlacnecce ———- 8 =—Sti(ié«C SS 

(Quotations cover fancy grades.) 

Pork sausage, in 1-lb. cartons........... @29% 
Country style sausage, fresh in link.... @23% 
Country style sausage, fresh in bulk.... @21% 
Country style sausage, smoked.......... @25% 
Frankfurters in sheep casings........... @23% 
Frankfurters in hog casings............. @21% 
Bologna in beef bungs, choice........... @16% 
Bologna in beef middles, choice......... @1i% 
Liver sausage in beef rounds............ @16% 
Liver sausage in hog bungs............. @19% 
Smoked liver sausage in hog bungs..... @20% 
SE cublnciubiiendsnes Maas onesee @19% 
New England luncheon specialty........ @24 
Minced luncheon specialty, choice....... @19\% 
Tongue sausage @33 
Blood sausage @21% 
Souse ...c.ceee @21% 
Polish sausage @21% 
Cervelat, choice, in hog bungs.......... @40 
DME GERUEENS cccccccccecccececcose @21 
VOSMGE cccccccccccccccce eeceecccccecoce @28 
TRUNNEEEEE cccccecccccccccccesscece ecece @26 
B. ©. salami, cholce........ccccccccces @37 
ee salami, choice, in hog bungs..... 42 

C. salami, new condition....... ° 22 
| AT, choice, in hog middles ° @38 
Genoa style salami, choice. . @46 
ED, ctecsscecsuetes @36 
Mortadella, new condition @23 
GENTE cccecccsccccecccccccesscesecce @53 
RE GEE MODs 6c.00t00+ccescoen wees @38 
REE SD ccccvcecesseccose thewence @40% 

(F.0.B. CHICAGO.) 

Regular pork trimmings..............-. @13% 
Special lean pork trimmings............ @17% 
Extra lean pork trimmings.............. @19 
EE SE Bio v.nb-00 6ccnkeucesceeswe @10% 
ET ED  crcndeddenedsncececqsndee we 9 @ 9% 
EE inenciauctindbkenensé ens-smnwed 9144@10 
Native boneless bull meat (heavy)...... 114@11% 
GREE BEERS .ccccccccccecveseccccseceos 10 @10% 
QED. crccecccctcceccecoecess 10% 
EL ncn can enndeeroena eee’ @ 9 
Beef cheeks. (trimmed)...............-- @ 8% 
Dressed canners, 350 Ibs. and up........ 7T%@ 7% 
Dressed cutter cows, 400 Ibs. and up.... 8@ 8% 
Dr. bologna bulls, 600 Ibs. and up...... @ 8% 
Pork tongues, canner trim, S. P......... @12% 
Bologna style rr in beef rounds— 

Small tins, 2 to crate. ......cccccccccscsces $6.50 

Frankfurt style ree in sheep casings— 

Small tins, 2 to crate........ccccccccccees $7.50 
Smoked link sausage, in hog casings— 

Small tins, 2 to crate... ......ecccccccsees $6.75 
Mess pork, regular............sseeee. a @35.00 
Family back pork, 24 to 34 pieces...... @35.50 
Family back pork, 35 to 45 pieces. e @35. 
Clear back pork, 40 to 50 pieces. @38.50 
Clear plate pork, 25 to 35 pieces 33. 

@32.00 
@36.00 
@25.00 
@26.00 
Pork feet, 200-Ib. bbl...........see0% eeccces $18.75 

mb tongue, short cut, 200-Ib. BRR. cccccccece 43.00 
pS. SR . S rreaaae 20.00 
Honeycomb tripe, 200-lb. bbl................ 23.00 
Pocket honeycomb tripe, 300.1b. a 26.00 








DRY SALT MEATS 







Cenr ellie, THES We. ccc ccs.csvesecse 

Clear bellies, 14@16 Ibs................ ane 
Rib bellies, 25@30 lbs............... ne @19y 
Fat backs, 10@12 Ibs.. ee @1y 
eee @liy 
ee re @15 

OE hd a hides ake den cenecsxnekediens @13 


WHOLESALE SMOKED MEATS 


Fancy reg. hams, 14@16 lbs., parchment 
PORE  cccvcccccccccccocsdcconseesecocdt 
Fancy skd. hams, 14@16 lbs., 
OO SS eee «- 
Standard reg. hams, 14@16 Ibs., plain. 
Picnics, 4@8 lbs., short shank, plain. 
Picnics, 4@8 Ibs., long shank, plain. . 
Fancy bacon, 6@8 lbs., parchment paper. ; 






Standard bacon, 6@8 ibs., Sa 
~ 1 pest ham’ sets, smoked— 
_ & ot eee ee 254@ 
ee ee Gat 
Pees, BERD WW. o 5 o0.0.cccsiqesoa0ess 5@4Yy 
Cooked hams, choice, skin on, fatted.... @39y 
Cooked hams, choice, skinless, fatted.... @41 
Cooked picnics, skin on, fatted...... @30 
Cooked picnics, skinned, fatted... . @30% 
Cooked loin roll, smoked............... @4# 
Prime steam, aoe. Bd. Trade.... @$13.52n 
Prime steam, loose, Bd. Trade. @ 13.00ax 
Refined lard, tierces, f.o.b. Chicago @ 144 
Kettle rend., tierces, f.o.b. Chgo.. @ 15 
Leaf, kettle, rendered, tierces, 

Cie. SUED’ 3s ccina: tn: bamns oe-oue @ 15y 
Neutral, in tierces, f.o.b. “Depo @ 15 
Compound veg., tierces, c.a.f. ‘ @ 124 


OLEO OIL AND STEARINE 





TALLOWS —_ — 





WMSthle tallow .2cccccccccccccccscccceces @ 
Prime packers’ tallow ° 

No. 1 tallow, 10% f. “ne m 6 
Fe. 6%@ 64 
Chafee witite STORE... ccccccccsccces see 8 
A-White grease, maximum 4% acid.... 6% 
B-White grease, maximum 5% ameneeee: Hib 6% 
Yellow grease, 10@15%......ecsecee --- 54@6 
Brown grease, 40% f.f.8.........eceee. 5 @ ky 
NE GED conve ceusensncesenguaeuese 17% 
IDS acin o0iwiboo-es.beenene soutien 14 
MEE Kaccrsecterdsebavecsceeeeccetel 14 
BEES W. B..cccccccccccccccccccccccese 13% 
_ ha Sere as @13y 
ere @13 
Oy OS, eee eee 11% 
0634 nnvocdeeeeenenhenuatan 10% 
oe OP eee ere ere @104 
‘Acidless cee 11 
a didn oa 0d.ddee donasewsemeae @lj 
Pure neatsfoot ..... sats ail 13% 
Special neatsfoot . J 13% 
Extra neatsfoot . 12 





eR Serr aie phy 


Oil weighs 7% Ibs. per gallon. Barrels contain 
about 50 gals. each. Prices are for oil in barrels. 


VEGETABLE OILS 


Crude cottonseed oil, = tanks, f.o.b. 
Valley points, promp 94%@ 9% 
White, deodorized, in bis. ., f.0.b. Chgo. Ge 
Yellow, deodorized | 11% 
Soap stock, i PS a AE 
Soya bean oil, f.o.b. mills. @8 
Corn oil, in tanks, f.o.b. mills 10 @10y 
Cocoanut oil, seller’s tanks, f.o.b. coast. 4%@ 4% 
Refined in bbls., f.o.b. Chicago peoabeew en 11 @ny 


OLEOMARGARINE 


White animal fat, margarine, in 1-lb. 
cartons, rolls or prints, f.o.b. Chicago. ais 





Nut, 1-lb. cartons, f.o.b. Chicago....... 
Te GND dae dear ccevatvaeeeenme nee 


PURE VINEGARS 


A. P. CALLAHAN & COMPANY 


407 SOUTH LA SALLE STREE 


CHICAGO, 


The National Provisioner 
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CURING MATERIALS 





Cwt. Sacks. 
Mitrite | id soda (Chgo. warehouse 
k): 
Dbis. delivered. ......cecccccceses $9.10 
H t ‘4b Dhis. Gelivered.. ..ccccccccecce 8.95 
ter, 1 to 4 bbls. f.o.b. N. Y.: 
refined granulated 6. 6.15 
Small crystals ..+seeeeeeeeeeees * 7.15 
Medium crystals .......seeeeeee é 7.50 
Large CTYStalS ...seeeeeeeeeeeee 7.75 


Dbl. refd. gran. nitrate of soda... 3.62% 3.25 


r ton, in minimum car of 80,000 
= a only, f.o.b. Chicago: 


Granulated ......e-seceeceeccccees cocce gS 6.996 
Medium, air dried........seeeeseeecccees -496 
Medium, kiln dried........seeeeeeeeeeess 10.996 
ROCK ..cesceececcccccccccceccsesvccceces 6.782 
Sugar— 
ugar, 96 basis, f.o.b. New Or- 
a peeeererrerees eccccccccece eccce @3.60 
d sugar, 90 basis. .......sseeeeee none 
owinod gran., f.o.b. refiners (2%).. @5.10 
Packers’ curing sugar, 100 Ib. bags, 
f.o.b. Reserve, La., less 2%......++++ @4.60 
Packers’ curing sugar, 250 Ib. bags, 
f.o.b. Reserve, La., less 2%.......00- @4.50 


(Basis Chicago, original bbls., bags or bales.) 
Whole. Ground. 
122 % 


fice Prime ...ceeececcccesecees 
salt ed obaieawesenbeinnesete - 2% 14 
Chili Pepper, Fancy.......sseeesees ee 
Chili Powder, Fancy........ eccccees oe 21% 
Coen AMDOYDA ....-ssecees scoose 4 
BE vccccccceocccscesocoe 
= _ piilamamdremmnmeniet 16% poi 
HOR Kccccccccccccceces 
oinger, ye Raiicincuesbeneeseewians - 12% 14% 
Mace, Fancy Banda. ..ccccccccccccs 70 
Bast India .......ccccccces ° 60 65 
BL & W. iT. Blend.. ° © ee 60 
Metent Flour, Fancy. oo 24 


~~ &w. — 











ee 23 
Hungarian ...... ee 28 
ay Sweet Red Pepper. ee 26% 
Pepper, Cayenne ........-. ee 21% 
Red Pepper, No. 1......eeeeeeees eo ee 16 
Pepper, Black Aleppy....-.-ssee0. — | % 
Bla MB ccccccccccce oo 
Black Tellicherry ........sseeee. 10% 12% 
White Java Muntok.............. 14 15% 
White Singapore ........... eosee 18% 15 
White Packers ..........see++ eee oe 14 
SEEDS AND HERBS 
Ground for 
Whole Sausage. 
y= aay A — cocce eccccccccoceee ee 10% A 
Celery Seed .......0000- paesecsenns 
Conniaes OE sccenetssionenses eevee ae 18 
Coriander Morocco Bleached........ ee 
Coriander Morocco Natural No. 1... 6% 8% 
Mustard Seed, Cal. Yellow......... 8% 10% 
BEBO 2 cccccccccccvccce . 9% 
wen, French .. - 26 380 
Oregano ......... « & 14 
sage, "Daimation Fancy... i. ae li 
Imation No. 1 Fancy... escccees =O 10% 


SAUSAGE CASINGS 


(F. 0. B. CHICAGO.) 
(Prices quoted to manufacturers of sausage.) 


Beef Casings: 
Domestic rounds, 180 pack.......... a8 





Domestic rounds, 140 pack.......... @ 
Export rounds, NR Sno hearcocics @48 
Export rounds, medium............. @30 
Export rounds, narrow........... me @37 
BIO. 1 WERBERER. .ccccccccceccooecce @04 
Bes & WOR: coccccccccsccscescee @02 
tt, ei citembabeoaventheeaee “* @09 
eee as ee @05 
PE GHEE accceccengntocccece @35 
— select, wide, 2@2% in. @40 
Middles, te extra wide, 2% in. 
MES occnesasevessceceew sess @70 
Dried rrr 
lo SS eee 85 
SC vc caciwae veganeeaaceen -70 
Se a, WE, Mies descesecssseccsovese -50 
6- 8 in. wide, flat........ beececdeosaees 25 
Hog casings: 
ree Be Fg. yds. 
arrow, spec ae ‘Yoo s. 
Medium, re La ecece _ 
Wide, per eho so 
xtra wide, per 100 yds. 
Export bungs .......... 
Large prime bungs...... 
Medium — bungs 
Small prime bungs............cccccees 
A, WO DR csc vdevscnekecccekscs ° 
WUE avscaccrs ee secede A 
Ash pork barrels, black hoops...... $1.25 @1.27% 
Ash pork barrels, galv. hoops...... 1.324% @1.35 
Oak pork barrels, black hoops...... $. 15 @1.17% 
Oak pork barrels, galv. hoops...... 1.22% @1.25 
White oak ham tierces............ 2.0214 @2.05 
Red oak lard tierces............... 1.77% @1.80 
White oak lard tierces.. 270° 1.87% @1.90 


Week ending November 30, 1935 





NEW YORK MARKET PRICES 





LIVE CATTLE 
Oe $10.25@10. e 
Sets, GEE ciawowe-woncenils-chaed bike 8.75@ 9.7 
SUED. we 6hakd ds aes Danse NewS Se he ome 6.00 down 
Cows, common and medium.......... 5.50@ 6.50 
Cows, cutter and low cutter.......... 50@ 5.00 
‘VORREts, GNOD ccc ivcecnesccactescved $11.00@13.00 
ee TE Oe re eee 7.50@ 7.75 
eee down to 4.00 
Lambs, good and choice.............. $11.50@12.00 
SOG, GUND. 0 once seatecesseenes 7.50@ 8.00 
Hogs, 184-lb. aver., desirable........ $ @ 9.75 

City Dressed. 
Choice, native, heavy........ cvceccecocsde GG 
Choice, native, light... -19 @20 
Native, common to fair 17 @18% 


Western — Beef. 
Native steers, 600@800 


Native choice yearlings, a0@e00 lbs. ..17 18 
Good to choice heifers..........++++0+--164@17% 
Good to choice COWS........+.+. oeceeee A4KQ@15% 

Common to fair cows..... coccccccccocce 12 @13 

Fresh bologna bulls..... pecdeceeoeeceessne ‘ae 

BEEF CUTS 

Western. City. 

No. 1 ribB........eeeeeee 24 @26 @27 

= 3B IDS. .cccccccccccces 21 @23 @24 

TIDB....ececceceeeeel? @20 er 

No. 1 loins...............30 @32 36 


No, 2 loin8.......+++++++-26 @28 


KENBBBEBE 
2 
= 









No. 8 loing............6..22 @24 @24 
No. 1 hinds and ribs..... 21 @22 $3 
No. 2 hinds and ribs.....18 @20 20 
No. 1 rounds. @li @18 
No. 2 rounds @16 @16 





gnas 
Rolls, reg. 6@8 Ibs. 


ve. @25 
Rolls, reg. 4@6 Ibs. Te 18 @20 
Tenderloias, 4@6 Ibs. av; 50 @é60 
Fee gs » Sas Ibs. avg. -50 @60 
Shoulder c' cvoceeceee ---12 @14 

DRESSED VEAL 
GEE. boea versie cetcccemebeaagrendes@aen 18 @19 
TEED. heccevecceviccessaceseuvetetesss 17 @18 
GED. 6ve<cecrrcccatuasetovessen tae 13 @15 
DRESSED SHEEP AND LAMBS 
Lambs, prime to choice..............++. 19% @20% 
BE EE 60 6455 b0hnn.cene-socensne wea 18%@19% 
SA, SEE ca cccscuscuqetesecennes 174%@18% 
SN SE oho veccnesnecavenubechosens 
I MENS 00:0 bcunn's atacand sonense 9 @l11 
DRESSED HOGS 

Hogs, good to choice. ..........ese00. $17.50@18.00 
Pork loins, fresh, Western, 10@12 lbs..23 @24 
Pork tenderloins, a 35 @36 
Pork tenderloins, I na careaes-oe tne’ 30 @32 
Shoulders, Western, 10@12 lbs. avg.....18 @18% 
Butts, boneless, Western............... 23 @24 
Butts, regular, Western................ 20 @21 


Hams, Western, fresh, 10@12 lbs. avg..22 @23 
Picnic hams, Western, fresh, 6@8 lbs. 


EE nt. cats cuaaew onan ha ewes s Waals 17 @18 
Pork trimmings, extra lean.............21 @22 
Pork trimmings, regular 50% lean...... 16 @I17 
CUTE “0 00 bce thadetnss cebscoccesteoe 17 @18 
Regular hams, 8@10 lbs. avg.......... 28 @29 
Regular hams, 10@12 Ibs. avg......:..- 28 @29 
Regular hams, 12@14 Ibe. avg.......00- 28 @29 
Skinned hams, 10@12 lbs. avg.......... 28 @29 
Skinned hams, 12@14 Ibs. BVEe cccces ++ -274%@28% 
Skinned hams, 16@18 Ibs. avg.......... 25 26 
Skinned hams, 18@20 lbs. avg..........24 
Picnics, 4@6 ibs. = peceveces eccece “ae @22 
Picnics, Ss eo eee 20 @21 
City pickled bellies” Baie Ibs. avg.....24 @25 
Bacon, boneless, Western..........+.+-- 33 @34 
Bacon, Oe Se 31 @32 
Rollettes, 8@10 Ibs. avg.............. --21 @22 
Bee CES. Se rececucccevcccecesces 21 @22 
SE SN. SUI a<'inain'0-0-0-0-00 Vevweewet 24 @25 


FANCY MEATS 


Fresh steer tongues, pares. eeeee 4c a pound 
Fresh steer —~* . © trimmed.. 
Sweetbreads, 
Sweetbreads, om eoccccccce 
Beef kidneys ecccccce odecees 
Mutton kidneys ...... eevee 
Livers, Seccccccers eccccccccccce 
Beef hanging tenders... 
Lamb fries ......... 


BUTCHERS’ FAT 


OD Fi in nc dnnccckecceweeceees 2.50 per cwt. 
Breast fat ..cccccee Jeemend cece 3.25 per cwt. 
5 per cwt. 
3.50 per cwt. 





SE MEE. 200.040 kecsieneescnes 
Inedible suet ........... 


GREEN CALFSKINS 


5-9 9144-12% 124-14 14-18 18 up 
Prime No. 1 veals.. 20 2.30 2.50 2.55 8.00 


Prime No. 2 veals.. 19 2.15 2.35 2.40 2.75 
Buttermilk No. i ) Cae moe ga ene 
Buttermilk Dey ° 190 2.10 2.15 .... 
aed -10 120 41.35 1.40 65 
Num! seaeeca le 1.20 135 1.40 1.65 


BONES AND HOOFS 











PRODUCE MARKETS 
BUTTER. 
Chicago. New York. 
Creamery (92 score)..... @32% @32% 
Creamery (91 —_ panewin 31% @32% cecccccces 
— firsts (88- 
GU 665 cesncienivaes 30% @30% cecscceees 
EGGS. 
Extra firsts osvecesss e 
Firsts, fresh 26 eo 
Standards 28 29% 
wis 11 @18% 16 23 
Chickens, eS 16 @20 19 24 
Chickens, heavy ......... 19 > 20 21 
IE KeuinGncissenweesen 22 27 21 29 
MEY CNewie ewes sedes scare 10 @18 19 
WEE: . cides 0ynnnsensweenas 2 @ 13 18 
DRESSED POULTRY. 
Fryers, 31-42, fresh...... @23% 2314 
Roasters, 43- 54, fresh. ...23144@24 231% @24 
Roasters, 55 & up, fresh. 25% @26% 26 27% 
i, I. ep reese 191%4@20% 19 22 
ME a WewdicseGummree woes 22 one 23 24 
ee  Gievnccesseu a @24 @ 





BUTTER AT FIVE MARKETS 


Wholesale Br rices of 92 score butter at Chicago, 
New York, Boston, Philadelphia and San Fran- 
cisco, week ended Nov. 21, : 


Nov. 15 16 18 19 20 21 
Chicago ...... 33 32% 32 32 32: 32 
; 2 ere 34%, 33% 33 33 33 33 
SERS: 35 34 34 34 34 
. 35% 34 34%, 341% 34 34 
San Fran ou 34%, 34% 35 35 35 


Wholesale prices carlots—fresh centralized car- 
lots—90 score at Chicago: 
824% 82% 


33 31% 32 32 
Receipts of butter by cities (tubs): 


This Last Last —Since Jan. 1.— 
week. week. year. 1935. 1934. 


piceee. 21,743 23,319 * ais 2,947,509 2,898,242 
38,954 24,373 3,087,561 3,352,523 
ae 15,550 9 5, Et ? 077,198 1,187,915 


Phila. : 13,661 14,906 15,012 1,085,984 1,113,390 


Total 89,908 71,992 107,314 8,098,252 8,552,070 
Cold storage movement (lIbs.): 


Same 
In Out Onhand week day 
Nov. 21. Nov. 21. Nov. 22. last year. 
ae ll - 19,259 617,388 34,083,317 30,017,567 
Y. ..146,208 363,079 9,339,376 5,976,588 
A .. 15,120 25,285 3,856,262 2,639,748 
Phila. .. 25,560 44,272 1,994,734 1,729,849 





Total .206,147 1,050,024 49,223,689 40,363,252 
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CLASSIFIED ADVERTISEMENTS 


Advertisements on this page, $3.00 an inch for each insertion. Position Wanted, special rate, $2.00 an inch 
for each insertion. Minimum Space | inch, not over 48 words, including signature or box number. 
No display. Remittance must be sent with order. 








Men Wanted 


Equipment For Sale 


Equipment Wanted 








Salesman 


Wanted, salesman to assist manager of 
small plant in southeast selling beef and 
pork. Must be free to move. Submit 
references and salary expected. W-174, 
THE NATIONAL PROVISIONER, 407 S. 
Dearborn St., Chicago, Il. 





Packinghouse Man 
Wanted, first-class packinghouse man 
to take charge of production in good 
going business. Will require $2,500 in- 
vestment. W-182, THE NATIONAL 
PROVISIONER, 407 S. Dearborn St., Chi- 
cago, Ill. 








Position Wanted 








Sausage Foreman 


Sausage foreman with wide practical experience 
manufacturing full line of high-class and medium- 
priced sausages and specialties, desires connection 
with live, independent firm. Long experience in 
both large and small plants. Can correct trouble. 
Furnish best references. W-151, THE NATIONAL 
PROVISIONER, 407 S. Dearborn St., Chicago, Il. 





Sausage Foreman 


Now available, young German, with years of ex- 
perience. Knowledge of almost all meat products 
and specialties. Know costs, curing, and cutting 
and can make quality product. Can make good 
looking, substantial No. 2 product from almost any 
material. Can handle labor. Interested in perma- 
nent position. First-class references. W-164, THE 
NATIONAL PROVISIONER, 407 S. Dearborn St., 
Chicago, Il. 





Superintendent 


Position wanted by superintendent who 
can operate plant profitably. Expert on 
operating costs, yields and quality control. 
Willing to go anywhere and available at 
once. W-173, THE NATIONAL PROVI- 
SIONER, 407 S. Dearborn St., Chicago, Il. 





Sausage Foreman 


Experienced sausage foreman, 41 years 
old, is open for position with reliable 
packer. It will be to our mutual advan- 
tage for you to get in touch with me. Let 
me show you what I can do. W-180, THE 
NATIONAL PROVISIONER, 407 S. Dear- 
born St., Chicago, Il. 








Have you ordered the new 
MULTIPLE BINDER 
for your 1935 copies of 


THE NATIONAL PROVISIONER? 











Packinghouse Equipment for Sale 


Item Quan- 0 
No. tity. Articie. 


1 No. 6 a a. ak Sateen, 43 in, 
bowl with 25- 


Mechanical ab. sail Co. No. 
291, size 66 Grinder with 15-h.p. motor. 
No. 587 Anco Viscera table, 24 ft. 6 
in. long, 4 ft. 6 in. high with ni 


41 
40 1 
38 





Air Stuffer 


Wanted, used air stuffer 100-lb. ca. 
pacity. Also small cutter and mixer, belt 
or motor drive. FS-181, THE NATIONAL 
PROVISIONER, 407 S. Dearborn St., Chi- 
cago, Ill. 





30-in. x 30-in. Monel Metal Pans. 

4 ft.x9 ft. direct expansion Anco 
lard roll with 7%-h.p. motor; also 
pump and draw-off line. 

No. 50 Anco oo ae with 32-in. 
rolls and 8-h.p. 


Anco hog cating pl machine 
with 8-h.p. al 


U. 8. -scshoegy coll 

Steam jacketed cooking kettle, 40 in. 
diameter by 33 in. deep inside (40 Ib. 
working pressure). 

Steam jacketed cooking kettle, 47 in. 
diameter by 33 in. deep inside. (40 
Ib. working pressure). 

Double (steel) Sausage Cook Box, 8 
ft. long by 45 in. wide by 33 In. deep 
with center partition and perforated 
steel counter weighted lids. 

200 Ib. Mechanical Air Stuffer. 

400 lb. capacity Randall Stuffers. 


No. 4 Hottmann Cutter and Mixer 
with flexible coupling ready for 50- 
h.p. 900 r.p.m. motor. 

No. 4 Buffalo Mixer, 1,000 Ib. ca- 
pacity, with 10-h.p. motor. 

No. 176 “BOSS” Grinder with tight 
and loose pulleys. 

No. 362 Low Frame Friction Drop 
pers with dropper hooks and housings. 


Calf Head Holders. 
No. 385 size 3 Beef Hoists. 


“BOSS” =. Belly Roller 
mo motor. 


o. 53 “BOSS’’ Regular ‘“‘U’’ De- 
has with 20-h.p. motor, capacity 
225 hogs per hour. 


No. 172 “BOSS” 
with 2-h.p. motor. 


8-station, double-rod, double roller, 
Ham and Bacon Trees, 


Steam Jacketed Lard Melting Kettle. 

6 ft. 2 in. inside diameter by 45 in. 

deep inside, with agitator for pulley 

drive. (40-Ib. working pressure). 

Melting Kettle, same as oe 
ft. O in. inside diameter by 6 ft. 

3 in. deep. 

No. 6 “‘BOSS’’ Hog Trolleys. 

Wood hog gambrels. 

6 ft. x 9 ft. prime steam tanks each 

with 12 inch screw type gate valve. 


1—6x8 tank as above. 
1—5x9 tank as above. 


~ 610 “‘BOSS” 12-inch 15 plate fil- 
er press. 


with 2- 


Backfat Skinner, 


JB Genter Nich tom end epctene ott 
lector and 75-h.p. motor. 


800-ton Anco No. 614 hydraulic press 
with steam hydraulic pump. 


5 ft. x 10 ft. Laabs cookers, each with 
25-h.p. motor, percolator and vacuum 
pump. 


All the motors above for 60-cycle, 3-phase, 220- 
volt, alternating current, and include starters 
with overload and no voltage protection. 

FS-126, 
THE NATIONAL PROVISIONER, 
407 8. Dearborn St., Chicago, Ml. 








Take Advantage of this Page 
of Opportunities. 











Equipment For Sale 











Equipment for Sale 


1-Hottmann Cutter and Mixer, 1,000 Ib, 
capacity; 1-Mitts & Merrill No. 1-CV Ho 
direct-motor driven; 1-No. 156 belt-driven 
Enterprise Meat Chopper or Grinder; 1- 
Wannenwetsch 5x7 ft. Rendering Tank; 
1-Allbright-Nell 4x8 ft. Lard Roll, ar. 
ranged for motor drive; 2-Mechanical Mfg, 
Co. 4x 9 ft. Lard Rolls; 5-Cooking Kettles, 
Miscellaneous: Dryers, Hammer Mills, 
Ice Machines, Boilers, Pumps, Filter 
Presses, etc.” 


What idle machinery have you for sale? 
Send us a list. 


CONSOLIDATED 
PRODUCTS CoO., INC. 


14-19 Park Row, New York, N. Y. 








Miscellaneous Wanted 








Pig Skin Strips Wanted 


We will pay 8c delivered Chicago for 
any quantities of D. S. back strips, 
measuring 5 inches by 15 inches and 
over, suitable for tanning. Will buy for 
either immediate or later shipment. 
Telegraph or write us your offerings. 


E. G. JAMES CO. 
Provision Brokers. 
332 S. La Salle St., Chicago, IIl. 








— 


SELL | 
Surplus Equipment 





The classified columns of THE 
NATIONAL PROVISIONER offer & 
quick, resultful method of selling 
equipment you no longer need at 
negligible cost. Turn space-wast- 
ing old equipment into cash. List 
the items you wish to dispose of 
and send themin. THE NATIONAL 
PROVISIONER classified columns 
will find a buyer for them. 





























The National Provisioner 












































CANNED FOODS 
HAMS - BACON - LARD - SAUSAGE 


We specialize in carlot beef sales 


JOHN MORRELL & CO. 


General Offices: OTTUMWA, IOWA 
Packing Plants: OTTUMWA, IOWA; SIOUX FALLS, SOUTH DAKOTA; TOPEKA, KANSAS 




















Philadelphia Scrapple a Specialty 


fs) John J. Felin & Co., Inc. 


4142-60 Germantown Ave., Philadelphia, Pa. 


Delicatessen 
New York Branch: 407-409 West 13th Street 




















C. A. Durr Packing Co., Inc. 
Utica, N. Y. 


Manufacturers of 


Jrom the Land O’Qrn 


rhb bb bb bb Gd dd ddd dd 


BLACK HAWK HAMS AND BACON 


DAISIES PORK - BEEF - VEAL - LAMB 
FRANKFURTS SAUSAGES Straight and Mixed Cars of Packing House Products 
QUALITY PorkProducts That SATISFY THE RATH PACKINGCO., WATERLOO, IowA 


ALD Liberty Partridge 
Bell Brand PORK PRODUCTS—SINCE 1876 


Hams—Bacon—Sausages—Lard—Scrapple The H. H. MEYER PACKING CO. 
F. G. VOGT & SONS, INC.—PHILADELPHIA, PA. Cincinnati, Ohio 
























































The 


Paradise Theurer-Norton Provision 


Brand Company 


Hams Bacon Lard CLEVELAND PACKERS on10 

















Week ending November 30, 1935 
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Allbright-Nell Co., The 
Aluminum Cooking Utensil Co 
American Can C 6 
American Soya Products Corp. First Cover 
Anderson, V. D. Co ° 
Arbogast & Bastian Co 

Armour and Company 

Armstrong Cork Products Co 


Bailey Meter Co 

Baker Ice Machine Co., 
Bellevue-Stratford Hotel 
Bemis Bro. Bag Co 

Best & Donovan 

Brady, McGillivray & Mulloy 
Brand Bros., 

Brecht Corporation, The 
Brown Corp. 

Burnette, C. 


Cahn, Fred C 

Callahan & Co., A. 

Calvert Machine Co 

Case’s Pork Pack 

Chili Products Corp., 
Christensen & McDonald 
Cincinnati Butchers’ Supply 
Circle E Provision Co 
Columbus Packing Co 
Commodore Hotel 


Cork Insulation Co., Ine 
Crane Co. 

Crescent Mfg. 

Cudahy Packing Co., Inc 


Daniels Manufacturing Co 
Dexter Folder Co 

Diamond Crystal Salt Co 
Diamond Iron Works, Inc 
Dold Packing Co., 

Dry-Zero Corporation 
Dubuque Steel Products Co 
Du Pont Cellophane Co 
Durr, C. A., Packing Co., Inc 


Early & Moor, Inc 
Everhot Mfg. Co 


Fairbanks, Morse & Co 

Fee Corporation 

Felin & Co., Inc., John J 
Firestone Tire & Rubber Co 
Forbes, Jas. H. Tea & Coffee Co 
Ford Motor Co 

French Oil Mill Machinery Co 
Frick Co., Inc 


General Electric Co 

Globe Co., 

Griffith Laboratories 

Gruendler Crusher & Pulverizer Co.. 


Halsted & Co., Inc., E. S 
Ham Boiler Corporation 
Heekin Can Co., The 

Hormel & Co., Geo. 

Hunter Packing Co 

Hygrade Food Products Corp 


Independent Casing Co 

Industrial Chemical Sales Co 
International Harvester Company.... 
International Salt Company 


Jackle, Geo. H 
Jamison Cold Storage Door Co 
Jourdan Process Cooker Co 


Kahn's Sons Co., 

Kalamazoo Vegetable Parchment Co. 
Kennett-Murray & Co 

Kingan & Co 

kKold-Hold Mfg. Co 

Krey Packing Co 

Legg, A. C. Packing Co 
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Levi, & Co., Harry 


Liberty Provision Co 
Link-Belt Co. 

Live Stock National Bank 
Lovejoy Tool Works 


McMurray, L. H 

Manaster, Harry & Bro 
Massachusetts Importing Co 
May Casing Co 

Mayer & Sons Co., H. J 
Meyer Packing Co., H. H 
Midland Paint & Varnish Co 
Mitts & Merrill 

Mongolia Importing Co., 
Moore Steam Turbine Corp 
Morrell & Co., John 

Moto Meter Gauge & Equip. Corp 
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Omaha Packing Co 
Oppenheimer Casing Co 


Patent Casing Co 

Paterson Parchment Paper Co 
Peters Machinery Co 

Powers Regulator Co 

Rath Packing Co., The 

Republic Flow Meters Co 

Republic Steel Corp 

Rhinelander Paper Co 

Rogers, F. C., Inc 

Rosenthal, Ben H. & Co 

Salzman Casings Corp 

Sander Mfg. Co 

Sausage Mfr’s. Supply Co 
Schluderberg, Wm.-T. J. Kurdle Co.. 
Schneider, Geo. J. Mfg. Co 
Schweisheimer & Fellerman 
Seelbach, EK. C. Co., 

Self-Locking Carton Co 

Shellabarger Grain Products Co 
Silvery, Nicholas 

Smith, Brubaker & Egan 

Smith’s Sons Co., John E....Second Cover 
Sokol & Co 59 
Smoot Engineering Corp 

Sparks, H. L. & Co 

Specialty Manufacturers Sales Co... 
Sprague-Wells Corp. «cc cccccccccseses 
Stahl-Meyer, Inc. 

Staley Sales Corp 

Standard Oil Co. (Indiana) 

Standard Pressed Steel Co 

Stange Co., Wm. J 

Stedman’s Foundry & Machine Works 
Stein-Hall Mfg. Co 

Stevenson Cold Storage Door Co 
Stokes & Dalton, Ltd 

Superior Packing Co 

Sutherland Paper Co 

Swift & Company 

Taylor Instrument Companies........ 
Theurer-Norton Provision Co 

Theurer Wagon Works 

Thomas, Ralph D. & Associates 
Transparent Package Co 

Trenton Mills, Inc 


United Cork Companies 
United Dress Beef Co 
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Valatie Mills Corp 

Vilter Mfg. Co 

Visking Corporation 

Vogt & Sons, Inc., F. G 

W-W Grinder Corp 

Wald Manufacturing Co 

West Carrollton Parchment Co 
Weston Trucking & For. Co 
Willard Hotel 

Williams Patent Crusher & Pulv. Co. 
Wilmington Provision Co 
Wilson & Bennett Mfg. Co 
Wilson & Co 


Worthington Pump & Mchy. Corp...40, 41 
Wynantskill Mfg. Co 52 


Yale & Towne Mfg. Co 





*Regular Advertisers Appearing at various intervals. 
While every precaution is taken to insure accuracy, we cannot guarantee against the possibility 
of an occasional change or omission in the preparation of this index. 
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CARLGI Oat. lame 

















“Reliable” Brand 

HAMS — BACON — LARD — SAUSAGE 

CANNED MEATS — OLEOMARGARINE 
CHEESE — BUTTER —EGGS—POULTRY 


A full line of Fresh Pork—Beef—Veal 
Mutton and Cured Pork Cuts 


Hides—Hair—Digester Tankage 


KINGAN &Co. 


PORK AND BEEF PACKERS 
Main Plant, /ndianapolis Established 1845 


East St. Louis, Illinois 


Straight and Mixed Cars 
of Beef and Provisions 


NEW YORK OFFICE 
410 W. 14th Street 





REPRESENTATIVES: 
Wm. G. Joyce, Boston 
F. C. Rogers, Philadelphia 























HORMEL 


GOOD FOOD 





Main Office and Packing Plant 


Austin, Minnesota 








C. A. BURNETTE CO. 


CHICAGO, ILL. 
— Commission Slaughterers — 


Hogs—Cattle—Calves 


We Specialize in Straight 
Carloads of Dressed Hogs 


U. 8S. GOVT. INSPECTION 














St. Louis 
Shippers of Straight and Mixed Cars 


Pork — Beef — Sausage — Provisions 


HAMS and BACON 
“Deliciously Mild” 
New York Office—259 W. 14th St. 
REPRESENTATIVES 


Murphy & Decker, Boston, Mass. 


M. Weinstein Co., Philadeiphia, Pa. ) Baltimore, Md. 


i. D. Ames { Washington, D.C, 





THE E. KAHN’S SONS Co. 


CINCINNATI, O. 


“AMERICAN BEAUTY” 
HAMS and BACON 


Straight and Mixed Cars of Beef, 
Veal, Lamb and Provisions 


Represented by 


NEW YORE eee SS Gee BOSTON 
H. L. Woodruff W. C. Ford B. L. Wright P. G. Gray Co. 
259 W. 14th St. 88N. Delaware Av. 631 Penn.Av.,N.W. 148 State. 8t. 
































NIAGARA BRAND 


HAMS & BACON 


ott SHIPPERS OF STRAIGHT AND MIXED CARS OF 
BEEF = PORK = SAUSAGE —- PROVISIONS 


BUFFALO—OMAHA—WICHITA 











Week ending November 30, 1935 














Hog, Sheep, Beef Casings Shurstitch Sewed Casings 
Certified Casing Color \ gi Special Hereford Flour 


FR ROMO a 


INDEPENDENT CASING COMPANY 
1335 West Forty-Seventh Street, Chicago, Illinois 


LONDON NEW YORK CHICAGO HAMBURG WELLINGTON 
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THE 


CASING HOUSE 
Bertn. Levie Co.,Inc, 


ESTABLISHED 1882 


NEW yoRK CHICAGO LONDON 
BUENOS AIRES HAMBURG WELLINGTON 








THE CUDAHY PACKING CO. 


—— Importers and Exporters of 
PATENT SEWED CASINGS Selected Sausage Casings 
Manufactured Under Sol May Methods 221 North La Salle Street Chicago, U.S. A. 
by the PIONEERS 
of Sewed Sausage Casings Marry Levi & Company, Ine. 
HOG BUNGS—HOG BUNG ENDS —BEEF MIDDLES Importers and Exporters of 
Sausage Casings 
P AT E N T Cc a S | N G C O M P A N Y 625 Greenwich Street 723 West Lake Street 


617-23 West 24th Place Chicago, Illinois NEW YORK, N. Y. CHICAGO, ILL. 


UNITED DRESSED BEEF COMPANY | 
J. J. HARRINGTON & ‘COMPANY 


City Dressed Beef, Lamb and Veal, Poultry 


Oleo Oils Stock Foods Pulled Wool Calf Skins 
Stearine Calf Heads Pickled Skins Horns 
Tallows ‘ Cracklings Packer Hides Cattle Switches 
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Selected Beef and Sheep Casings 


43rd & 44th Streets Tel e 
First Ave. and East River NEW YORK CITY Murray Hill 72300 

















The National Provisioner 
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PATTIE MACHINES 


IMPROVE APPEARANCE OF 
PORK SAUSAGE PATTIES 
AND INCREASE PROFITS 





ony oe <a 
THE ALLBRIGHT- Nett CO. ¢ Y 





No. 681 SAUSAGE PATTIE TABLE is also used to form 
sausage meat into patties which do not require a 
casing. Operation is simple. The molds are filled with 
meat and leveled off by hand. The operator then 
pushes a lever, thus raising the plungers and bringing 
the bottoms of the patties flush with the top of the 
table so that they can be easily removed. Standard 
machine is made for 12 patties, and is adjustable so 


that the group of 12 weighs just one pound. Write 
for details and prices today. 


One of the most attractive ways of serving the popular breakfast dish, pork sausage, is in the 
form of sausage patties. When put up in a carton bearing your firm name, this product carries 
an advertising value that is far beyond the belief of those who have not tried it. ANCO Sausage 


Pattie Making Equipment produces firm and attractive patties in record time. 





WINTER DAYS ARE 
SAUSAGE DAYS 


No. 680 PATTIE MACHINE can easily be attached to your 
Pneumatic Stuffer. When ready for operation, a sheet of 
oil paper is inserted and the lever pressed down; then it is 
released and the paper removed with the patties on it, ready 


for the carton. Four patties are made at one stroke. 


To prevent the patties from sticking, the plungers are cham- 
bered for hot water which is supplied thru manifold and hose 


connections. 


You will be proud to place your name on the carton contain- 


ing the firm, sound patties which this machine produces. 


THE ALLBRIGHT-NELL CO. 


Eastern Office: 5323 S. Western Boulevard, Western Office: 


117 Liberty Street e 111 Satter Street 
New York, N. Y Chicago, IL San Francisco, Calif. 








PRIDE WASHING POWDER 
BUILDS 


Particularly effective against packinghouse greases and stains is Pride. 
Washing Powder. It is high in cleaning energy . . . Works equally well 
on metal, wood, stone, tile, brick or porcelain surfaces. Pride Wash- 
ing Powder suds . . . hard-working, long-lasting, soapy . . . reduce the. 
non-productive clean-up hours to a minimum. Pride is checked in our 
chemical laboratory. Tested in our own plant . . . Packed in 200-lb. bar- 7 
rels; 125-kegs; 25-lb. pails. No matter where your plant is located, there j 


is a Swift agent near you. 


SWIFT & COMPANY 


Industrial Soap Department 
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